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OREWORD

ANNEKE VAN ZANEN - NIEBERG

We win a lot with sports!

Tokyo summer 2021, The Netherlands sympathizes with TeamNL.
The Olympic and Paralympic Games of Tokyo 2020, postponed due
to COVID-19, will take place under very special circumstances. No
audience, no family, testing every day, strict rules, but also beautiful
sport! And what a performance. Of all the top athletes of TeamNL, and
in particular of course the medal winners.

Rarely have Olympic and Paralympic Games resonated as much in
Dutch society as in 2021. Beautifully portrayed and described by the
Dutch media, we were in the first rank in the Netherlands. This was also
the case at the Olympic Festival on the beach and in the districts of The
Hague, where the public was inspired by athletes of today and athletes
of the past.

In the Netherlands, almost 10 million people play sports every week,
often inspired by the performance of our top athletes. Most of them
playing at local sports clubs. Organized by the sport itself with more
than 1 million volunteers and hundreds of thousands of enthusiastic
professionals. Even in the difficult times due to COVID-19, which |
sincerely hope we can leave behind us soon, the sport remained open
as much as possible thanks to all those volunteers.

Sport vyields a lot. Sport has a positive impact on the economy,
innovation, health, social cohesion, national pride, education and
our values. We win a lot with sports! In the Netherlands, this is widely
endorsed. More and more | can say. If there is one sector that knows
that you can only achieve something together, it is the sports sector.
We work before and with each other. We also know that you must look
to other sectors for effective cooperation’s. What we see is beautiful.
Governments of all levels, knowledge institutions, companies and all
kinds of social organizations are reaching out to us, to make society a
little better together with sports. Or as IOC President Bach says: "Make
the world a little bit better through sport."

The performances of TeamNL during the Olympic and Paralympic Games
in Tokyo are mainly achieved by the athletes themselves. They have
defied all the expected and unexpected difficulties in preparation and
kept the course. | admire their perseverance. Also, from all those other
athletes, supervisors, and administrators around them. Together with
family and friends, they have created the opportunities and conditions
to excel. One group is often not mentioned because they often remain
in the background, and those are the people | mentioned earlier
and support us from ministries, embassies, and from municipalities,
knowledge centers and the business community. | consider myself
lucky that we work so well with them in the Netherlands that our
top athletes can get the best out of themselves and we can keep the
Netherlands vital with our unique and efficient local sports structure.

Anneke van Zanen - Nieberg

President NOC*NSF

u Helland Sports & Industry @ @ @
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More than sports...

Papendal is part of the Dutch Olympic
Committee NOC*NSF and is, since 1971,
home to the Dutch Elite athletes. Papendal is,
with it's unique terrain, the biggest training-
centre of many Olympic disciplines. But there
is so much more happening @Papendal than
just sports, which is still unknown to many
people.

™  Sports (trainingcamps, sport days)

 Business (meetings, congresses)

M  Events (festivals, clinics)

™  Leisure (hotel, cycling)

Director Jochem Schellens about Papendal:
At Papendal you may expect nothing less than
the best. Our facilities, up-to-date medical
equipment, scientific tests and measurements
and healthy nutrition matches the
requirements of our top athletes. The hotel,
with conference facilities and its own
home-based event center, is located in the
heart of it all. All facilities can be found within
less than 1 km."

We take the current Covid-19 measures
into account.

Hotel Papendal | Papendallaan 3 | 6816 VD Arnhem
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FOREWORD

We are proud to present the yearbook Holland Sports & Industry 2021/2022.

Dear Sports Friends,

The yearbook has been serving as an important reference work for the Dutch sports industry for
years and it gives an overview of the enormous diversity of Dutch companies, organizations and
institutions affiliated with sports. The yearbook is therefore widely used by embassies, consulates,
companies, sports associations and other relevant sports organizations and institutions.

2021 was dominated by many beautiful sporting events, culminating in the Olympic and Paralympic
Games in Tokyo. Despite the fact that the sport has a lot to deal with all the challenges surrounding
COVID-19, Tokyo2020 was the most successful Games ever for TeamNL! For example, the Netherlands
finished in 7th place in the global medal ranking at the Olympic Games, with a total of 36 medals
(10x gold, 12x silver & 14x bronze). At the Paralympic Games, this achievement was even surpassed,
with a 5th place in the global medal ranking, with a total of 59 medals (25 gold, 17 silver & 17 bronze).

These achievements prove the strength of the Dutch sports ecosystem and are the result of years
of investments by athletes, sports associations, companies and institutions. For example, it is nice to
see that various innovations have contributed to the performance of TeamNL. Despite the fact that
the Olympic and Paralympic Games in Tokyo are only just over, the Olympic and Paralympic Winter
Games in Beijing are already on the program in 2022. These Games also offer a wonderful stage for
TeamNL to shine and put the Netherlands in the global spotlight as a sports nation.

Orange Sports Forum has also been able to make great progress and realized several projectsin 2021.
Good results have been achieved from the three "public-private partnerships" in China, the Middle
East and the United States. In addition, Orange Sports Forum has been recognized this year by the
IND and RVO as a "Facilitator" for start-ups and scale-ups. With this, OSF offers a one-year program
for foreign start-ups and scale-ups in the field of sportstech, who want to establish a business in the
Netherlands. Meanwhile, the first companies have already started in this program!

2022, with the Winter Olympics in China as one of the highlights, will again offer plenty of
opportunities for our members. It goes without saying that we will continue to support Dutch
sports-related organisations on their way abroad and the cooperation with the sports clusters like
Cluster Sports & Technology and the FGHS will be further intensified. In this way, we can continue to

facilitate and represent our network in a good and efficient manner in 2022.

We wish you a lot of reading pleasure and a healthy 2022!

With sporting greetings,

Orange Sports Forum Foundation

John van de Laar Rick Sleegers Marielle Wiegmans Nico Delleman

n Holland Sports & Industry @ & @
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STADIUM
CONSULTANCY

SPECIALIST-SERVICES FOR
THE PEANNING, DEVELOPMENT,
OPERATION AND MANAGEMENT

OF SPORTS FACILITIES

The Stadium Consultancy is a boutique consultancy and project management
company for the stadium and sports facility industries. Since our establishment in 2006, we
have been involved in nearly 100 projects worldwide for clients, which include FIFA, UEFA,
professional football clubs, sports associations and municipalities.

Project Planning & Operations & Overlay Planning
Management Development Management & Bid Books

THE STADIUM CONSULTANCY BV L. +3185877 2098 m THE-STADIUM-CONSULTANCY
¥ JAN MASSENSTRAAT 32 INFO@STADIUMCONSULTANCY.COM
1411 RW NAARDEN WWW.STADIUMCONSULTANCY.COM W @STADIUMCONS

THE NETHERLANDS
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Striving for a vital society

At the Knowledge Centre for Sport & Physical Activity
Netherlands, we believe that our expertise can help improve
the quality and effectiveness of sport and physical activity and
therefore contribute to a more vital society. A society in which
people are able to take part in sports and other physical activity
in a proper, safe and enjoyable way.

Applying knowledge every day
The Knowledge Centre for Sport & Physical Activity (Kenniscentrum
Sport en Bewegen in Dutch) ensures that scientific, policy and

practical expertise is made available for use by professionals in
the field.

We support community sports coaches and other professionals

in their efforts to ensure that the elderly, people with a disability
and people from disadvantaged areas are also able to take part

in society. We also support general practitioners and nurse practitio-
ners who want to help their patients become more active. We
advise teachers who want to motivate their pupils to take part in a
sport or other physical activity. We help policy advisers to develop a
future-proof policy for sports clubs, to expand their network, and to
design the local environment in a way that encourages physical
activity. We also support sports administrators in their ambition to
create a safe sporting environment that is based on fair play and
respect for all. Top athletes also profit from our work. By keeping
trainers and coaches up-to-date with the latest scientific insights,
they have the tools to take sporting performance to a higher level.

We are developing practical step-by-step plans, computer models,
guidelines and methodologies in partnership with universities,
knowledge centres, policymakers and professionals in the field.
This helps professionals achieve objectives and provides them with the
motivation to apply their knowledge in their day-to-day practice.

P.O.Box 643
6710 BP Ede (NL)

Horapark 4
6717 LZ Ede (NL)

o

info@kenniscentrumsportenbewegen.nl
www.kenniscentrumsportenbewegen.nl/en

F

»
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Your independent gateway to sport in NL
The Knowledge Centre is an independent knowledge institute and
is funded by the Ministry of Health, Welfare and Sports (VWS) in
the Netherlands. We are a member of a number of international
networks, such as Tafisa and HEPA. We participate in European
Erasmus+ Sport projects such as Keep Youngsters Involved in
Sport and InSport.

We can serve as your gateway to the Netherlands, in various ways:

Sportfolio presents an overview of projects which are
showcasing opportunities for other countries and companies to
join forces.

- The online Guide to Sport and Physical Activity in the
Netherlands gives an overview of the facts and figures of sport
and physical activity in our country.

Find publications in the knowledge database for sports and
physical activity. The database contains both Dutch as English
publications.

- Exchange of knowledge about effective programmes and good
practices in other countries through visits, workshops and
international or EU-projects.

We can help you get in contact with successful projects and
effective interventions.

Please visit our website www.kenniscentrumsportenbewegen.nl/en

to find out more about us

Contact International Affairs

Jacqueline Kronenburg

account manager public affairs

jacqueline kronenburg@kenniscentrumsportenbewegen.nl

431918 490 900 % knowledge centre

F +31318-490 995 for sport & physical activity
netherlands



VDL SEATING SYSTEMS

Sa m"t

Strength through cooperation

Via VDL Seating Systems, several VDL companies join forces and combine their strengths.
With design — engineering — production — assembly — installation — project management
we are your perfect partner for a total seating solution.

Change your heating management through seats?
For fully upholstered chairs it is possible to implement a low voltage heating system inside the seats which overall can lead to
very cost efficient heating management compared to air heating. It can easily be connected to a green electric energy solution.

VDL Groep, headquartered in Eindhoven, the Netherlands, is an international strong industrial family business with 105
operating companies, spread throughout 20 countries, with over 15,000 employees. The VDL companies break down into
four divisions: Subcontracting, Car Assembly, Buses and Coaches and Finished products.

VDL Seating Systems T: +31 495 653 653
Magnesiumstraat 55 6031 RV E: info@vdlseatingsystems.nl
Nederweert the Netherlands W: www.vdlseatingsystens.com
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Geelkerken

La Gro Geelkerken advises entrepreneurs at home and abroad

When faced with a legal challenge, you will want lawyers who take quick and
decisive action. These lawyers can be found at La Gro Geelkerken: we can help
you with effective solutions thanks to our thoroughness, decisiveness and

proactive approach.

Our Asia Practice

With more than 12 years of experience, we have become
one of the leading legal Asia experts in the Netherlands.
The members of our Asia team provide legal and business
advice to Dutch companies planning to do business in Asia
and Asian companies planning to do business in Europe.

www.lagrogeelkerken.nl

0 6ro
seelkerken
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® wWww.prosoccerdata.com // info@prosoccerdata.com

EREIC CER ProSoccerData (PSD) is an online management platform,
DATA enabling clubs, federations & leagues to operate with
higher efficiency and maximize individual player development.

Planning & Communication Training & Game Reporting
Easily manage players, teams, training Increase the quality of individual

sessions and games and facilitate player development by following up on
communication between players, training and game performances.

parents and staff.

Medical & Performance Scouting
Follow up on athletical evolution by Detect and visualize high potential players
keeping track of biometrics, injuries and in your own scouting database and follow
testings in a medical secured environment. up on recruitment in a unique workflow.

ProSoccerData supports our youth academy in tracking the biggest talents
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The KNHB Expertise Centre (Royal
Dutch Hockey Federation) has heen
the training and knowledge centre of
the KNHB since 2017. With the task of
organizing and facilitating the training
and knowledge sharing for referees,
trainers, coaches and technical
managers, the expertise center stands
for continuous development at all
levels. In the strategic vision 2026 of
the KNHB, one of the critical success
factors is 'high-quality guidance for
every field hockey player and hockey
activity'. And that's what the expertise
centre stands for!

- <« © KNHB/Bart Scheulderman



To achieve this goal, the KNHB has written a
new training vision based on the vision on the
development of hockey players. Central to this is
the need to provide the services for every level,
which does justice to the workload capacity of
the different target groups, based on the unique
qualities of each trainer, coach and referee who
participates in the training. In other words:
work from the existing competences of the
participants (within the courses) to strengthen
the sport, while maintaining our unique hockey
DNA. With these frameworks, we are on the eve
of a major revision of our programmes, starting
at where the impact is greatest: grassroots sport.

For referees, this is reflected in the adjustment
of the referee's exam, which is mandatory for all
hockey players from the age of 14. Instead of just
drawing attention to the rules of the game, the
renewed program mainly focuses on making this
more accessible. By keeping it simple, not offering
too many rules and making agreements with
fellow referees and coaches, becoming a referee
is less exciting. In addition, the club referee plus
training, a training for referees who are also active
for the association and / or have the ambition to
grow into a federal referee, will be completely
renewed. Here, too, more attention is paid to the
'soft skills' that make the referee much more of
a game master than an agent. And because the
KNHB considers this so important, this training
will be offered free of charge to all clubs in 2022.

In 2019, the KNHB offered all clubs in the
Netherlands a free basic training and coaching to
underline the importance of trained volunteers.
More than 250 clubs have made use of this
offer. Following on from this, the KNHB started
in 2020 with the renewal of the entire training
line for trainers and coaches. Partly motivated
by educational innovations and based on the
programme vision, a more 'blended’ form of
training is chosen. Meaningful practice in the
field (with the target group for which you follow
the training) supplemented with self-study and
digital theory sessions. In 2021, the renewed
level 2 training was developed and a start was
made with the renewal of the level 3 training. The
level 2 trainer/coach training focuses on starting
trainers/coaches who support the training under
the guidance of a head trainer or (technical)
coordinator and have an eye for the (social /
emotional) safety at the training. The level 3
trainer/coach independently provides training
and coaches competitions and takes care of the
improvement of technical and tactical skills.

In addition to the development of grassroots
sports, the KNHB will also start a new training
for Top Coaches in 2022. In collaboration with
the top hockey department, the new top
coach training has been developed for coaches

who want to continue working on their own
development across several disciplines. The
coach looks at his own performance and how
the coach relates to his immediate environment
and the developing world around him. Because
it is a cross-sectoral training, the hockey specific
knowledge has already been gained earlier in the
training process, the training is also accessible
to coaches of other sports. Among others, the
Nevobo (volleyball), NBB (Basketball) and KNKV
(korfball) have shown interest in this training. In
this way, the KNHB not only strengthens its own
stakeholders, but also works on the development
of (top) sport in the Netherlands.

Finally, the KNHB not only has a role in
strengthening the sport in the Netherlands, but
is also involved in the development of the sport
worldwide. At the moment, this is reflected
in particular by participating in the 'European
Institute for Hockey' project of the European
Hockey Federation (EHF), an EU-funded project
to strengthen hockey in Europe. The KNHB may
use its knowledge in the field of trainer/coach
training to strengthen the framework of all EHF
affiliated federations. A great challenge that,
in addition to fellow federations from France,
Slovenia, Switzerland, Belgium and Germany, we
can shape together with Orange Sport Forum.
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StadiaPitch is a modular and flexible alternative to other
retractable pitch installations. Automated Guided Vehicles
(AGV’s) transport the pitch segments to a storage area
either inside or outside of the stadium.

www.stadiapitch.com
www.boschrexroth.com/stadiapitch

Bl — StadiaPitch
%

- From sports stadium

's{\ v

> . concert arena

This innovative and thoroughly tested solution can be
integrated in existing or new stadiums. Call us now to
discuss a business case for your specific situation.
We Move. You Win.

rexroth

A Bosch Company
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an eas ac and athletes focus on what matters: finding performance gains.

From BMX to hockey, different disciplines are already using the power of UWB to grow.

What are you waiting for?
Discover more at www.pozyx.io

m
OFFICIAL SPONSOR OF FI-'

EURD HOCKEY LEAGUE
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WHERE SPORT MEETS FUN & SURE! = '

s+ SPORTS

SCHAAPWEG 18 6063 BAVLODROP THE NETHERLANDS TEL +31 (0) 475-409222 WWW.VEKOMA.COM
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FUN %NTRE@

SPORTS FUN CENTRE IS A YEAR-ROUND ATTRACTION PROMOTING HEALTHY EX-
ERCISE FOR YOUTH AND FAMILY, ATTRACTING BOTH TOURISTS AND LOCALSTO
THE STADIUM VENUES.

THE SPORTS FUN CENTRE ISTHE ANSWER TO OPTIMIZING
(E)SPORT POTENTIAL IN AND AROUND STADIUMS, GENERATE NEW REVENUE
STREAMS AND BECOME A FAMILY DESTINATION!

WE PROVIDE:
« Market and Feasibility Analysis
 Concept Development
« Finance
« Project Management and Marketing
« Games, rides and attractions
» Retail, Food & Beverage
» Operations & Maintenance

FOR MORE INFORMATION PLEASE CONTACT:

Peter van Bilsen
M:+31610917433
Peter.van.Bilsen@VEKOMA.com

SCHAAPWEG 18 6063 BA VLODROP THE NETHERLANDS TEL +31 (0) 475-409222 WWW.VEKOMA.COM
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FLOOR VAN HOUDT

HEAD OF UNIT FOR SPORT
AT THE EUROPEAN COMMISSION

A Photograph: © European Union 2021

'V Photograph: © European Union 2021

The European Commission is well aware of the importance and henefits of

promoting innovation in sport. Within the framework of the EU’s competences

and means to support, there are several policy instruments and measures in
place to support European sport

Regarding  the  European  Commission’s
competences in sport, article 165 of the Treaty
on the Functioning of the EU stipulates that
“the Union shall contribute to the promotion
of European sporting issues (...) by promoting
fairness and openness in sporting competitions
and cooperation between bodies responsible
for sports, and by protecting the physical and
moral integrity of sportsmen and sportswomen,

especially  the youngest sportsmen and
sportswomen’.
The Council of Sport Ministers and the

Commission defined a set of priorities and
actions in the Resolution of the Council on the EU
Work Plan for Sport 2021-2024. This Work Plan sets
out priorities, activities and general principles to
foster cooperation in sport among European and
national policy-makers as well as with the sport
movement. Under the section Socio-economic
and environmental dimensions of sport, the Work

Plan notes innovation and digitalisation (in sport)
as key topics. As part of the Work Plan, several
EU Member States will organise peer-learning
seminars to address together the challenges and
successful measures in the field of innovation.
First events have already taken place this year,
organised by Bulgaria (support to technological
innovation) and Germany (sustainability).

In May 2021, under the leadership of the
Portuguese Presidency, the Council of Sport
Ministers adopted Council Conclusions on Sport
Innovation. These invite Member States, the
European Commission and the sport movement
to take measures that can foster a conducive
environment to sport innovation. A key takeaway
from these Conclusions is the emphasis on the
importance of cooperation among different
actors. The Portuguese Presidency also organised
a European seminar to further discuss these
topics together in June.
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The Erasmus+ programme 2021-2027 supports
organisations to forge partnerships also in the
field of sport innovation. A total budget of
470 million euros is available for seven years
for sport actions. One of the programme’s
horizontal ~ priorities is  Addressing  digital
transformation through development of digital
readiness, resilience and capacity alongside social
inclusion and environmental sustainability.
At the occasion of yearly calls, projects can be
submitted for a budget of up to 400 000 euros
and involving partners from at least two or three
Erasmus+ countries (depending on the size of
the project).

Over and above the EU's dedicated sport
budget, Horizon Europe can support European
research and innovation projects that can also
benefit sport. With a total budget of €95.5 billion
euros for the next seven years, Horizon Europe
can for instance support research projects
under its priority for health, as part of support
from the European Institute of Technology or
the Marie-Sklodowska Curie Scholarships for
individual researchers.

The Commission set up the SHARE initiative to
raise awareness of actions that can be taken
to include sport in regional development
strategies. This includes sharing studies and
information papers, exchanging examples of
good practice or capacity-building activities.
SHARE brings together public authorities, sport
organisations, universities, Small and Medium
Enterprises  (SMEs) support
organisations.

and business

Further reading:

+ Resolution of the Council on the EU
Work Plan for Sport 2021-2024

- Council  Conclusions on  Sport
Innovation

« Erasmus+ Programma

+ HorizonEurope

- European Institute of Technology

- Marie Sktodowska-Curie Actions

- SHARE initiative

L
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DUTCH WHEELS

Panama City Beach Dubai Montréal

Dutch Wheels is the global leader in Giant Observation Wheels. Dutch Wheels stands for safety, quality, durability and
service. With many wheels around the globe (Hong Kong, Dubai, Chicago, Montreal, Panama City Beach, Cancun, etc)
Dutch Wheels has proven itself as a reliable supplier and partner for your project.

Giant observation wheels are a great addition to any destination: city centre, stadium, resort or sport centre.
Driving traffic while generating revenues and being self sustaining.

Jeroen Holman
ﬁQ/"‘ +31(0) 615 338 657
7\’ ‘ jeroen.holman@dutchwheels.com
| )\ 2
Edisonlaan 37- 6003 DB Weert

The Netherlands

dJutch Wheels www.dutchwheels.com



@ﬂ SmartGoals

Train vision, agility, game intelligence,
cognitive ability and much more with the
interactive LED training systems of
SmartGoals. Used daily on a global scale
from grassroots to Champions League
teams like: Ajax, PSV, KAA Gent,
Manchester United, Royal Antwerp FC,
Fenerbahge SK, Beijing Guoan FC, etc.

check us

02 skillcourt

The SmartGoals Urban SkillCourts are
interactive sport fields for both
recreational use as elite sports. Log in
with the App, select a game and save your
scores and times in your own personal
profile. Cities and clubs gain insights with
data on how much and when the
SkillCourts are used.

@@ SkillGames

Test your sprint, agility, dribble, passing,
etc with SmartGoals SkillGames. All
results are saved in a personal SkillCard
for every player. Map the development of
every player in your club or organise
SkillGames events for all your fans.

www.smartgoalssport.com



AT STUDIO AUTOMATED

WE MAKE CONTENT RELEVANT

At Studio Automated we love sport. Any sport. We completely automate video
productions, so sport clubs can monitor all players during or after a match in
order to improve tactical skills, team performance and broadcast live matches.
Imagine yourself sitting on your sofa and watching your favorite team in the way
you like to watch it. Be camera man and direct the cameras across the field?
This is not futuristic. It’s here!

studie
agutemated
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We focus on areas where content is of great
relevance, like Sport & Media, Corporate TV and
Safety & Health. For companies we automate
the broadcasting of live presentations, panel
discussions or other live events via a Microsoft
Teams plug-in. At large events where safety
and the well-being of large groups are of vital
importance, we help to better understand risks
and offer solutions that reduces the need to
watch surveillance cameras continuously, with
less people.

At Studio Automated we have a great passion for
innovation and relevance. Even though we are a
start-up, we are already a world player shipping
real Al Software in Sports & Media on thousands
of locations across the globe.




Our technology

Studio Automated combines video analytics with
data science and network technology to bring
you products on the cutting edge of computer
vision technology and artificial intelligence.

Together with our partners, we manage and
deliver more than 50.000 live events around the
world each year. Among our science network,
DARPA award winning PhD’s are dedicated
involved to bring the most innovative and leading
algorithms to our company. Our easy to integrate
and scalable software for live and on-demand
events benefits the global sports industry on a
way which has never done before in such a way.

Our products offer opportunities to supporters,
sport coaches and video analysts to generate
a fully automated video. Our Ai software
automatically follows relevant game situations,
so fans can view their favorite local games from
the comfort of their home. Our coaching stream
(‘tactical view') focusses on all players in a match
or during a training in order for a coach to be able
to improve tactics and team performance.

If video registration is out of reach for a club
or they do not have the personnel to record
matches, our software offers an affordable
solution to automatically record the matches as if
they were recorded by a professional live camera
man. This will increase the club loyalty — not only
for players, but also for supporters and family who
cannot be there to attend the matches.

Our coaching stream (‘tactical view’) will allow
coaches to analyze the video during or after a
match to increase team performance.

Benefits

Automatic live broadcasts for your
audiences

- Extra revenue opportunities for clubs,
leagues and federations
Increase of club loyalty

Coaches can use the recordings and views
in live in the dug-out during (or after) the
match

+ Open API'to other video analytics
applications

+ Video analysts can use the footage for
tactical analysis of team performance

Key features

« Automatically recorded live games in high
broadcast / TV quality

Al Dynamic overlay
- Automated calibration
- Scheduling dashboard
- VAR for local referees and coaches
- Highlight detection
Extremely low latency
Low cost hardware
« Dual Stream (real time)
Panorama View

- 2D coaching view

Interested in our services? Please contact us!

Company Address:

Studio Automated
Veemkade 344

1019 HD AMSTERDAM

The Netherlands
info@studioautomated.com
+31(0)20-2386077
www.studioautomated.com
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The world is adapting to rapid changes
and your event needs to change too - but
one thing never changes ...

... the need for fresh air.

Our HVAC applications will adapt to fit any type of demand you have. We have a
variety of solutions and equipment that can provide your event with the clean air
it needs - can your current system do the same?

We can pump 100% fresh air into your environment or our return-air systems
can provide the answer - filtering the air with our special designed solutions. Our
experts carry out all operations and maintenance under the strictest health and
safety guidelines.

Give your team the clean environment they need so they can set the stage for
your big event.

Aggreko HVAC applications - a fresh approach to clean air

Visit us at aggreko.com to get in touch




Innovation in Sports

Technologies

www.sport-technologies.com

LICHT

WORLD'S MOST SUSTAINABLE LED FIXTURE FOR SPORTS.

SPORT Technologies remains the only high-quality LED manafacturer of fixtures
that offers a one-to-one solution to replace conventional 2200 Watt luminaires
with 1000 Watt.

1 More light, less energy
1 Sustainable design & production in The Netherlands
[0 Existing infrastructure ensures lower maintenance
[ Interactive control
Ll 5 years warranty
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A public-private partnership

SPORTS COUNTRY USA:

After all, the USA as a sports country is the perfect
place where Dutch smart solutions find a partner
for collaboration. A place where innovation is
embraced, whether it concerns sports tech, data
analysis or making existing sports facilities and
new stadiums more sustainable. Somewhere
sport is not only a shared national passion but
also a multi-billion dollar industry with increasing
investments, including fast-growing sports such
as soccer and e-sports. Where major international
sporting events will take place in the coming

warl

W

SPORTS CONNECT

2021 was a promising year for the Dutch sports sector in the United States.

A year in which, despite the pandemic, we took collectively important steps

in the American market. One of the pillars of this commitment is the public-
private partnership 'Partners for International Business (PIB) - Sports, Vitality
and Innovation USA'. The PIB was signed in November 2020 and officially
launched in the spring of 2021. This collaboration brings together the Dutch
government (the Netherlands Enterprise Agency - RVO and the Consulate
General in Miami), Orange Sports Forum (OSF) and 20 innovative companies
with the ambition to achieve success for the Dutch sports sector in the US.

years, such as the World Cup in 2026 and the
Olympic Games in 2028. These are events that
actas drivers for investment and create economic
opportunities. In the state of Florida alone, the
sports industry generates an annual activity of
USD 60 billion.

Dutch companies active in the sports sector are
well positioned like no other to respond to these
developments. Not only because we are just as
crazy about sports as the Americans, but also

because of the innovative strength that forms the
basis of Dutch sports success. The Dutch focus
on making sports more sustainable. The positive
social impact of playing sports in the Netherlands
is also in line with the importance that American
partners attach to this. For Dutch knowledge
and expertise in various domains such as
soccer, e-sports, sports tech, green and smart
sports facilities, fan experience, youth education
and talent development, there are numerous
opportunities in which the US is investing.

Source: NLinBusiness ¥
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Since the launch of the program, the PIB
partners have carried out a large number of
activities. Several of these steps fall within the
PIB action plan: drawing up a communication
strategy, a website, a promotional video (scan
the QR Codes for access) and the appointment
by CG Miami of Thomas Rongen as PIB liaison.
With an impressive track record as a professional
soccer player, MLS coach, youth national
coach and as an analyst for an MLS club and
on national television, the Dutch sports sector
could not wish for a better liaison, given Thomas'
expertise and the network he opens up for
Dutch organisations.

. s |
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To watch the VR promotion video Sports please
scan the CQ code. With courtesy of NLinBusiness

The energy within the PIB cluster also functions
as a flywheel for the broader sports sector. The
multi-year PIB process connects seamlessly
with multi-year initiatives such as SportsNL
and the Dutch partnership with Soccerex. The
overwhelming interest of Dutch organizations

Do you see opportunities for your business,
product or service in the US? A market to
further develop your innovative solution, to
exploit promising opportunities or to make
new, valuable contacts? The Netherlands
Consulate General in Miami is happy to help
you realize your ambitions. We connect the
Dutch and American sports sector with
information, practical tips, introductions and
events. A regional hub in “The Americas,
sports capital Miami provides a diving
board for businesses to the rest of the US

"

in 'SportsNL @ Soccerex' is characteristic: in
addition to the PIB cluster, several companies
and cooperation partners KNVB, Sportlnnovator
and the Johan Cruijff Arena will make valuable
connections at Soccerex Americas in Miami
in March 2022 and issue a beautiful orange
business card. This world-leading event for
organizations directly or indirectly involved in
soccer is a milestone in a longer journey. As
part of this, the Consulate General in Miami has
organized multiple (online) workshops to help
PIB cluster members and others understand the
sports landscape in the US and connect them
with US stakeholders. In addition,
conversations have uncovered opportunities
in specific niches. Tailored introductions to
American cooperation partners provide a basis

individual

Orange
SportsForum®

HYDRALOOP

NL Metherlands

and through events such as Soccerex, and
beyond. Together with the other Consulates
and the Embassy, we promote Dutch
knowledge and expertise and are proud
of how successful the Dutch sports sector
already is. There is overwhelming interest
from the industry to do business or expand
cooperation in the US. Would you like to
know more about what we can do for your
company? You can find us on Linkedin @
nlinMiami or via mia-ea@minbuza.nl. We
look forward meeting you!

to build on together. In the past year, various
commercial successes have been achieved and
partnerships have been concluded, including
by PIB cluster members. Let's move forward to
an equally successful 2022!

S
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Scan the QR code to access the PIB Sports,
Innovation and Vitality USA website:

Courtesy of: NLinBusiness ¥
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A non for profit European association (ASBL) located in Brussels

FOR SPORT INNOVATION

EPSI is a membership-based networking organization representing more than 120
stakeholders in the field of sport and active lifestyle located in 22 European countries.
EPSI members belong to a wide range of subjects brought together by the goal of creating
and supporting an innovation-friendly environment for sport in Europe. At present, EPSI
represents Public Authorities, Universities, Research Institutes, Clusters, Associations,
Federations, Accelerators, Incubators, Industries and SMEs. Focusing on the quadruple
helix model, which includes public authorities, academia, businesses and end consumers,
EPSI is able to effectively represent the main categories of actors in the sport and active
lifestyle European value chain, thus creating a space where stakeholders with different
but complementary needs and interests can interact, do business and launch successful
project initiatives. Beyond the sport and physical activity sector, EPSI focuses on innovation
in a number of related sectors, such as leisure, mobility, education, tourism, environment,
constructions and health.

Tha Quiseirugde Hules Miassl
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Innevation In Sports & Vitality:
From Societal Challenge
And Innovation Towards Business
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EPSI Services

Lobhying

Being located at the heart of Europe, EPSI
strives to put sport and physical activity at the
top of decision-makers’ priority list, carving a
consistently growing relevant role for sport in
European, national and regional policy agendas.
EPSIgoalis ultimately to increase the investment
in sports throughout Europe.

Fundraising
EPSI  creates, engineers, coordinates and
manages European, national, or regional

projects in the sport and active lifestyle domain.
EPSI fundraising activities are structured around
a multifaceted approach that includes both top-
down and bottom-up initiatives.

EPSI requests all its members to submit
their investment or innovation project ideas
through a concept note format and help them
in transforming those ideas into concrete
projects. Through the help of a large number of
professional strategic consultants, EPSI allows
its members to secure funds for their project
ideas, thus enabling innovations capable of
responding to regional, national and European
industrial and societal challenges.

At present, EPSI is currently the coordinator of
3 EU funded projects (Big4Sports, OPS Open
Air Sports and WISE - Women'’s involvement
in Steady Exercise). EPSI is also an active
partner in other 15 projects, for a total
amount of 18 ongoing projects cofounded
by the European Commission. 14 within the
Erasmus+ programme, 1 COSME project (Smart
Sport 4 Good Life), 1 Interreg Europe project
(INNOA4SPORTS - Sport for Growth and Healthy
& Vital Communities) and 1 LIFE project (LIFE
RESKIBOOT). A total amount of almost 10 million
and five hundred thousand euros have been
awarded to projects created within the EPSI
network.

Business Creation

EPSI supports and facilitates the creation
of business opportunities in and around its
network. Thanks to the realization of a trust-
based environment, EPSI is the ideal place
where to find the right connections and
partners to establish business ties based on
the common will of advancing innovation in
the European sport ecosystem. EPSI facilitates
those activities by organizing regular virtual

and physical bilateral and multilateral meetings,
as well as matchmaking events in cooperation
with third parties representing neighbouring
economic sectors.

Curious to know more about EPSI and how we
can support your organization? Visit our website
at www.epsi.eu.
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The Eurcpean Platform
for Sport Innovation
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TURN YOUR TRAINING GROUND
AND STADIUM INTO HIGH
PERFORMANCE VIDEO ARENAS.

Use Game On as your automated video recording and analysis tool and
always be secured of high quality video at the push of a button.

Curious to find out how clients like Ajax, PSG, Borussia Dortmund, KNVB,
VB Stuttgart, Liverpool FC and Everton are using the Game On system
everyday to improve the players and the team performance? Call or
email us to set up a meeting.

game-on.eu | info@game-on.eu | +31615968532
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SPORTSNL PLATFORM
LOOKING BACK ON A
SUCCESSFUL FIRST YEAR

‘-

jJame

Despite all the challenges and limitations due to COVID-19, SportsNL looks bhack
with satisfaction on what we have achieved in our first year since kick-off in
October 2020. Many sport events, hoth regional and global, were back on the

schedule. 2021 saw the Olympic Games in Tokyo and the UEFA European Football

Championship. And it didn’t stop there. We have also spent the past year focusing

on the upcoming Olympics in Paris in 2024 and Los Angeles 2028.

The steering committee of SportsNL prioritised
its focus, gearing up its support for more public
private activities, especially including France,
the US and the Gulf region. Following is a short
recap on the activities we have supported over
the past year and an outlook towards the next
year.

TeamNL connecting sports,

business and culture

The idea of creating a digital TeamNL Expo
arose from the cancellation of a physical
due to the uncertainty surrounding the
Covid-19 pandemic. Once it became clear that
international travel was not as simple as we are
all used to, the digital TeamNL Expo was born.
It is a result of close cooperation between
NOC*NSF, Papendal, the Netherlands Ministry of
Foreign Affairs and the Embassy of the Kingdom
of the Netherlands in Japan, the Netherlands
Enterprise Agency (RVO) and many business
partners.

Since the grand opening on 14 June 2021, more
than 20 events have been hosted within the
water-energy-food nexus and in the fields of high-
tech, culture, vitality and sport. From robotics and
artificial intelligence for data-driven horticulture
and agriculture to the announcement of the
world's first ‘chef de emission” who will make an
effort to reduce TeamNL's footprint. It all happened
at the TeamNL Expo. One of the highlights was the
interactive pop-up book ‘the Innovation Parade’in
which products, processes and services that were
created through Japanese-Dutch collaborations
were showcased. In total, more than 7,500 people
visited the virtual island of Deshima Island at the
TeamNL Expo and 3,500 companies took part in a
wide range of activities.

The Expo will also be used in the race towards
the Games in Paris. If you missed it, you can
still visit the TeamNL Expo and browse the
Innovation Parade Rangaku Now, which is a
showcase of Dutch-Japanese collaboration on
smart solutions to global challenges.

QR code to the Innovation Parade

=
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In December 2020, at the initiative of Task Force
052024, 50 companies embarked on a two-
day virtual trade mission to France. Together
with the then Minister of Foreign Trade and
Development Cooperation Sigrid Kaag and
windsurfer Kiran Badloe, they explored the
opportunities available to Dutch business
around the 2024 Olympic Games in Paris.
During this mission, first contacts were made
with potential business partners, in particular
for the construction of the Olympic Village and
other important infrastructure projects.

The Netherlands wants to contribute to the
overall mutual goal of these Olympic Games:
only invest in new-build facilities that can be
reused after the Olympic Games and help Paris
to become a greener, healthier and cooler city.
Paris 2024 will focus on sustainable design
and construction, innovative technologies
and access to sport for all. Projects such as the
redevelopment of Saint-Denis in the north of
Paris and building the new Olympic Village,
Olympic Aquatic Centre, Media Village and
Grand Paris Express are just a few of the many
examples. The Dutch companies involved are
known to be leaders in the field of circular
economy and environmental technologies.

Other companies that stood out during the
mission are using data and digital information
for smarter and more effective solutions.
Some start-ups also stood out by using sport

SportsNL is a network platform that connects
international sports, business and social
programs. It provides general branding
for Dutch public-private partnerships with
international ambitions in the field of sport
and aligns the Dutch international agenda
between different stakeholders. SportsNL is
not a stand-alone entity or organisation and
has the pure purpose of combining forces
from different corners of the sports sector.
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to achieve social goals such as inclusion and
reduction of plastic waste. An overview of
the Dutch companies that are interested in
commissions for the 0S2024 can be found in
the 'Dutch Company Bidbook for Olympic Games
Paris 2024!

In collaboration with the SportsNL Platform, the
KNVB will also be present at the World Expo in
2022. During the World Expo, the KNVB wants to
present itself in the areas of sustainability, social
vision and of course football vision.

Especially in the area of sustainability, this can be
done differently. Together with our partners, we
aim for less CO2 emissions in football traffic and
thus contribute to combating climate change.

SportsNL has been developed in collaboration
with the following public and private partners:
NOC*NSF, KNVB, the Ministry of Health, Welfare
and Sport, the Ministry of Economic Affairs
and Climate, Johan Cruijff Arena, Signify,
the Netherlands Enterprise Agency (RVO),
Association of Sports and Municipalities, Sport
Innovator, Knowledge Center for Sport and
Exercise, VNO-NCW and MKB-Nederland.

SportsNL also supports and initiates other
events. Do you, for example, want to know
more about the possibilities surrounding the
2026 World Cup in the US, the 2024 Summer
Games in Paris?

In cooperation with SportsNL, a virtual
incoming sports mission to the Netherlands has
been planned for Spring 2022. This mission is
catering a number of SportsNL-focus countries:
Germany, France and the Gulf region. The aim
is to exchange knowledge, promote trade and
build sustainable international relations. The
Netherlands Enterprise Agency, in consultation
with the steering group members, is developing
an appealing program on the following themes:

- Legacy for everyone! / social projects

- Sustainable Sports Solutions / Sustainable

Sports Events

- Game-changing innovations/ Fan experience
Keep an eye on the RVO site and the SportsNL
website, more details will be announced later.

Visit our website
by scanning the QR code.
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THERE'S
NOTHINGrovico
THAT BEATS @

THE LIVE "
EXPERIEN[:EI

WITH OUR EXTENSIVE FLEET OF MOBILE EVENT STRUCTURES WE OFFER YOU
THE POSSIBILITY TO REACH, CONNECT, ENGAGE AND ACTIVATE YOUR TARGET AUDIENCE.

We take care of everything; from start to finish, from concept to execution.
We do it the Movico way... with a personal touch. We are obsessed
by delivering the best performance anytime and anyplace. With more than 25 years of
experience Movico is a trustworthy partner for many global brands and international sports events.

Movico

www.movico.nl




CHEF DE EMISSION MARCELIEN
DE KONING IS COMMITTED

T0 A CLIMATE-POSITIVE

SPORTS WORLD

NOCxNSF

The Netherlands Olympic Committee (NOC*NSF) believes
that sport has the power to accelerate the sustainability of
our society. That is why Marcelien de Koning was appointed
last summer as the first 'chef de emission' in the world. The
three-time sailing world champion is more than motivated to
really change the world.

As chef de emission, De Koning is concerned with the question of how the
sports world can contribute to challenges in the field of sustainability. The
chef sees that a lot is already happening in that area. And that even more
powerfully connections can be made. "When | took office, | was positively
surprised about the place where the Olympic Committee now stands. We
have made an inventory of what NOC*NSF is doing about sustainability,
where we need to go and who can join. This concerns the ambitions of
NOC*NSF, for professional sports and sports for all. It's time to make the
initiatives more visible and inspire others."

De Koning has been an active advocate of a more sustainable world for
many years: "As a sailor you are constantly working with nature. And you
see that nature changes under the influence of humans, that should not be
the case. | have seen water pollution up close. During the Olympic Games
in Rio, the water was way too dirty. That pollution has a direct impact on
your performance because you must sail around all the waste. Open water
swimmers even literally have to jump in. That is why the urgency to change
something is in the DNA of almost every sailor. | see that, for example, in
Kiran Badloe, the Olympic surfing champion. He is the face of the transition
to hydrogen energy."



Biodiversity

In relation to the climate, the sport sector mainly
focusing on energy and food, De Koning sees.
But attention must also be paid to biodiversity,
as the chef de emission. "For me, biodiversity is
almost as important, because it is deteriorating
so much. We cannot decide to solve the energy
crisis first and, when that is done, strengthen
biodiversity. That is not possible, because in the
meantime it continues to run backwards with
the danger that we will not be able to repair it. |
see it this way: one percent of our country is full
of sports complexes. If we can make that space
climate neutral and nature-inclusive, then we
will set a wonderful example for other sectors.
We can point to agriculture, but let's start as a
sport by managing our own space well."

"My job as chef de emission is to help put the
sustainability story on the map. And think
along with us about which methods we can
apply in sport to be emission neutral by 2050,
as required by the climate agreement. Of course,
this can only be done together with companies,
knowledge institutions and governments. As far
as I'm concerned, we go the extra mile, because
for the sport, most goals are easily achievable
until this period. Climate positive, that would
be nice, for example by solar panels above the
parking lot and water storage at sports facilities,
with which you can relieve a residential area. "

Paris 2024

The first dot on the horizon for the chef de
emission, are the Olympic Games of Paris2024.
The organization of that event is committed
to a climate-positive edition of the Games. Big
words that De Koning likes to respond to: "Paris
is very close for Dutch companies, which, partly
due to the high level of our Sustainable Sport
Roadmap, meet the highest standards and
requirements. They are among the forerunners
in the field of innovation in the world. | saw a
presentation by a Dutch engineering firm for
a swimming park in Saint-Denis, which is not
only sustainable but also socially inclusive. It
contains a plan to involve the local population in
the exploitation after the Games. The intention
is that children in this deprived area can learn to
swim. Sustainable Games are not only green but
are also a social legacy to the community."

Making the sports world more sustainable
is a long-term process, says De Koning: "It's
not something you achieve in six months. It
is a process and Paris2024 is a benchmark in
that. | give myself a few years to become world
champion again, but this time in the field of
sustainability. Because we only have one earth,
and it cannot be that humanity destroys it."

copper

Chef de emission is an idea of More2Win and
Copper8. They have the international dream to
appoint a chef de emission in every country for
the 2028 Games in Los Angeles. More2Win and
Copper8 support NOC*NSF in terms of content
in the Dutch approach.

M|IA
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JOgO

JOGO MAKES FOOTBALL PLAYER DEVELOPMENT BETTER
WITH ACCESSIBLE DATA AND TECHNOLOGY, CREATING

UNDERSTANDABLE INSIGHTS FOR PLAYERS AND THEIR
COACHES.

TRACK. ANALYZE. IMPROVE.
WWW.JOGO.ATI



FEYENOORD
INTERNATIOP.A

The Feyenoord Academy is known worldwide as one of the best football development systems, having
produced many talented players. Feyenoord International offersprograms for ambitious players and
coaches to experience youth football at the highest level. We do this by sharing and applying the
methodology used within the Feyenoord Academy. The new Feyenoord Academy facilities were officially
opened in August 2019. This new accommodation contributes to the professional training environment
that Feyenoord wants to offer its youth players.

Feyenoord International stands for a high-quality Feyenoord is structurally active on five continents. In addition,

learning experience for participants in all our Feyenoord Camps are organized annually in many different countries

international programs. With these programs we while we welcome teams, coaches as well as other delegations at our

aim to provide both coaches and youth players academy in Rotterdam.

with unique opportunities. Feyenoord offers them

the opportunity to showcase their talent, to learn

more about the beautiful game of football and What Feyenoord can offer:

to communicate with both their peers and our - Comprehensive meaningful Strategic and Educational Partnerships;

qualified International Development Coaches. - Feyenoord Football School and Feyenoord International Academy
agreements;

The main goal is to contribute to the development - Fully catered European football experience for youth teams;

of global football. We do this by making our - Academy visits and educational programs for coaches;

knowledge and experience available to our - Official Feyenoord licensed Camps on location;

partners. Our international programs are designed - Clinics and workshops on location;

to provide academy staff with the right tools to - Internship opportunities for talented players and coaches;

boost their personal development as well as the - Curriculum and coaching consultancy;

development of the academy curriculum and the - Online assistance and coaching development.

development of their players.
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"Uniek Sporten is the start for more Paralympic success"

INTERVIEW NIKE BOOR

PARALYMPIC GAMES

E Helland Sports & Industry @ @ @

The Tokyo Paralympic Games were the most successful ever, with 59 medals and a 5th place in the country ratings.
Nike Boor, director of Fonds Gehandicaptensport, experienced that the Dutch approach of TeamNL paid off.

At the same time, he thinks that in the future, with Uniek Sporten (Unique Sports) the platform for all athletes with

a disability, an even higger success can help the entire disability sport; from recreational sport to top-level sport.

A Nike Boor

Unlike other Paralympic Games, Nike Boor had
to follow the performance in Tokyo from his
home. On previous editions, he was on premises
with the athletes and experienced the biggest
sporting eventin disabled sportsin the stadiums.
"From such a distance in following on TV is so
different from being there; being part of the
happening. Now | had to fall back on streaming.
I watched quite a lot of it, but not everything; the
daily work just goes on." At the office of Fonds
Gehandicaptensport in Badhoevedorp the TV
was on all day with streamings from Tokyo.

Inspiring top athletes

While watching, Boor paid extra attention to
the ambassadors of Fonds Gehandicaptensport:
Jetze Plat, Fleur Jong, Diede de Groot, Kimberley
Alkemade and Tristan Bangma. These top

Jetze Plat ¥

"Uniek Sporten is the basis to get people in motion. Ultimately that leads to more top athletes."

athletes are supported by his organisation in
their top-level sport. "We were able to help
Tristan get the best tandem, bringing him to gold.
This is how we support a select number of top
athletes in achieving their goals." Inversely, those
top athletes are inspiring for recreational sport.
Boor strongly believes that seeing sport makes
you want to participate in sport. That certainly
applies in disabled sports. He also places a tiny
warning "A very large part of athletes with a
disability are not at all interested to be a top
athlete. On the other hand, | think you need these
top athletes to the example to open people's eyes.
So you will experience that sport and exercise
make you physically and mentally stronger. Our
ambassadors are athletes who's only goal is to be
atop athlete. They are the example and show the
world the possibilities with a disability."

V Fleur Jong
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A Diede de Groot - Fotograaf: Paul Raats

Boor has noticed that the respect for Paralympic
athletes is growing in society. As an example
he mentions the way the sports brand Nike
congratulated Diede de Groot on her 'Golden
Slam". a full-page ad in the newspaper and
billboards in shopping centre Hoog Catherijne.
"That's a good development. It does mean,
however, that it has to be used in the right
way to get potential athletes moving: not too
much emphasis on performance but rather on
participation = winning. They will quickly think:
'l can't become Diede or Jetze! But they also
started somewhere with discovering sport and
exercise."

That's where Uniek Sporten comesin.The platform
informs and inspires people with disabilities and
is supported by a sport network with national
coverage. They facilitate and advise people with
disabilities to take their first steps in sports. Boor
thinks the Netherlands can make more use of

A Tristan Bangma

that platform in talent recognition. "The scouting
now still largely happens through the Paralympic
Talent Days of NOC*NSF. This has also shortened
the route to TeamNL. In my experience we can
become even better if we have a broader selection,
therefor the participation level has to grow. If
we inspire more people with the help of Uniek
Sporten, so more people in the sport clubs, more
people are ready for the selections of federations
and TeamNL. In my opinion, disability sports only
becomes professional and equal on the moment
there is an equal sports participation." That way,
just like in Olympic sports, you get a better flow
of talent from the bottom up, says Boor. "In my
opinion, Uniek Sporten is the start to create an
even bigger Paralympic success. Of course, that's
not our first goal, but to get as many people
as possible into sports close to home and to
create an equal sports participation. The logical
consequence, not unlike in regular sports, is to get
more potential talent into the picture. That's why
Uniek Sporten absolutely has to be at the core of
getting people in motion."

According to the director of Fonds
Gehandicaptensport, the media attention for
Paralympic sport also plays a big role. "These
Paralympics there is more media-attention for
disability sports. That is true. Never the less,
when | look at Tokyo | think we are missing
opportunities. As far as he is concerned, the
Games could have been broadcasted more on
TV. In his view, more broadcast time would also
help to make disabled sports better known.

To put the Paralympics on a bigger stage, Boor
has another idea: to organize the Paralympics
before the Olympics. "At the end of summer
a kind of sport fatigue exists. If you organize
the Paralympics for the Olympics you get more
attention for the Paralympics."

Kimberly Alkemade ¥

Sports & Industry



King Willem-Alexander and Princess Margriet receive the Dutch medal winners of the Par:alymbic Games inTokyo at l-\loo_rd-e\mde Palace. '_d.
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§A5ngaged (:ihlmunities. Healthy world.

Rich features,

easy integration, with fun,
safe and simple gamification -
healthier results with
the WeFitter API

Hybrid environments

The world as we know it is changing. We are becoming increasingly
connected, we are using more and more technology and we are
blending knowledge from different disciplines to innovate, grow and
learn.

Gamification of fitness and health

The new technological shifts are strongly visible in sectors such as
fitness and health. Companies are finding it increasingly difficult to
retain and motivate users to stay fit. The latest trend in engagement
is gamification, and WefFitter is a pioneer in promoting gamification
for end-user results!

All in one simple API!

WeFitter API gives your platform easy access to the most widely used
fitness apps and wearable connections in the fitness and clinical space
today. By integrating our REST API, valuable health and fitness data
from your end users flows into your platform to be analysed, utilised
and combined with gamification.

Our vision...

Is to bring the future of Al closer to the present of health and fitness.
We are working on an Al-powered software to improve the end user's
lifestyle through predictive health and personalisation.




Funxtion x WeFitter

FunXtion is a digital fitness software company that aims to provide a
fully connected fitness experience, motivating users to lead a healthier
lifestyle. Funxtion has successfully integrated the WeFitter API in their
digital fitness platform, bringing their training and online coaching to
the next level.

Users can track their fitness journey through data collected from
their wearable of choice, get involved in challenges plus set and track
engagement and performance goals.

FUNX T TON

INTERACTIVE DIGITAL FITHNESS

HCS / Nationale Nederlanden x WeFitter

The partnership between WeFitter and HCS (part of the insurer NN Group)
is focused on offering end users the possibility for 'resilience' Their solution
is called 'Veerkracht' and lets employees participate in challenges and
make connections with fitness apps and wearables via WeFitter.

WekFitter is providing the possibilities to collect data from 250+
connections, in order to prevent health risks and motivate users to engage
in a healthier lifestyle!

Get in touch!
wefttter
www.wefitter.com

hello@wefittercom
+3185004 49 32

Let's make IT fit!
Are you up for the challenge?
Do you want to be part of our community of fitness,
health and tech solutions?

@2

®:s1124painn
nd

A solution for digital fitness,
e-health, insurance companies &
corporate wellness providers!
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CRYPTO-PARTNERSHIP

ANYCOIN DIRECT &

The popularity and interest in cryptocurrencies is growing worldwide. It is therefore
nice to see that Dutch football clubs are entering into partnerships with crypto-related
parties. PSV Eindhoven has recently signed a unique partnership with the crypto broker
Anycoin Direct, based in Veghel, the Netherlands. Anycoin Direct pays out the entire
sponsor amount in Bitcoin in two years, making PSV the first sports club to have a
sponsor amount paid out in full in Bitcoin.

From July, Anycoin Direct will be a
proud partner of PSV Eindhoven for
at least two years. On the platform of
Anycoin Direct you can easily buy and
sell various cryptocurrencies. The goal of
the partnership is to transfer the brand
awareness and added value of crypto to the
PSV supporters.

anycoin™

anycoin™

Lennert Vlemmings, COO at Anycoin Direct said during the
presentation of the collaboration: " grew up in the region and
have always been a huge fan of PSV. As a technology company
from the Brainport region, we are enthusiastic about the
collaboration with PSV. We want to increase the awareness of
crypto in the Netherlands and introduce people to it in a safe
and accessible way. The payment in Bitcoin marks the next
step for the adoption of cryptocurrency in the EU."

anycoin®™™

anycoin™




Cryptocurrencies have risen enormously in popularity in recent years. It therefore seems
inevitable that cryptocurrencies will contribute to various applications in our everyday life. BTC_M ETER
Thanks to the complex and powerful blockchain technology behind cryptos, it can be used to T
provide different services. For example, there are already cryptocurrencies that are used to pay €55.00

for tickets to concerts.

Thanks to the partnership with PSV, Anycoin Direct hopes to ensure that the supporters of
the football club will delve more deeply into the projects behind the cryptocurrencies. People
often think of crypto as making a lot of money quickly, but there is a very beautiful world
full of interesting technologies behind cryptocurrencies. Anycoin Direct hopes to facilitate its
customers in transferring crypto knowledge, so that the customer actually knows what kind of
project he or she is investing in.

The fact that PSV has entered into a partnership with Anycoin Direct is not something to be
surprised about. Sports clubs that work with a crypto-related body are becoming increasingly
common. Last year, for example, dozens of sports clubs joined Socios. Socios generates a fixed
amount of Fan tokens from the club in question. Both Paris Saint Germain and FC Barcelona are
affiliated with Socios. When Lionel Messi made the switch from FC Barcelona to PSG, the price
of the PSG Fan token rose by hundreds of percent.

anycoin®= @

The value of Bitcoin and many other cryptocurrencies such as Ethereum and Cardano have
soared over the past year. This is also reflected in the Bitcoin amount that was transferred to
PSVin June. From the moment PSV received the Bitcoins, the value has increased by more than
37%. In the coming years, PSV will periodically show the value of the received Bitcoins to its
fans.

Anycoin Direct Direct is a cryptocurrency broker
that offers more than twenty, thoroughly screened
cryptocurrencies. Thanks to the ease of trading and
the professional Customer Support that is ready for
you 7 days a week, Anycoin Direct has provided
more than 450,000 customers with cryptocurrencies.

onycoi n direct

d Sports & Industry @ @ @



RADENTONS

Expanding to the USA?
We can help.

We understand that expanding to a new continent is a big step for any
organization. In addition to defining business objectives and researching
markets, tax and legal implications are certain to arise. At Dentons, we are
dedicated to finding practical solutions to these concerns—with your goals
as our guide.

YOUR NETHERLANDS TEAM

With our dedicated team of US and NL tax and legal advisers based in
the Netherlands, we look forward to sharing our expertise and resources
to guide you through expansion across the Atlantic.

Contacts

Jurjen Bevers Wesley Boldewijn Michael Bennett

Partner Counsel US Attorney

Netherlands Netherlands Netherlands

D +3120 795 34 13 D +3120 795 34 15 D +316 38 86 02 04
jurjen.bevers@dentons.com wesley.boldewijn@dentons.com  michael.bennett@dentons.com

Dentons, the law firm
of the futureis here.

dentons.com

© 2021 Dentons. Dentons is a global legal practice providing client services worldwide through its member firms and affiliates.
Please see dentons.com for Legal Notices.



THE MOST POWERFUL EQUESTRIAN MAGAZINE

PLUTSSANC

We are Puissance

Puissance is the most powerful equestrian magazine in the Low Countries and beyond. We capture
unique stories made to resonate and inspire. Telling stories differently, we go beyond and give

that extra touch.

Our mission

We aim to bring as many people as possible together around equestrian sports. Each print we have
more than 35 000 copies in four languages. With readers all over Europe, the USA and UAE, we have
already been successful in connecting many people. But our aim is even higher.

Not only horse sports

With our goal to bring people together, we also go beyond our beautiful sport. Giving equestrian
sports a taste of what is outside and vice versa, let people from outside enjoy the sport.

Therefore you can find articles in our magazine and website about lifestyle, travel and entrepreneurship.

Online

Alongside our offline magazine, Puissance is conquering the online world. On our website
you can find exciting interviews, amazing stories and insider information about various topics
in the equestrian world and beyond.

WWW.pUiSS& nce.com
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Chrono Coaching by I
Jacco Verhaeren® offers S eEP

support to teams,
individuals, coaches,

leaders and supervisors Perfo Mmance
with the aim of delivering
your top performance at
any time of the day. www.chrono.coach
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content
stadium

Want to level-up your
branded social media content?

With Content Stadium, you can create and share awesome and always
on-brand social media graphics, animations and videos in just a few clicks.
Helping you grow your brand, while saving time and money.

"Hel is een

dynamisch badrijt en

geen dag s
herzaltda”

Dieha, Teamiakder Tighal

Join 200+ clients

* *
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EuroLeague

www.contentstadium.com




The first in person partner meeting
of the EHF Institute was held in

With the support of the
Erasmus+ Programme
of the European Union

Amsterdam during October after
a series of online meetings during

the Covid Pandemic.

Nathan Kipp (Coach Education Manager for
KNHB) enthused about the partner meeting “it
was spectacular to get everyone in the room
for the first time. There is so much energy to
resolve and increase educational opportunities
in Europe, | am excited to keep working with all
the partners.”

A range of sessions across two days allowed
a variety of sharing knowledge and action

The project will build on and enhance good
practice structures by developing the EHF
Institute with four strategic pillars to facilitate
sustainable, high quality national growth across
member federations in Europe.

EHF Institute Strategic Pillars:
1 Governance, leadership and management

2 The athletes are central, including a dual

. planning for 2022 pilots of additional career
# programmes which will be officially launched ) ) )
3 Develop basic requirements for qualified
® from 2023 onwards. This includes Athlete P 9 9
= " coaches and personnel for talent
T Welfare, Athlete Dual Career opportunities
3 ) o ) development
2 and the expansion of delivering national
= level programmes for EHF member National 4 Develop basic requirements for qualified
*:': Associations. officials for talent development
"'" The EHF Institute mission is to deliver world
= class education to support national growth.
£ Co-Funded by the Erasmus+ Programme

of the European Union through a grant of
397k Euros.




Strong Partnerships:

In order to achieve the objectives, it was
important to involve the right partners in the
project. The current partners are therefore a
representative reflection of the European hockey
federations, thanks to the diversity based on
size, available resources, countries and regions,
et cetera. In addition to the hockey associations,
the business community is also associated with
this project. The business community has a lot
of knowledge and is important in the output of
the project. In addition, the business community
can play a major role for semi-professional
hockey players, by combining top sport and a
business career. Orange Sports Forum also plays
an important role in this.

The EHF Institute partners:
European Hockey Federation
Belgium Hockey Federation
French Hockey Federation

- Copenhagen University
« Orange Sports Forum
Royal Dutch Hockey Federation
-+ German Hockey Federation
Hockey Magic
- Slovenian Hockey Federation

- Swiss Hockey Federation

About the European Hockey Federation (EHF):
The European Hockey Federation (EHF) is the
continental governing body for the sport of
hockey in Europe, founded in 1958, EHF today
has 43-member National Associations. For more
information visit eurohockey.org

General information ahout the project:

The European Hockey Federation (EHF) has
started a three-year educational program with
the European Institute for Hockey (EIH) to
stimulate growth at all hockey associations that
are affiliated with it. The trajectory, which was
created at European level, offers both regional
and national support. The basis is a transparent

. 6 Orange
= .. SportsForum®
.'-'.
sovockey  MIDHBR o - 4
o Lo e HOCKEYMAGIC s SWISE HOCKEY

system of tools and resources that enables
people at all levels within the hockey sport to
develop from administrators, trainers/coaches
to players.

Emphasizing the importance of education,
development and knowledge transfer in sport
will be important in the project, as will analyzing
key findings to enable the sustainability and
transferability of the intellectual outputs.

The aim is to create a leading hockey education
program with a systematic educational
framework that provides equitable and equal
learning opportunities. The EIH wants all
countries to make use of varied, high-quality
learning resources and allows participants to
take control of their own development. The
EHF will support and facilitate this program by
offering a global network, inspiring workshops,
on-the-job training and career advancement
opportunities. Finally, there is also a role for the
business community in steering on output, and
the importance of development and knowledge
transfer is central.

E Helland Sports & Industry @ @ @



ORANGE PAGES

40 Beats

Hoogoorddreef 5, 1101 BA, Amsterdam www.40beats.nl
4db Roadshows BV / Mobile facilities

Postbus 6141, 4000 HC, Tiel www.4db.nl
A&E Architecten

Runnenburg 12 | gebouw E, 3981 AZ, Bunnik www.ae-architecten.nl
AAA-LUX

Fijenhof 4, 5652 AE, Eindhoven www.aaa-lux-lighting.com
ABN AMRO Bank NV

Gustav Mahlerlaan 10, 1082 PP, Amsterdam www.abnamro.nl
ABSRD Creative Teams

Oudkerkhof 7, 3512 GH, Utrecht www.absrd.com
ACCOR Hotels Nederland

Stationsplein 981, 1117 CE, Amsterdam www.accorhotels.com
Actiflow B.V.

Halstraat 31,4811 HV, Breda www.actiflow.nl

Dutchblue World B.V.
Kattenburgerstraat 5, 1018 JA, Amsterdam

Henko A&T B.V.

Graafschap Hornelaan 184, 6004 HT, Weert www.henko-at.nl

Dutch Cycling Embassy
Trans 3, 3512 JJ, Utrecht

DutchPanna B.V.
Bennebroekerweg 93C, 1435 CH, Rijsenhout

Dutch Wheels
Edisonlaan 37, 6003 DB, Weert

DVC machinevision
Minervum 7069, 4817 ZK, Breda

www.dutchcycling.nl

www.dutchpanna.nl

www.dutchwheels.com

www.machinevision.nl

EEN www.enterpriseeuropenetwork.nl
Prinses Beatrixlaan 2, 2509 AC, Den Haag
Edel Grass B.V.

Fabrieksstraat 13, 8281 BW, Genemuiden
EGG International B.V.

Saturnusstraat 15, 2516 AH, Den Haag

Embassies of the Kingdom of the Netherlands

www.edelgrass.com

www.egghelmets.com

Active Esports Arenas

Torenallee 3, 5617 BC, Eindhoven www.activeesportsarena.nl

Bezuidenhoutseweg 67, 2594 AC Den Haag www.government.nl
Embedded Fitness
Kapelweg 11, 5756 AJ, Vlierden www.embeddedfitness,nl

Endemol Shine

AFC Aiax MediArena 2, 1114 BC, Amsterdam-Duivendrecht  www.endemol.nl
1100 AM, Amsterdam Zuid-Oost www.ajax.nl Engelbrecht Global Consulting

Aggreko Nederland B.V. Kerkhoofweg 75, 4835 GA, Breda www.engelbrechtgc.com
Fuutweg 3, 4791 PB, Klundert www.aggreko.com Eqmlog

Ahoy Rotterdam Driesweg 10, 5455 RB, Wilbertoord www.equilog.nl
Postbus 5106, 3008 AC, Rotterdam www.ahoy.nl Eurocollege

AKD Advocaten & Notarissen Westblaak 139, 3012 KJ, Rotterdam www.eurocollege.n!
Flight Forum 1, 5657 DA, Eindhoven www.akd.nl European Turf GI‘OU[) www.europeanturfgroup.com
ANP Dragonder 13C, 5554 GM, Valkenswaard

Verrijn ?tLlAartlaan 7,2288 EK, Rijswijk www.anp.nl Exo Llg BV.

Aon Risico Management Molengraaffsingel 12, 2629 JD, Delft www.exoligament.com
Paalberglaan 2-4, 1105 AG, Amsterdam WWW.aon.com Faber Audiovisuals

Athlon

Veluwezoom 4, 1327 AG, Almere www.athlon.com

Hemmemaweg 22, 9076 PH, Sint Annaparochie www.faber-av.com

FanE t

Avyna - In- and Outdoor Products
9405 TE, Assen, 7606 JA, Almelo
Ballast Nedam

Ringwade 71, 3439 LM, Nieuwegein

BAM Utiliteits Advies
Postbus 54, 3980 CB, Bunnik

Bestronics BV
De Run 4545, 5503 LT, Veldhoven

www.trampoline.n!

wwwiballast-nedam.nl

www.bamutiliteitsbouw.nl

www.bestronics.nl

Bilderberg Hotels
Beukenlaan 52,6871 CL, Renkum

BlackBear Goaly

Minervum 7366, 4817 ZH, Breda
Bosch Rexroth B.V
Kruisbroeksestraat 1, 5280 AA, Boxtel

Breda University of Applied Sciences
Monseigneur Hopmansstraat 2, 4817 JS, Breda
Choices Programme

Postbus 10218, 2501 HE, Den Haag
Coaches Betaald Voetbal
Postbus 1,8000 AA, Zwolle
Consulates of the Kingdom of the Netherlands
Bezuidenhoutseweg 67, 2594 AC, Den Haag ~ www.government.nl
Content Stadium BV

Vliegtuigstraat 28, 1059 CL, Amsterdam  www.contentstadium.com
Corbel Partners B.V.

www.bilderberg.nl

www.blackbeargoaly.com

www.boschrexroth.nl

www.buas.nl

www.choicesprogramme.org

www.coachesbv.nl

www.fanengagement.nl

Feyenoord Rotterdam

Van Zandvlietplein 3,3077 AA, Rotterdam www.feyenoord.nl

FGHS

Plesmanstraat 1,3833 LA, Leusden www.fghs.nl
Flexbord www.flexbord.com
Humberto Delgadoplein 1, 1102 JL, Amsterdam-Zuidoost

Flexotels BV

Zessprong 14, 5684 NV, Best wwwi flexotels.com
Fontys

De Lismortel 25, 2512 AR, Eindhoven

FootGolf Holland
Het Jaagpad 16, 3461 HB, Linschoten

www.fontys.nl

www.footgolfholland.com

FreeSense Solutions www freesense-solutions.com
Meerenakkerplein 21, 5652 BJ, Eindhoven
Game On Technologies

Stationsplein 27,6221 BT, Maastricht wwwgame-on-technologiescom

Gemeente Amsterdam
Postbus 202, 1000 AE, Amsterdam

Gemeente Rotterdam Dienst Sport en Recreatie
Postbus 33100, 3005 EC, Rotterdam  wwwirotterdam.nl/sportenrecreatie

www.amsterdam.nl

Herculan Sports Surfaces

Postbus 46, 4230 BA, Meerkerk

Heras

Hekdam 1, 5688 JE, Qirschot

Hof Hoorneman Bankiers
Verwersstraat 26, 5211 HW, Den Bosch

Hogeschool van Amsterdam

www.herculan.com

www.heras.nl

www.hofhoorneman.nl

Postbus 22575, 1100 DB, Amsterdam www.hva.nl
Holla Advocaten
Prof. Dr. Dorgelolaan 30, 5613 AM, Eindhoven www.holla.nl

Holland Brazil

Coolsingel 104, 3011 AG, Rotterdam
Holland Brazil Business Consulting Group
Strawinskylaan 3051, 1077 ZX, Amsterdam  www.hollandbrazil.com

Holland Foothall University wwwhollandfootballuniversity.com
Colosseum 65, 7521 PP, Enschede

Holland Partners
Steupelstraat 40, 3066 HL, Rotterdam

Holland Sport Systems B.V.
Storkstraat 1C, 3905 KX, Veenendaal

Holland Sports & Industry

www.hollandbrazil.com

www.hollandpartners.nl

www.hollandsportsystems

www.hollandsportsindustry.com

Hope Sportsmanagement

Amsterdam | Maastricht www.hopesportsmanagement.com
HUP Hotel

Arkweg 3-17, 5731 PD, Mierlo www.hup.eu
Hypercube Business Innovation

Kromme Nieuwegracht 11-A, 3512 HC, Utrecht  www.hypercube.nl

i-Vention
Admiraal de Ruytersttraat 2, 3115 HB, Schiedam

Ice-World International
Weteringpad 7, 3762 EN, Soest

www.i-vention.nl

www.ice-world.com

Impeco Sport & Events Logistics B.V.
Ratio 24,6921 RW, Duiven
INCONTROL Simulation Solutions
Papendorpseweg 77, 3528 BJ, Utrecht

www.impeco.nl

www.incontrolsim.com

Indoor Golf Arena www.indoorgolfarena.eu
Pedro de Medinalaan 7, 1086 XK, Amsterdam

Indu-Con BV

Jister 11,9001 XX, Grou www.indu-con.com
ING Wholesale Banking

Postbus 1800, 1000 BV, Amsterdam Zuid-oost

Inmotio Object Tracking
Hettenheuvelweg 8, 1101 BN, Amsterdam Zuid-oost

www.ingwb.com

www.inmotio.eu

Invest Korea
iVentions Event Architects
Paseo de Gracia, 8-10, 1-1, Barcelona

Janssen - Fritsen
Berkveld 1, 5709 AE, Helmond
JB Business Consultancy

Linnaeusstraat 2C, 1092 CK, Amsterdam
www.jb-online-advertising-and-social-media.com

www.iventions.com

www janssen-fritsen.nl

Jogo
Stroombaan 4, 1181 VX, Amstelveen WWW,jogo.ai
Johan Cruijf ArenA

ArenA Boulevard 1, 1100 DL, Amsterdam ~ www.amsterdamarena.nl

Glevmo Mobility Management
Graf-Adolf-Platz 15, 40213, Disseldorf (D)

Global Dressage Analytics www.globaldressageanalytics.com
PO Box 86, 5490 AB, Sint-Oedenrode

www.glevmo.com

High Tech Campus 32, 5656 AE Eindhoven www.corbelpartners.com GP Smart Stadium
Coresta Sports De Scheper 312, 5688 HP, Oirschot www.gpsmartstadium.com
Science Park Eindhoven 5008, 6592 EA, Son www.coresta.nl Gracenote SpOI‘tS
Crown Licensing Holding B.V. www.rownlicensingcom  Binnenwal 2, 3432 GH, Nieuwegein  www.gracenote.com/sports
Postbus 75800, 1118 ZZ, Amsterdam-Schiphol Grass Va"ey
Cruyff Institute www.cruyffinstituten Bergschot 69, 4817 PA, Breda www.grassvalley.com
Laan der Hesperiden 118, 1076 DX, Amsterdam GrassMaster Solutions
C Sharp Sports Galiérsweg 35A, 5349 AT, Oss www.grassmastersolutions.com
Computerweg 39, 3821 AA, Amersfoort www.csharpsports.com G fields BV
DAV Producties Nylonstraat 7, 8281 JX, Genemuiden ~ www.greenfields-kunstgras.nl
Edelgasstraat 58, 2718 TH, Zoetermeer www.dav-producties.nl Grootgroener B.V.
DBT HOLLAND Vriezenveenseweg 57a, 7641 PE, Wierden www.grootgroener.nl
Papehof 24, 1391 BG, Abcoude www.dbt.nl

- - Grouve Sports Management Group
De Johan Cruyff Foundation www.cruyfffoundationorg  postious 40, 74682G, Enter T
Olympisch Stadion 13, 1076 DE, Amsterdam Grupo Eurobrasil / Hollabrasil Ltda.
Dentons Europe LLP Lauwers 3, 5032 ZD, Tilburg www.hollabrasil.com.br
Gustav Mahlerplein 2, 1082 MA. Amsterdam www.dentons.com Hafkon
DLL Schimmink 18, 5301 KR, Zaltbommel www.hafkon.nl

Vestdijk 51,5611 CA, Eindhoven
Descol sports surfaces

www.dllgroup.com

Duurstedeweg 7, 7418 CK, Deventer www.descol.nl
Designgoed

Cornelis Ketelstraat 47, 2806 SL, Gouda www.designgoed.com
Desso Sports BV

Postbus 215, 5340 AE, Oss www.dessosports.com
Digifit BV

Achterburgwal 55-1, 1012 DB, Amsterdam www.digifiteu

Door2arabia

PO. Box 282, 7770 AG, Hardenberg www.door2arabia.nl

Han van den Wijngaard Motorsports Consultancy

Dokter Bauerstraat 5, Gorinchem
www.linkedin.com/in/hanvandenwijngaard

Happy Idiots

Keizersgracht 2A, 5611 GD, Eindhoven

HazenbergHoefsloot
Esschebaan 25, 5282 JK, Boxtel

Heffels Spiegeler Advocaten
Tournooiveld 4, 2511 CX, Den Haag

HEG Consult

www.happyidiots.nl

www.hazenberghoefsloot.nl

www.heffels-spiegeler.com

www.hegconsult.com

Kaal Masten BV

Gasstraat Oost 7, 5349 AH , Oss www.kaal.nl
Kanjam Europe B.V.
Hessen-Allee 20, 7381 CA, Klarenbeek www.kanjam.eu

Kenniscentrum Sport en Bewegen
Horapark 4,6717 LZ, Ede www.kenniscentrumsport.nl

Kicks n Sticks
Sportlaan 10, 5062 JK, Oisterwijk

www.kicksnsticks.eu

Kienbaum

Kingsfordweg 151, 1043 GR, Amsterdam
KIIP Korossy Import Innovative Products
Dorpsstraat 33, 1657 AA, Abbekerk

King Of The Rivers

Postbus 1020, 6501 BA, Nijmegen wwwi.stichtingaquarius.nl
KNBLO Wandelsportorganisatie Nederland

www.kienbaum.nl

www.eccotemp.nl

Postbus 1020, 6501 BA, Nijmegen www.knblo.nl
KNBSB

Kelvinbaan 48, 3439 MT, Nieuwegein www.knbsb.nl
Koninklijke Nederlandse Zwembond (KNZB)

Wattbaan 31, 3430 JE, Nieuwegein www.knzb.nl

KPMG Staffing & Facility Services BV

Postbus 75597, 1070 AN, Amsterdam www.kpmg.nl

Kupan b.v.

Dames Jolinkweg 46, 7051 DL, Varsseveld
KVLO

Postbus 398, 3700 AJ, Zeist

La Gro Geelkerken
Prinses Beatrixlaan 582, 2595 AM, Den Haag

Leerkotte BV

Asveldweg 4-6, 7556 BP, Hengelo
Lerenhardlopen.nl

Korenveld 9, 5236 WL, 's-Hertogenbosch
Loontjens Biljarts

Dam 21,4331 GE, Middelburg

www.kupan.com

www.kvlo.nl

www.lagrogeelkerken.nl

www.leerkotte.n|
www.lerenhardlopen.nl

www.loontjens.com




Losberger-De Boer Prestum.nl Sportinnovator www.sportinnovator.nl

Laanenderweg 11, 1812 PW, Alkmaar www.losbergerdeboer.com Postjeskade 57-3, 1058 DH, Amsterdam www.prestum.nl Laan van Nieuw Oost-Indié 334, 2593 CE, Den Haag

Maastricht School of Management Propeaq Sportservice Nederland BV

Endepolsdomein 150, 6229 EP, Maastricht www.msm.nl Saal van Zwanenbergweg 11,5026 RM, Tilburg ~ www.propeag.com Postbus 338, 2000 AH, Haarlem www.sportservicenl.nl

Markteffect ProSoccerData SportSquare B.V.

Schimmelt 46, 5611 ZX, Eindhoven www.markteffect.nl Ninoofsesteenweg 132, 1700, Dilbeek www.prosoccerdata.com Overhoeksplein 2, 1031 KS, Amsterdam www.sportsquare.com

Marree & Dijxhoorn advocaten (attorneys) PostNL Sportuniek

Zonnehof 31-35, 3811 ND, Amersfoort www.mend.nl Prinses Beatrixlaan 23, 2595 AK, Den Haag www.postnl.nl Hemdijk 10, 8601 XH, Sneek www.sportuniek.com

Marvin and Miles P P

i, ) ; 0zZyX Sportunity

Westerdoksdijk 40, 1013 AE, Amsterdam  www.marvinandmiles.com " g . | X

Match Sport Media Solutions Vrijdagmarkt 10/201, B-9000, Gent WWW.pOZYX.i0 Hoofdstraat 21-58, 7311 JT, Apeldoorn WWW.sportunity.nu

Veldzigt 3, 3454 PW, De Meern www.match-sms.nl Profitz StateCore BV

MB Promotions lor:;eI;:geGerz j:] 7 BA, Eindhoven www.pro-fitzbiz ;ild(ziw.gt 23 3454 PW, [?e !\;l.eem www.statecore.n|

ij i I mmunication:

Ekkersrijt 7316, 5692 HH, Son www.mbpromotion.com Industriepark 9, 9351 PA, Leek T udio2 Lommunications :
Emmaweg 2, 3603 AM, Maarssen www.sporteronline.com

MBI Beton BV SV Ei

Taylorweg 10, 5466 AE, Veghel www.mbinl PSV Eindhoven Summa

Meijer Eque;trian Su/rfaces EostbEEObSOUAWE NdhiovEn WAV DSV Schuttershofweg 1D, 4538 AA, Terneuzen www.summavastgoed.com

Industrieweg 18, 7844 NV, Veenoord www.meierpsb.nl TPWXR” 20,5617 BC. Eindh " il SuperSub Sporthases www.supersub-sportbases.com

Merford Noise Control bv OrEatee ) =GOV AW PIIOWSWITOW. SO Produktieweg 52, 2382 PD, Zoeterwoude

Franklinweg 8, 4207 HZ, Gorinchem www.merford.com RAI Amsterdam

Metrica Sport Eur lein 24. 1078 GZ. Amsterdam R svikaworks www.svikaworks.nl

etrica Sports HIOpIRE - pGIMEEICE] 12l Tweede Hogerwoerddwarsstraat 31, 2023 VK, Haarlem

Paasheuvelweg 40, 1105 BJ, Amsterdam  www.metrica-sports.com Randstad |.|0|di“g Sweep6

Middenduin Corporate Finance Postbus 12600, 1100 AP, Amsterdam www.randstad.nl Juliana van Stolberglaan 161, 2595 CD, Den Haag

Langestraat 37, 3861 BM, Nijkerk www.middenduin.nl Recreational Systems International TDE

Ministry of Foreign Affairs wwwiriksoverheidnl/ministeries/bz ~ Zeelbergseweg 35, 5555 LD, Valkenswaard Torenallee 3, 5617 BA, Eindhoven wewtdenl

Bezuidenhoutseweg 67, 2594 AC, Den Haag

www.recreationalsystemsint.com

Ministry of Health, Welfare and Sport
Rijnstraat 50, 2515 XP, Den Haag
www.rijksoverheid.nl/ministeries/vws

Ministry of Infrastructure and the Environment
Plesmanweg 1-6, 2597 JG, Den Haag
www.rijksoverheid.nl/ministeries/ienm

MoederscheimMoonen Architects
Weena-Zuid 132, 3012 NC, Rotterdam  www.moederscheimmoonen.nl

Moovz

Zamenhofstraat 116K unit 3.03, 1022 AG Amsterdam www.moovz.nl
Movico

Daalder 9, 5753 SZ, Deurne www.movico.nl
Municipality Haarlemmermeer

Raadhuisplein 1, 2132 TZ, Hoofddorp www.haarlemmermeer.n|
MTD International B.V.

Clara Zetkinweg 4, 5032 ML, Tilburg www.mtd.net
Nedap Security Management

Parallelweg 2, 7174 DC, Groenlo www.nedapsecurity.com/nl

Red Bull
NDSM-Plein 26, 1033 WB, Amsterdam

Reddingshrigade Nederland
Dokweg 149, 1976 CA, IJmuiden

Remiqz
Willem Fenengastraat 4c, 1096 BN, Amsterdam

www.redbull.nl

www.reddingsbrigade.n!

www.remigz.com

Rio de Janeiro football www.riofootballtour.com

Rijksdienst voor Ondernemend Nederland

Prinses Beatrixlaan 2, 2595 AL, Den Haag www.rvo.n!
Rosmark
Edeseweg 13,6733 AA, Wekerom www.rosmark.nl

Royal HaskoningDHV

Laan 1914, no 35, 3818 EX, Amersfoort - www.royalhaskoningdhv.com

Royal Ten Cate

G.van der Muelenweg 2, 7443 RE, Nijverdal  www.tencategrass.com

S&L Job Solutions
Tobias Asserlaan 7, 2662 SB, Bergschenhoek

wwwisljobsolutions.nl

Nationaal Sportscentrum Papendal
Papendallaan 9, 6816 VD, Arnhem
Netherlands Business Support Offices
Bezoudenhoutseweg 67,2594 AC, Den Haag ~ www.government.nl
NEK Logistics bv

Prestwickweg 26, 1118 LB, Schiphol-Amsterdam
Nielsen Sports

Qverschiestraat 182, 1062 XK, Amsterdam  www.nielsensports.com
Nijha BV

Postbus 3, 7240 AA, Lochem

NLcoach

Wattbaan 31-49, 3439 ML, Nieuwegein

NLinBusiness
Bezuidenhoutseweg 12, 2594 AV, Den Haag www.nlinbusiness.com
NOC*NSF

Papendallaan 60, 6816 VD, Arnhem

Noldus Information Technology
Nieuwe Kanaal 5, 6709 PA, Wageningen

https://papendal.nl

www.nekgroup.com

www.nijha.nl

www.nlcoach.nl

www.nocnsfnl

www.noldus.com

Octane Fitness International www.octanefitness.com
Rivium Westlaan 15, 2909 LD, Capelle a/d IJssel

Octatube
Rotterdamseweg 200, 2628 AS, Delft www.octatube.nl
Ockyz www.ockyz.com

Rivium Boulevard 21-27, 2909 LK, Capelle aan den IJssel

One Million Hockey Legs www.onemillionhockeylegs.com
Koningin Astridboulevard 23, 2202 BJ, Noordwijk aan Zee

Online Golf Systems
Oranjeboomstraat 9, 4812 EJ, Breda
Orange Sports Forum
Torenallee 3, 5617 BA, Eindhoven
Ortec

Postbus 490, 2800 AL, Gouda
Pactive Motion

Onderstal 32, 4631 NR, Hoogerheide
Pam

Zonneheuvelweg 8, 6861 AE, Oosterbeek
Paliwigo

Hazeleger 74, 5431 HL, Cuijk

Philips www.lighting.philips.nl
Ekkersrijt 4303 Build HSB, 5692 DJ, Son en Breugel

PlasmaMade B.V.

Achthoevenweg 30, 7951 SK, Staphorst

www.onlinegolfsystems.nl

www.orangesportsforum.com

www.ortec.nl

www.pactive.motion.nl

www.pamcoach.com

www.paliwigo.com

www.plasmamade.com

Pluijms www.pluijms.com

Polsar Klimelementen BV

Bieskemaar 3, 9735 AE, Groningen www.polsar.nl

SABA Dinxperlo
Industriestraat 3, 7091 DC, Dinxperlo

Schmitz Foam Products
Produktieweg 6, 6045 JC, Roermond

www.saba.nl

www.schmitzfoam.com

SD Worx

Teteringsedijk 184, 4817 ML, Breda www.sdworx.nl
Sersol

Schipperstraat 154, 4871 KK, Etten-Leur www.sersol.nl
SGL

Abr. Kroesweg 44, 2742 KX, Waddinxveen http://sglsystem.com

Share Logistics
Waalhaven Zuidzijde, 3089 JH, Rotterdam

Shimano Experience Center

De Leeuwhof 2, 6301 KZ, Valkenburg
Sidijk BV

Pluto 1, 8448 CM, Heerenveen

Slangen + Koenis Architects
Swammerdamweg 11, 3401 MP, lsselstein
Smartgoals B.V.

Torenallee 32-06, 5617 BD, Eindhoven

Sohar Port and Freezone www.soharportandfreezone.com
PO Box 9, Postal Code 327, Sohar, Sultanate of Oman

www.sharelogistics.com

www.shimano-ec.com

wwwisidijk.com

www.slangenkoenis.nl

www.smartgoals.nl

Spierings & Swart Architectenbureau
Gestelsestraat 258, 5654 AM, Eindhoven
Sport & Health Strategy Consultants

www.spierings-swart.nl

Berlageplein 38, 2728 EG, Zoetermeer wwwi.sahsco.com
Sport2B

J.P. Sweelincksingel 45, 2132 KM, Hoofddorp www.sport2b.nl
SportAan

Smitjesland 20, 6663 KH, Nijmegen www.sportaan.nl
SportBizz

Postbus 86, 5490 AB, Sint-Oedenrode www.sportbizz.nl
Sporters United

Rijnkade 192, 1382 GT, Weesp www.sportersunited.nl
SportExperience

Torenallee 3, 5617 BA, Eindhoven
Sportivation

Mondriaanstraat 15,5151 WE, Drunen
Sportlife Management www.sportlifemanagement.com
Johan de Wittlaan 12, 2517 JR, Den Haag

Sport-Netwerk.nl

Torenallee 3, 5617 BA, Eindhoven
Sport Technologies

Cavalier 1,3897 AA, Zeewolde
Sports & Technology
Torenallee 3, 5617 BA, Eindhoven

www.sportexperience.org

www.sportivation.nl

www.sport-netwerk.nl

www.sport-technologies.nl

www.sportsandtechnology.com

Sports Pitch Engineering www.sports-pitch-engineering.com
Anne Aleidalaan 56, 3832 KT, Leusden

Team Jumbo-Visma

Rietveldenweg 47E, 5222 AP, Den Bosch  www.teamjumbovisma.nl

The Bridge business innovators
Stationsplein 1, 3818 LE, Amersfoort

The Stadium Consultancy www.stadiumconsultancy.com
Jan Massenstraat 32, 1411 RW, Naarden

www.thebridge.n!

Tickets.com

Polakweg 10, 2288 GG, Rijswijk www.tickets.com
TNO

Anna van Buerenplein 1, 2595 DA, Den Haag www.tho.nl

TLS - BOCA Systems Europe

Rochussenstraat 291 B, 3023 DE, Rotterdam www.tlseurope.com

Topsport Limburg
Postbus 384, 6130 AJ, Sittard www.topsportlimburg.nl
Topsport Amsterdam www.topsportamsterdam

Olympisch Stadion 14, 1076 DE, Amsterdam

TRANSFER Latin Business Consultancy
Puntegaalstraat 179, 3024 EB, Rotterdam
Triple Double

Torenallee 3, 5617 BA, Eindhoven
TrueKinetix

Satellietbaan 37, 2181 MG, Hillegom
TU/e

PO Box 513, 5600 MB, Eindhoven
Twynstra Gudde

Stationsplein 1, 3818 LE, Amersfoort
United

Postbus 2202, 1200 CE, Hilversum
Van den Wall Bake Consult bv
Postbus 643, 1200 AP, Hilversum
VDL Groep

Wekkerstraat 1, 5652 AN, Eindhoven
Vekoma Rides Manufacturing
Schaapweg 18, 6063 BA, Vlodorp
Volans Rowing

Molengraaffsingel 12, 2629 JD, Delft
Von Orange

Stationdwarsweg 49, 7461 AS, Rijssen
Wagner Group

Postbus 1332, 9701 BH, Groningen
WeDoWow

Akkerwinde 38, 6663 GE, Lent
Winning Mood

Waterwolf 1, 6681 TH, Bemmel
Wittelijn.nl

Honderdland 239, 2676 LV, Maasdijk
WorldFoothallDevelopment

Enschede www.worldfootballdevelopment.com

wwwi.transfer-lbc.com

www.tripledouble.nl

www.truekinetix.com

www.tuen|

www.twynstragudde.nl

www.United4all.com

www.vdwbconsult.nl

www.vdlgroep.nl

www.vekoma.com

www.volansrowing.com

Www.vonorangsesup.com

www.wagnergroup.nl

www.wedowow.nl

www.winningmood.com

www.wittelijn.nl

World Tang Soo Do Association
2436 Hanford Road, NC 27215, Burlington
www.worldtangsoodo.com

WTS World Tax Service BV

Postbus 19201, 3001 BE, Rotterdam www.wtsnl.com
Yalp

Nieuwenkampsmaten 12, 7472 DE, Goor www.yalp.nl
You.FO

Spuistraat 12, 1012 TS, Amsterdam www.you.fo

ZOPFI BV sustainable business development
Versantvoortstraat 28C, 5615 AR Eindhoven
Zuyd Hogeschool, opleiding Biometrie

www.zopfi.eu

Nieuw Eyckholt 300, 6419 DJ, Heerlen www.zuyd.nl
Zwarts en Jansma architects
Postbus 2129, 1000 CC, Amsterdam wwwzja.nl
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Healthy air for a safe exercise environment
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LOCAL HEARTS
GLOBAL MINDS

Anyone who does business knows: borders are relative. European rules have
impact on your business. At the same time, international trends create new
opportunities.

That is why we offer legal and tax services from an international perspective.
By exchanging knowledge, expertise and technologies with our UK partners from

TLT, we anticipate change. We keep you ahead of your challenges and lead
you to your opportunities.

Close and involved. International and ambitious.
Local Hearts Global Minds. o a
Read all about it on holla.nl I e g a I & tax
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An interview with Henk Jacobs

H20 MISSION- BADLOE

This interview explores the objectives of MissionH2, a partnership between seven Dutch companies active in the hydrogen
market. MissionH2 was Team NL’s sponsor during the ‘Hydrogen Olympics’ of Tokyo. We have the privilege of speaking to

Henk Jacobs, the chairman of MissionH2’s key team.

A Henk Jacobs

What added value does the partnership with NOC*NSF have for
MissionH2?

“The added value of NOC*NSF is that they are strategically committed
to social partnerships. That makes NOC*NSF an attractive partner for a
sustainability partnership like MissionH2. And, obviously, NOC*NSF gives
us access to our national sporting heroes. Finally, we want the sports
associations affiliated to NOC*NSF to get their members committed to
sustainable energy. We also support them when putting this into practice:
the Energy Challenge for the Dutch Rowing Association is a perfect
example.

Why is top-class sport a good metaphor for the hydrogen transition?
“Our world-class athletes are a perfect embodiment of our national
strength and pride. Thanks to our natural gas resources, the Netherlands
has been among the world's main players in the field of energy for decades.
Now that we have decided to move away from natural gas, we are working
hard to master a new sporting discipline: hydrogen. Like our top athletes,
we have the potential to go for gold in this area. Windsurfer Kiran Badloe
committed himself to winning a gold medal in Tokyo, knowing full well
that this class would no longer exist at Olympic level for the 2024 Games
in Paris. Just as we know that natural gas will no longer be used as a fuel
some day. Kiran has had to change his focus to the iQ-Foil class for the
future, and our focus must change to hydrogen as a source of energy.”’

How do you use the power and popularity.of-werld-class athletes to
strengthen the message of MissionH2? .
“We have selected water sports athletes who are interested in this theme
and ready to put the power of their names behind it. Our ambassadors 111
are Paralympic swimmer Liesette Bruinsma, open water swimmer i
Ferry Weertman, rowing duo llse Paulis and Marieke Keijser, sailor Marit
Bouwmeester and windsurfer Kiran Badloe. All of them are intimately ; |
aware of the near unstoppable power of wind and water, the basig!
ingredients of green hydrogen. Y

NOC*NSF has appointed Marcelien de Koning as ‘Chef de emission 4 |
How does that fit in with your message?
"We are very happy with this choice. Marcelien and her mission are 4 f
a perfect match for MissionH2. After all, we are also all about reducing I

carbon emissions. We already knew about her as the ‘Mayor of the'North |4
Sea, but played no role in her appointment” 4

fl

1
‘4
1
M
il ,-'""f
What is the most important lesson.you learned during-the past /! 4 1
(corenavirus) year? L P
“The schedule of events we had set up pretty much fell apart. However, dl
thanks to our focus on the ambassadors, we succeeded in creating agood 4/

dialogue about hydrogen on social media with their help. Because many q
athletes had to stay in their own country, it was actually even easier to Jl

communicate with them than before the coronavirus pandemic. dl ‘,.a"'
If there is one message that the pandemic has highlighted more than'’ 4 ‘
anything else, it is that what we used to consider normal is no longer . * ; 1l
normal. That also applies to how we think about our energy usage. | >

- 3 4 h i
Coronavirus has made our audience more receptive to our message. This , ! /
conclusion is also backed up by our market research and media research! .~

'V Photograph: © Bram Berkien ql

R LT
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Many of the marketing and media activations associated with the
Games took place during the Olympic Festival. Was that part of your
original plan?

"We didn't actually intend to have an extensive presence in Tokyo, even
in the period before the coronavirus pandemic. We want to tell our story
in the Netherlands. Partly through our own activations, such as the Dutch
Hydrogen Relay Team, which is still actively passing on the flame to the
frontrunners in the energy transition, like the torch ceremony for the
Olympic Games. But we did do something very similar at the Olympic
Festival, that's true. There was a hydrogen plaza at the festival where visitors
could find out more about hydrogen. And our sports heroes were brought
to the studio in a hydrogen-powered car for Humberto's programme
during the festival, getting us lots of visual airtime. We also organised
several hydrogen-related meetings during that period, combining the
substantive message with the fun of playing sports.

Who is your campaign actually aimed at: the business-community,
consumers or the government?

"We have shifted our focus there. In the beginning, consumers were our
target audience. At the end of 2020, our research indicated that we had
already achieved our objectives in terms of awareness and support. So
we extended the campaign to include the government and the business
community in the Netherlands, with events like ‘Koplopers Nederland
Waterstofland’during which more than 90 companies had the opportunity
of presenting their hydrogen ambitions.”

MissionH2 is a consortium of seven companies. How do you organise
things?

“Our collaboration has run really well from the beginning. We all share a
desire to put hydrogen on the map. As you would expect, you have to
invest a great deal of time to ensure smooth collaboration between seven
parties. Butithere was no discussion about whether or not to extend the
contract@hﬁNOC*NSF when the 2020 Games were postponed to 2021.
Everyonéi&a‘ﬁfé,d to stay on board. The partnership with NOC*NSF also
strengthens the connections between all the partners and has already led

to several spin-offs”
Wy
‘ Pt el o
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TrueBike and Auke Geurts

IF | WANTED YOU TO UNDERSTAND,

The Dutch sports sector is always on the move. New innovations, ideas and companies are emerging, regulations are
constantly changing, and the market is internationalizing. Not necessarily bad developments, but it makes the sports and
exercise industry more complex than the tactics of a sports coach.

Everyone knows the saying of Johan Cruijff:
"Playing football is simple. The hardest thing there
is, is playing simple football” \While this statement
can be used perfectly as a metaphor for the
sports and exercise industry, it is another saying
of Cruijff that is even more appropriate: "If /
wanted you to understand, | would have explained
it better” So, let's start with that. A clear story
for a clear sports sector, that is the goal of the
collaboration between OSF, Cluster Sports &
Technology and FGHS.

What does our collaboration mean?

Since 2018, OSF, Cluster Sports & Technology and FGHS (branch organization for sports suppliers)
have been working closely together to make the Dutch sports sector and international opportunities
more transparent for organizations in and around sports.

By making use of each other's knowledge, experiences and network, the forces are joined, and
impactful regional, national and international collaborations are established. The joint network now
consists of more than 500 sports & exercise-related organizations and companies that can help each
other and you.
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| WOULD HAVE EXPLAINED IT BETTER.

How can we help you?

By working together, we make it easier to find the right parties for your questions or needs. OSF, Cluster Sports & Technology and FGHS form a triangle in
which you and your organization are the centre of attention. At first sight all very different interests and networks, but inextricably linked:

- CLUSTER
SPORTS & TECHNOLOGY

Cluster Sports & Technology is an open
network in  which organizations innovate
together for an active healthy lifestyle.
Innovation to realize a social, economic and
individual impact. The network of Cluster Sports
&Technology therefore focuses on organizations
and bodies that develop and implement
innovations in the domain of 'sports and
exercise'. Not only in sports, but also at work and
in public space. In addition to companies, this
network also consists of knowledge institutions,
governments and field labs. Now that the
relevance and urgency of an active healthy
lifestyle is high, the existing collaboration
has been confirmed in a new next step: ELIS
Innovation HUB for Active Healthy People. A
reference to the ancient Greek city-state where
knowledge and expertise around vitality came
together 2800 years ago. At the time the first
step for the organization of the Olympic Games,
now a hard necessity for a vital society. As a
cluster, we regularly organize events to share
new developments and opportunities. Want to
know more about the latest developments? Visit
our website sportsandtechnology.com or send
an email to info@sportsandtechnology.com.

FGHS
[ ———

L9

FGHS is the branch organization for sports
suppliers.  FGHS represents the interests
of its members, but also provides insight
into the latest developments within the
industry, offers financial benefits through
collectivity and answers relevant questions.
The FGHS network includes manufacturers,
wholesalers,  subsidiaries, importers  and

agents in sports and recreational products.
For more information, visit our website fghs.nl or
send an email to info@fghs.nl.

Orange
SportsForum®

OSF is a platform for the (international)
promotion  of companies, organizations
and institutes associated with Dutch sport.
This  concerns  'hardware'  (infrastructure,
accommodations, products, etc.) and 'software'
(training, innovation, education, etc.). One of
the most important roles of OSF is to identify
opportunities in and for foreign countries and
to create a platform where Dutch companies,
organizations and institutes can come into
contact with foreign countries.

For more information, website
orangesportsforum.com or send an email to
info@orangesportsforum.com.

visit our

<« V Amart-clips Embedded Fitness - Sport
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Reliable, Sustainable and Innovative

The RSI SPORTS portfolio covers the entire scope from natural grass
to artificial turf surfaces with each surface and piece of equipment
being in line with our vision of being reliable, sustainable and
innovative. Our revolutionary installation at Schalke 04 and the
launch of the G2G fully recyclable artificial turf surface are living
proof that we deliver on this ambition.

The need to be sustainable is finally being recognised and
embraced, states RSI SPORTS managing partner, Arnoud Fiolet.
Reliable, sustainable and innovative has always been at the
forefront of any development at RSI SPORTS. “We believe that
science and technology do allow for delivering and maintaining
outdoor sports surfaces in line with the high standards society has
set in terms of performance, durability and sustainability.” The
revolutionary CLS technology is just one example of how that can
be achieved. “Our exclusive Rhenac Sports LED technology is the
only LED grass grow lighting technology that is capable of
delivering the complete light spectrum (CLS). It produces from
ultraviolet to infrared light and every light in between.”

Fully automated system

Grass requires different coloured light and light intensity in the
different stages of its lifespan. Scientists at Rhenac Sports have
managed to identify the various light needs for grass and replicate
this by means of LED technology. “The Rhenac R-BL unit we
installed at the Veltins Arena of Schalke 04 covers a full pitch and is
a fully automated grass grow system.” Sensors map the grass
condition and instruct the delivery of light and light intensity
accordingly. “Irrigation, liquid fertilizing or field heating can be
added to make it become a fully automated system.” Rhenac uses
the same technology for its R-ML30, R-ML100 and R-ML200 mobile
units that can be used to supplement light to only parts of the
field. “The same philosophy was also used for the development of
the U-VC grass care technology. Here, the condition of the grass is
improved by using light to deny algae, fungi and diseases their
preferred growing conditions.”

100% recyclable artificial turf

The launch of a 100% recyclable artificial turf is another RSI
SPORTS success this year. “RSI SPORTS G2G is the only artificial turf
that tackles the recycling issue. We developed it by going back to
the drawing board and embracing a new raw material that is
fundamentally different from what is used currently,” Fiolet points
out. Unlike the degenerative nature of the plastics used by the
industry at present, the polyester RSI SPORTS has embraced
maintains it characteristics when used in the production of new
artificial turf for sports. “As we also developed a special glue, the
carpet can be fully recycled and reused in the production of new
artificial turf for sports multiple times.” RSI SPORTS G2G complies
with the highest principles of the Lansink Ladder, a tool used in the
evaluation of processes that protect the environment, alongside
resource and energy consumption. The Lansink Ladder values the
reuse of raw materials over recycling them for the production of
lower quality products.

RECREATIOMAL
S5YSTEMS
INTERNATIONAL

Circular Turf System

G2G complements the Circular Turf System (CTS). “This system
uses our RSI SPORTS Turf panel shock absorbing and drainage
layer, which does away with the need for extensive ground works.
This limits the CO2 footprint of our field, as we no longer have
hundreds of trucks replacing the soil or use heavy equipment to
build a subbase. All the panels need is a flat and stable surface.
Once you no longer need the field, you simply recycle the G2G
surface, while the Turf panels can be lifted and used elsewhere.”
RSI SPORTS even supplies Turf panels with the grass surface
integrated into the panel. “These panels are very popular for
producing mobile courts or small fields that can be used for
promotional or introduction purposes. Clubs, shopping malls and
events organisers love it as it delivers a safe and well performing
surface quickly, without any negative impact on the environment
where it is used.”

CLS and 100% recyclable artificial turf are only a few of the
innovative solutions RSI SPORTS has released this year. “As we are
always working on more reliable and innovative technology, we
still have several cards up our sleeve to deliver sustainable sports
fields,” Fiolet affirms.

RSI Turf Panels deliver the
required shock absorption and
impact attenuation as well as
drainage of excess water

RSI Grass2Grass helps achieve
important milestones with
regards to 'sustainability’".

Redefining Perfect In Perfect
Pitch Management At veltins
Arena with R-BL-1750 Grass
Grow technology

RSl SPORTS and Rhenac Sports
LED installed a fully automated R-
BL-1750 CLS grass grow system at
Schalke FC in Germany

reliable, sustainable, innovative

www.recreationalsystemsint.com
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BLANK
LABELS

NOWHERE ELSE CHEAPER

Blank labels on rolls and sheets Thermo Eco
Thermo Top

are available in all different sizes. Vellum

085 48 911 50

Blank labels in all shapes and sizes. We know the uses
and posibilities of all labels. To give you the best advice
we think along in functionality and quality requirements.
Curious to see our contribution as label specialist? etikettenvoordeel.nl

& Low prices (2 Personal advice (2 Allesizes (2 Quick delivery
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Interview with Marianne Timmer and Carl Verheijen

PREVIEW BELJING2022

In 2022, the Winter Olympics will be held in Beijing, China.
After the success of Pyeongchang (South Korea) in 2018, the expectations are high.

In Pyeongchang, the Netherlands finished in fifth place, with 20 medals (8x gold, 6x silver
and 6x bronze). The Games in Beijing will bring different challenges. Also, the preparation
of the Netherlands Olympic Committee (NOC*NSF) and the athletes were very different
compared to previous Winter Games. We spoke with two Olympic medallists,

Carl Verheijen and Marianne Timmer, about the preparations for Beijing 2022.
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You are both active as chef de mission for NOC*NSF, Carl for
Beijing2022 and Marianne for the Youth Olympic Games in Vuokatti
2022, could you briefly explain your role?

Carl: As chef de mission, | am responsible for the preparations and
everything that has to do with the athletes during the games. Together
with the Games Operations team of NOC*NSF, we try to create an optimal
performance climate during those 2 weeks and before. In addition, we are
the point of contact for the press and the organizing committee in China.
It is extra special for me to succeed my father as chef de mission, who
was the chef in Turin 2006. Here | won two bronze medals as an ice speed
skater.

Marianne: | am indeed chef de mission at the Vuokatti Youth Olympics
2022 in Finland. These Games were originally supposed to take place in
2021 but have been postponed due to COVID-19. My role in this is similar
to the chef de mission at the regular Olympic Games. There is a lot to
consider for the Youth Olympic Games, despite the fact that the event is
of course smaller in scale. The nice thing about this job is that you often
come into contact with young athletes and you take a look behind the
scenes of the various sports associations. | come from ice speed skating
myself, so it is also nice to look at other athletes and see the difference
between the various top sports cultures. For example, | have noticed that
snowboarders are generally much more relaxed than ice speed skaters and
that they therefore also deal with the pressure of performing differently.

EYOF2021
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You have both had a very nice career in ice speed skating. To what
extent do these experiences contribute to your current work for
NOC*NSF?

Carl: Quite a lot, | skated at two Olympic Games (Salt Lake City 2002 & Turin
2006) and | have 12 years of top sports experience. But also the experience
as chef de mission of the Youth Olympic Games in 2012 (Innsbruck) and
2016 (Lillehammer) are of great value. In addition, | also work in healthcare,
where | gain a lot of experience in managing teams and bringing projects
to a success. All of this makes you a more complete manager and | benefit
a lot from this.

Marianne: | completely agree with Carl, | have participated in various
European Championships, World Championships and Olympic Games
for almost 20 years, so | have performed at the top level for a long time.
The important matches were mentally tough, but a lot of fun to do. |
also coached an ice speed skating team for five years. As a result, | have
gained a lot of experience and knowledge in the field of training structure,
regularity, sleep, the moments when you have to take rest, et cetera.

I have always been drawn to the innovative aspect within the sport. During
my career | have personally experienced what the possibilities and impact
of innovations can be and | really enjoy working on this on a daily basis.
Fortunately, through my work as Chief Innovation Committee at the Dutch
Sport Tech Fund, | get the opportunity to work on this. The Dutch Sports
Tech Fund invests in start-ups and scale-ups, with scalable and innovative
technological products and data products related to sports. It's a lot of fun
to be involved in this as well.

EXPERIENCE |
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Carl: That's going very well. The winter sports enthusiasts are now
entering the important months. In these months they must keep their
performance on a high level, qualify themselves and work towards their
best self in February. That is when it all has to happen. At the same time,
we are working with NOC*NSF to organize the transport, housing, clothing
and administrative work. Due to COVID-19 we have not visited Beijing
after November 2019. While we normally regularly visit the host country
in preparation for the Olympic Games. Fortunately, we get a lot of local
support from the Dutch embassy in Beijing to prepare ourselves and
TeamNL well.

Carl: China has rolled out an ambitious program. They want to create a
whole new industry; that of winter sports. A huge number of ski resorts and
winter sports facilities have been realized. In addition, they also keep an
eye on the sustainability of the Games. The opening stage of the Olympic
Games in Beijing 2008 will be reused, the former Olympic swimming pool
has been converted for curling and the new ice speed skating hall will
be located on the spot where the Olympic hockey matches were played
in 2008. In terms of culture, | am very happy that Chinese audiences are
allowed to attend, although due to the restrictions around COVID-19 we
will unfortunately see little of the local Chinese culture.

Marianne: |'ve experienced that every Winter Olympics, bring new
challenges and developments. Before Nagano 1988 (Japan) everything
was on a smaller scale. For examples, the Holland Heineken House was
just emerging. In the following Olympic Games, from Salt Lake City 2002
(United States) everything became much bigger and we had a very large
Holland Heineken House for the first time.

In addition, every Olympic Games also has its peculiarities, such as the Salt
Lake City Games 2002, which took place just after the attacks on the World
Trade Center on September 9, 2001. As a result, there were a lot of soldiers
present to guarantee the safety of the athletes and spectators. Beijing 2022
will also be a special edition due to COVID-19, with the "bubble" that is
created for the athletes and the limited audience that is allowed to be
attend.

Carl: For now, transportation to China and local transportation. There are
currently no scheduled flights possible, so special charters will have to
be flown. Whether we can find the desired flexibility in this remains to be
seen. Local transport on site is also restricted by the measures regarding
COVID-19. We are working hard to find solutions to ensure everything runs
as smoothly as possible.

Marianne: | also notice that the Netherlands has always organized
everything very well compared to other countries. The way in which the
NOC*NSF prepares the Games in detail is really amazing. A lot better than
in many other countries.

About Marianne Timmer

Marianne is currently chef de mission for the Youth Olympic Games
in Vuokatti 2022. Before this, she had a professional sport career in
ice speed skating for almost 20 years. In total, Marianne won six gold
medals, including three at the Olympic Games and three at World
Championships. After her career, she also coached various skating
teams for five years.

In addition to her work for NOC*NSF, she is involved in the Dutch
Sports Tech Fund as Chief Innovation Committee and busy with a
lifestyle program to support people with creating a healthy lifestyle.



Carl: They are mainly on the qualification of the Dutch athletes. We hope
to be able to take the curling men, bobsleigh and extra snowboarders to
Beijing. Furthermore, there will be a hard internal selection within short
track and ice speed skating, because we have many athletes who belong
to the top of the world.

Carl: We are highly dependent on our partners and they are constantly
thinking along with us. This ranges from specific clothing for the mountain
areas, sports nutrition, help with transport, but also, for example, about air
purification. A subject that is of course very relevant at this moment, but
to which hardly any attention was paid a few years ago.

Marianne: In addition, top sport s also a precursor to all kinds of innovative
developments, from the clap skate to aerodynamic clothing and nutrition.
There are an awful lot of companies.that contribute to this, for example,
now there is also the Innovation Lab in our national ice speed skating
stadium, Thialf. Research institutions, companies and the ice speed skating
federation work together to develop and validate new innovations. These
are also partners who can play an important role in the performance of
TeamNL.

Carl: A strong team that shows that we are a top sports nation. | expect
us to deal well with the local conditions and show what we can do, and
preferably even more.

About Carl Verheijen

Carl Verheijen is chef de mission for the upcoming Winter Olympics
in Beijing 2022. Carl has had a long professional sports career in ice
speed skating. Among other things, he is a two-time Olympic bronze
medallist and a five-time world champion.

During his professional sports career, Carl obtained his master's degree
in-medicine. After finishing his top sport career in 2010, Carl entered the
healthcare sector as general manager of health centres.

In addition to chef de mission at NOC*NSF, Carl is currently "Director
Innovation and Knowledge" at Noaber and ambassador at the Disabled
Sports Fund.

Marianne: As a country, we always do very well at the Olympic Games and
certainly also at the Winter Games, so the pressure is very high. With Carl
we have an excellent chef de mission, who will guide everything in the
right direction. So, | think we're going to perform very well again in Beijing.

Carl: It's nice to see how the short track team can score and that we have
many athletes who are very competitive within short track. In addition, |
am also very curious how the ladies in figure skating and alpine skiing will
score. These are sports where the Netherlands might surprise you.

Marianne: Of course, I'm really looking forward to ice speed skating, but
thanks to my role as chef de mission for the Youth Olympic Games, | also
look forward to the other athletes with a lot of interest.

Carl: That's right, what | for example really. like is that Suzanne Schulting
and Kimberly Bos now have plenty of medal opportunities in Beijing, while
I was also their chef de mission in Innsbruck 2012 at the first Youth Olympic

Winter Games.
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PERMANENT AND REMOVABLE ICE

FACILITIES FOR PROFESSIONAL AND
RECREATIONAL ATHLETES

y

LET THE GAMES BEGIN

Ice sports are becoming increasingly popular, and many ice halls have reached capacity.
Clubs are only allocated limited ice time. Some facilities need to be renovated, while
others will be closed while a replacement arena is built. Do you want to offer the best
ice sport experience to your customers? Do you need a professional permanent or
semi-permanent ice facility? Does your speed or figure skating, short track, curling or
ice hockey team need extra capacity for training or game time?

The Ice-World technology is affordable, flexible, sustainable and easy & quick to install
while featuring top ice quality and very low energy consumption.

Game on at www.ice-world.com

Dhload ICE -W(Stﬁiﬁ

our brochure JOIN THE ICE EXPERIENCE




HOCKEY DREAMS
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FOUNDATION

The moment Samuel's hockey career kicked off, and the very beginning of Hockey
Dreams in 2012. Right at the hockey pitch of Olympic Youth Development Centre, Zambia

ABETTER FUTURE THROUGH HOCKEY

‘Hockey Dreams has given me the opportunity to
dream big, and Hockey Dreams has given me the
platform and support to learn through mistakes.
Which to me is the best as there is no growth in your
comfort zone. My aim is to be well-equipped so that
I can help and guide the future generation who are
aiming high in their careers.”

- Samuel Tagwirey

Samuel was one of the inspirations for launching
Hockey Dreams Foundation in 2012, Hockey
Dreams supports community-based learning. We
connect formaleducation, non-formallearning and
giving back to your community. Tens of coaches
and thousands of kids gain competences and
confidence on the pitch, to pursue their dreams
off the pitch. Coaches and players of today are the
game changers of tomorrow.

With the Zambian national team, Samuel
participated as a player in the Youth Olympics of
2014 and as coach in the Youth Olympics of 2018.
Samuel has been recruited as a PE teacher at an
international school in Zambia.

‘Coaches are at the core of their community, positive role
models who engage thousands of kids. Hockey Dreams
turns 10 in 2022 and has the ambitions to grow. Join our
dream!”

- Maria Verschoor

Player Dutch national hockey team

Olympic Silver 16, Olympic Gold 20
Ambassador Hockey Dreams
Foundation

Read more about Samuel’s journey

Hockey Dreams Foundation contributes to
the United Nations Global Goals:

WWW.HOCKEYDREAMS.NL
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Without innovation, there is no progress.

This is certainly true in sport, where innovations in
the field of equipment, nutrition and training methods
can make the difference hetween a medal and nothing.

Innovations can also ensure that more people start

taking exercise. In the Netherlands, we have had a unique
national network of Sportinnovator centres for some
years now. They are places where sports, the business
community, government and knowledge institutions work
closely together on innovations to make a difference not
only in sport, but also in society.

The hyperinnovative bike on which Dutch track cyclists won two gold medals
in Tokyo. SmartClips, the interactive training system with LED lamps that
makes exercise much more fun. Coach in Control, a dashboard providing
feedback about training load and so allows coaches to create tailor-made
regimes. And CityLegends, a community platform for urban athletes to set the
city in motion with their video tricks.

These are just a few examples of innovations incubated at Sportinnovator
centres in the Netherlands. In this national network of sports innovation
labs, researchers, entrepreneurs, governments and sports organisations
are working together on new innovations to improve the performance
of our top athletes as well as to encourage wider public participation in
sport and thus contribute towards a population with a healthy and active
lifestyle.

‘SPORT SCIENCE &
INNOVATION GRONINGEN
INNOVATIONLAB
THIALF

AMSTERDAM INSTITUTE
OF SPORT SCIENCE.

‘ SPOBL.

JOHAN CRULJFF ARENA'
SPORT] INNOVATION AMSTERDAM

'SPORTINNOVATOR CENTRE

SPORTS VALLEY
SpoRT o
sauwe wnovanon () CAMPUS @
TU DELFT SPORTS 'OLYMPIC TRAINING
@ ENGINEERING INSTITUTE CCENTRE PAPENDAL
INNOSPORTLAB
’S-HERTOGENBOSCH

SP!JRT EMBEDDED FITNESS

INNOSPORTLAB ( )
SPORT & EXERCISE Lo

'SPORTINNOVATOR
CENTRE KNLTB

'SPORT DATA CENTER

SPORTLAB
DE TONGELREEP
EQUINNOLAB

SHIMANO EXPERIENCE
CENTER

The centres have been developed by Sportinnovator, an organisation
dedicated to promoting and accelerating innovation in Dutch sport.
There are now seventeen of them across the country, each with its own
area of expertise. Innovationlab Thialf, Olympic Training Centre Papendal
and KNVB Campus are all part of the network, for example. Other centres
focus upon movement and health, amongst them InnoSportLab Sport &
Exercise and Embedded Fitness. The centres work closely together to drive
sporting innovation in the Netherlands and abroad.

The direct effect of a specific innovation upon sporting performance is not
always easy to demonstrate. What is clear, however, is that innovation has
become increasingly important in sports in recent years. Maurits Hendriks,
technical director of the Dutch Olympic Committee and national sports
federation (NOC*NSF) and a member of Sportinnovator’s Top Team for
Sport, explains. “In elite sport, our athletes and their coaching staff notice
every day how thin the line between winning and losing can be. That’s
why we're always looking for the place where we can make the difference.
Research and innovation are crucial to that. Whether it's a short-track
skating helmet with improved aerodynamics or a recovery drink to help
top athletes ready themselves faster for the next training session. There’s
still plenty to be gained for both elite and recreational sport.”

The digitalisation of our society is also clearly visible in sport. Hendriks
believes, for example, that the increasing use of big data is set to have a
major impact upon sporting achievements. “We've seen huge advances in
sensor technologies to measure performance in recent years. Ours is the
first country to have developed a data-management system with which
we can collect relevant information from all the nation’s elite athletes.
Analysing that data gives us, for instance, an insight into how your sleep
pattern and what you eat relate to your efforts and your performance.
That’s very valuable knowledge.”

< Project Tokyo track bike - Delft University of Technology Sports Engineering Institute
Innovative racing bicycle: 35 per cent sturdier, 15 per cent lighter and 24 per cent more
aerodynamic. An alliance between Delft University of Technology, the Royal Dutch Cycling
Union (KNWU), KOGA, Pontis Engineering and Actiflow.



Innovationlab Thialf

Innovationlab Thialf works on projects to make ice and inline skating
more measurable, interactive and accessible. What is unique about the
facility is that the testing and measuring equipment is integrated with
the fastest low-altitude speed-skating track in the world. This makes
Thialf a “living lab’, which can be used as a testbed and showcase by
partners and customers.

Inge Stoter has been manager of Innovationlab Thialf since 2016.
She explains what she wants it to achieve. “The main goal of our
innovations is to improve skaters’ performance. We do this through
the coaches because they have the greatest impact in that respect. We
support them with data, knowledge and technology.”

Coach in Control

“Our principal focus here is digitalisation,” Inge continues. “As part
of the Coach in Control project, for instance, we have developed a
dashboard based upon the needs of both elite and grassroots coaches.
This translates information about an athlete’s training load into the
right adjustments to their regime, in an effective and accessible way.”

Recreational sports

Innovationlab Thialf, which works closely with the Royal Dutch Skating
Federation (KNSB), is not just for top skaters. “The know-how we
develop for competitive sport can easily be transferred to recreational

skating,” Inge says. “And our scientists in the lab also generate generic
knowledge useful for other sports as well. Our Coach in Control
dashboard, for example, is about to be introduced in athletics, rowing
and other endurance sports, too.”

Sportinnovator

“We joined Sportinnovator in 2016 because we want to learn from
other innovation centres,” Inge continues. “Moreover, | also think we
need to improve the climate of innovation in the Netherlands. Ours is
a real knowledge-driven nation and our elite sporting infrastructure is
fantastic, but to make major technological leaps we need to bring the
two even closer together. For me Sportinnovator is the place where we
as sports innovation centres can contribute jointly towards that goal.”

which encourage wider participation
and an active lifestyle are equally
important. They ensure that every Dutch
person can enjoy sport and exercise

Innovating with impact

[t is not just innovations for sport at the
highest level that are being developed
in Sportinnovator centres. Innovations

throughout their life. In addition, there
is a special focus upon sustainable
innovations - at sports facilities, for
example.

InnoSportLab Sport & Exercise

InnoSportlab Sport & Exercise is a non-profit innovation centre
dedicated to making sport, play and exercise natural for everyone. As
such, it develops products and services to encourage these activities
effectively.

Public space

Harmen Bijsterbosch is director of the centre, which has been affiliated
with Sportinnovator since 2016. “We focus upon public space” he
explains. “For example, together with local councils and housing
corporations we investigate how to organise particular neighbourhoods
and localities to be more exercise-friendly. And on the other side of the
coin, we work with suppliers who've come up with innovative solutions

and products. We are an independent service provider with a multiple
role: we conduct research, provide advice, support programme and
product developers and measure impacts.”

More exercise

Too many Dutch people take far too little exercise. As a result, they live
shorter lives and develop health problems at a younger age. Harmen
has found that there is no single way to encourage them to exercise
more. “The most important thing is to tie in with people’s needs. Those
who cannot be persuaded to move from their sofas have to be seduced
subconsciously into doing something that’s good for them. Just laying
out a jogging route is not enough.”

Sport and health

“We still talk far too often about sport and health as separate things.
But it should be sport and health together. It's important to connect
healthcare professionals with sports professionals. Both are looking
more and more at lifestyle, and so can reinforce one another’s work
enormously.”

Sportinnovator

Joining Sportinnovator was a no-brainer for Harmen in 2016.
“Sportinnovator is the leading ecosystem around sports innovation
in the Netherlands, so we wanted to be part of it. To share contacts,
knowledge and ideas, and to be able to act together in the field of
sporting and exercise innovation.”

E Holland Sports & Industrye e @



Business

Sportinnovator wants to make it attractive for
the business community to participate and
invest in sports innovations. This applies as
equally to start-ups and SMEs as it does to larger
firms and industrial companies. Sportinnovator
therefore focuses not only upon enterprises
serving the sports market as part of their core
business, but also upon those with no direct
ties in that area but in possession of expertise
or products with commercial potential in elite
or recreational sport, or exercise in general.
According to Harry van Dorenmalen, chair of
Sportinnovator's Top Team for Sport, “Sport
enjoys a high degree of visibility amongst
potential customers and so can be an interesting
launch market for innovations developed by
a business. Moreover, it offers firms a great
opportunity to tap into new markets and to
be socially relevant, especially when it comes
to innovations able to contribute towards
the health and vitality of the Dutch people. |
therefore call upon companies to work with
the Sportinnovator centres to explore what'’s
possible”

Shimano Experience Center

The Shimano Experience Center actively introduces both beginners and advanced cyclists
to the products made by Shimano, a leading manufacturer of high-quality bicycle parts. The
centre focuses upon safe and responsible cycling, both competitive and recreational. It is also
committed to promoting the role cycling can play in improving our vitality and mobility. The
Shimano Experience Center has been affiliated with Sportinnovator since June 2021.

Innovative service

Commercial manager and former pro cyclist Danny Nelissen explains the purpose of the
centre. “We're not just a shop window for Shimano products, we also want to make visitors
familiar with our technologies in an active way. We're there for the doers, the cyclists. The
Shimano Experience Center is not a lab where innovations are invented. That all happens in
Japan. What we do is innovate in the field of service.”

Experience and knowledge centre

At the experience and knowledge centre, you can try out the very latest bicycles on an indoor
simulator or by taking a tour through the landscape of south Limburg, a region very popular
with cyclists. You can also put technical questions to the workshop mechanics or have your
bike fully tuned by the staff of bikefitting.com. School groups come for the Kids Cycling
Experience and companies organise presentations, clinics and parties at the centre.

Vitality and mobility
In everything it does, the Shimano Experience Center focuses upon health, mobility and
sustainability. “We joined the
network of Sportinnovator
centres because of the social
role we can play in the field
of vitality and mobility,” says
Danny Nelissen. “We want to
encourage more people to
start cycling. Whether it's doing
the shopping, picking up the
children from school or even
commuting, people need to
cyclemore. As an activity centre,
we hope to play a stimulating
role in that respect. Get out of
the car and on your bike!”

E Holland Sports & Industry e & @

< CityLegends - InnoSportLab Sport & Exercise
A community platform for urban athletes to set the city in motion with their video tricks.
Developed by InnoSportLab Sport & Exercise and games studio Hulan. Now an independent
company with imec.start and LUMO Labs as investment partners.

H2 Coach Boat - Sailing Innovation Center ¥
Fast, clean hydrogen-powered coach boat for use during regatta racing. Developed by a consortium

Future with TU DeIftLvaedood Marine Group, Habbeké Shipyard, Oceanco, HyFly and De Stille Boot.
The Sportinnovator centres are to be further
expanded and professionalised over the next
few vyears, and their activities maximised.
All have been inspected and awarded the
Sportinnovator Certified Partner status, the
guarantee of their quality and uniqueness
within the network. This makes it absolutely
clear to potential stakeholders where they can
turn for help with their innovations in the field of
sport and exercise. “More and more innovations
are going to be developed through or in
collaboration with the Sportinnovator centres,”
says Harry van Dorenmalen. “Our infrastructure
is unique in the world and gives the Netherlands
an advantage which is going to make itself felt
in the coming years, in both the sporting and the
social domains. Of that | am convinced.”




With 10,000 sports facilities, 22,000 clubs and millions of active participants, the sports

sector is an important factor in making the Netherlands a more sustainable nation. To
this end, it has committed itself to the National Climate Agreement and drawn up its own
Roadmap for Sustainable Sport with a particular focus upon CO, reduction, circularity
and environmentally friendly grounds management. Innovation has a crucial role to play
here, says Merit Clocquet, Sport Innovation Officer at Sportinnovator, the organisation
dedicated to promoting and accelerating innovation in Dutch sport.

A Merit Clocquet
Sport Innovation Officer of Sportinnovator

V Grootgroener

A chemical-free weeding solution for sports grounds based on mechanical

removal of weeds using smart camera technology.

Winner, Innovation Competition for Environmentally Friendly Sports Grounds

“One in ten of the innovations we back now
have something to do with sustainability,”
Merit Clocquet observes. “For us the focus
is upon making the sports infrastructure
more sustainable. In the case of facilities, we
look mainly at innovations to reduce energy
consumption. Apart from them, we're on the
lookout for circular solutions for materials —
things like sports shoes and gym equipment —
so that they can be reused rather than thrown
away at the end of their lifespan.”

“The Roadmap for Sustainable Sport has helped
enormously in pushing sustainability up the
agenda at clubs,” Merit notes. “The sector has
the will to become more sustainable but is
still exploring what'’s possible. And it all has to
remain affordable, too.”

Sportinnovator is helping sports clubs make
sustainability pay. “One good example is
halogen lamps, which are now being replaced
by LED lighting at many facilities. That leads to
a direct saving on their energy bills. Giving you
a win-win situation: it's sustainable and you cut
your costs.”
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Hydraloop P
Hydraloop collects, cleans and reuses water
from amongst others showers, baths,
wash basins and air-conditioning units.
The disinfected water is recycled for such
purposes as irrigating sports fields, flushing
toilets and refilling swimming pools. The
system both reduces CO, emissions and
cuts water and electricity bills.
Supported by a Sportinnovator
innovation accelerator

Teamwork
Sportinnovator is  looking actively  for
innovations applicable in sport, working

closely with the creative industry “top sector”
This brings together enterprising creative
professionals and research institutes to
develop high-quality innovative products.
Sportinnovator then puts these initiatives in
contact with sports associations and clubs,
thus helping both sides. But do firms with
innovative products otherwise not view sport
as a potential market, then? “In economic

V GreenMaxx

terms,” Merit points out, “sport is a relatively
small sector. But it's also one with a lot of
potential. Moreover, it can be quite difficult
for entrepreneurs to know who they should
approach. Clubs themselves, local councils,
private bodies? Conversely, sport often doesn’t
know how to find entrepreneurs. That’s where
we as Sportinnovator come in, to guide and
connect. Ultimately, though, there has to be
teamwork between the sports sector, local
authorities, knowledge institutions and the
business community.”

Artificial turf made of bioplastics, which at the end of its life can simply be rolled up and added to the compost heap.
Moreover, the blades of “grass” biodegrade in the soil, thus preventing microplastic pollution.
Winner, Innovation Competition for Environmentally Friendly Sports Grounds

A GreenHolds
Recyclable climbing holds in a circular system.
Corporate subsidy programme




aguiter
sand
clay &

ae ndl
2€ ndless

Aendless Sports Energy combined with ATES
{Aquiter Thermal Energy Storage).

A Aendless Sports Energy

ATES (Aquifer Tharmal
Energy Storage) heat storage
well and cold storage well.

SUMMER PERIOD

o

f

| | ]:I

A Y

WINTER PERIOD

Heat recovery from artificial turf. Using a special system of plastic pipes hidden under the pitch, the heat it attracts on warm days is captured and stored in the soil. This
can then be used to heat and cool nearby homes and other buildings in a sustainable, gas-free manner. Corporate subsidy programme

Innovation competition

Sportinnovator thus brings disparate parties
together and strives to make sustainability a
higher priority at sports clubs. But it also has
financial incentives at its disposal, in the form
of various subsidy schemes to stimulate and
encourage sustainable innovations. In 2019,
for example, an innovation competition for
environmentally friendly sports grounds was
launched in partnership with the Netherlands

'V Wattage solar carpet
A retractable solar panel laid over artificial turf when it is not being used for sport.
Winner, Innovation Challenge for Energy-Neutral Sports Facilities

Enterprise Agency. “For this,” Merit explains,
“we challenged entrepreneurs to come up with
innovations to recycle and maintain grounds
in an environmentally friendly way, without the
use of chemical pesticides. That resulted in seven
winning entries, each of which was rewarded
with a sum of money for further development.”
Sportinnovator will shortly be launching a
new innovation challenge, this time focusing
specifically upon “circular” sports equipment.

Paris 2024

Sportinnovator  also  promotes  Dutch
innovations abroad, and in turn looks for good
ideas from other countries. “In this area,” says
Merit, “we are working with other European
initiatives in the field of sports innovation and
sustainability. The 2024 Summer Olympics in
Paris will provide a great stage to showcase the
results, because they’re going to be the most
sustainable games ever.”

V Chef de Emission
NOC*NSF, the Dutch Olympic Committee and
national sports federation, has recently appointed
three-times world sailing champion Marcelien de
Koning as “Chef de Emission” for TeamNL. Her task is
to explore how the world of sports can accelerate the
process of making our society more sustainable.

H Holland Sports & Industry e & @
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SPORTS & VITALITY START-UP

& SCALE-UP PROGRAM!

The OSF Sports & Vitality Start-up & Scale-up Program is designed for ambitious sport start-ups and scale-ups that view

the Netherlands as the best place for starting, growing, and internationalizing their business. We would like to work with

the entrepreneurs on, albeit technology or social, innovations in the field of Sports & vitality concepts, Sports High-tech
Systems & Materials and Sports & Creative industry.

As part of the facilitator program, the participants will be supported by our experienced start-up coaches. Also, the participants get access to a huge
network of potential partners, customers, experts, and other relevant stakeholders in the sports industry! The office is located in SX Center for Sport,
Marketing & Media in Eindhoven, the Netherlands.

Program:
OSF offers a one-year program for start-ups and scale-ups that want to turn their idea into a business! During this program you are coached by a team of
experts in the field of sports and vitality. Also, you'll have a personal mentor during the whole program, which is your point of contact for all questions.

Participants can benefit from: Requirements:

A personal mentor « The applicant needs to have a focus on sports and vitality or related

Legal assistance products, services or knowledge.

The applicant needs to show that he or she has sufficient means for the

Shared office space and Incubator facilities
coming year (+/- € 18,000).

Start-up Visa for the Netherlands (1-year Visa)
The costs for this program are: € 4,500
A network of 300 organizations in the sports

Access to Capitall Application:
Accounting, Tax and Financial Management Services If you're interested in participating in this program, please fill in the

application form on orangesportsforum.com/startup-facilitator72 and you'll

Expat Services
P receive an e-mail withing 5 working days.

About Orange Sports Forum

3. Application Letters (by ernail)

OSF was founded in 2010 and serves as a platform for the
international promotion of companies, organizations and 4, Screening Business ideas by OSF secretary
institutions that have a connection with Dutch sport. OSF's
network currently consists of more than 300 companies and
institutions. In addition, OSF works closely with the Dutch
government and foreign missions (embassies and consulates).

5. Interview Candidate Online Video

7. Registration Chamber of Cormmerce, Proof of sufficient own funds
One of OSF's most important roles is to identify opportunities in

and for other countries and to provide a platform that allows Dutch
companies, organizations and institutes to come into contact 9. Subisshon IND start up visa

with parties from foreign countries and vice versa. Ultimately, this TR
L 1 1
will lead to the optimal use of international opportunities.

Megotiation with Start Up




Meet our coaches

Arun Swami Persaud

Program Leader & Start-up Coach.
Specialist in innovation management &
growth strategy.

Camil Smeulders
Start-up Coach.

-~
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Rick Sleegers

Project- & cluster manager.

Specialist in project management, business
development, marketing & communication.

Participants
Since the start of the start-up facilitator program, we already selected two
start-ups which are currently participating in the program.

Circular Sports

Circular sport innovates the sport & community health market where
research and development are traditionally isolated per discipline. Our
holisticapproach increases wellness, inclusivity, creativity,and incorporates
new circular economy practices.

Circular sport works with a small group of freelancers and business partners
on concept development. Additionally, OSF (Orange Sports Forum) and
RSI (Recreational Systems International) advisory team is supporting
Circular sport to get things to the next level.

One of the projects we are working on is 100% circular sportswear
together with a local company based in Maastricht. The pilot will be ready
to launch at the end of this year and will be tested with a German handball
team that it current participating in the Mittel Rhein Oberliga. Together
we're validating and creating a new concept of reusing raw materials in
the sports industry.

We have good sports partners in Chile to bring innovation to the South
American market. Such as the Chilean Handball Federation and the
Hockey field Federation.

Fernando Oliva Cifuentes
foliva@circularsport.com
www.circularsport.com

circular sport

Sustoinability, innowation ond consultancy

Specialist in (international) business
development and business creation.

John van de Laar, Start-up Coach.

Specialist in setting-up start-up support
programs, management support of start-up/
scale-up companies on strategy.

Nico Delleman,

Start-up Coach.

Specialist in Education, Innovation &
Concept Design.

Marielle Wiegmans
Start-up Coach.
Specialist in finance, capital and accounting.

Nueda

Nueda

Nueda is an innovative e-lifestyle coach for modern-day athletes based
on a 5,000-year-old ancient healing science known as Ayurveda. Ayurveda
which originated in India emphasizes maintenance and improvement of
health through close attention to one’s lifestyle, right thinking, diet, and the
use of herbs. Moreover, Ayurveda’s holistic approach that focuses beyond
musculoskeletal imbalances, is an excellent complement to conventional
sports medicine for enhancing sports performance and prevention of
sports injuries.

Nueda aims at helping both athletes and non-athletes by suggesting
personalized Ayurveda-inspired lifestyle changes through an online
health platform. The recommended lifestyle changes include herbal
supplementation, yoga practice, diet changes, meditation, and exercises.
The recommended wellness solutions are tailor-made to each respondent
based on the results from Nueda’s digital mind and body state assessment
tool. The digital tool is developed in-house by a team comprising of loT
technologists, mathematicians, Ayurveda experts, and lifestyle coaches
by using chatbots, machine learning, cloud computing, and wearable
technologies. Additionally, Nueda’s health platform also features a
webshop that allows respondents to buy herbal supplements based on the
recommendations received from the e-lifestyle coach. These supplements
have been specially formulated by the in-house biotechnologists to be
easily integrated into the intense and busy lifestyle of present-day athletes.

Arjun Ramesh
arjun@adityaassociates.in

and Sports & Industry e @ @
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Nueda

ANCIENT WISDOM

for our modern-day athletes.

Our online lifestyle coach aims to help athletes with Ayurveda-inspired
wellness solutions that are personalized to their way of life.

At this very moment, a team comprising of experts in

D) Artificial intelligence @) 10T technologies @) Ayurveda @) Nutrition

are working very hard in developing the online lifestyle coach.

www.Nueda.eu



circular sport

Sustainability, innovation and consultancy

foliva@circularsport.com
www.circularsport.com

Insta: circular_sport

partner
for sport
innovation

Circular sport is supported by:

Orange
SportsForum®

With our partners we validate and create new products
based on circular economy principles.

Chilean Handbal
Federation

Life cycle
Fully circular assessment of
sportwear synthetic turf

Validation pilot with  To measure product
a German handball impact on the
team environment

Product partners:

RECREATIOMNAL f@'

SYSTEMS
INTERNATIOMAL R.E GE NE.RATIV,_Q




Innovations in the Dutch sports sector

FOREIGN RELATIONS VISIT

HOLLAND WITHOUT TRAVELLING

If the past year has taught us anything, it is that doing business internationally can change rapidly overnight.
Trade missions and other business visits were cancelled by the dozens and there was great uncertainty everywhere.
But the Dutch wouldn't be the Dutch if they didn't shift gears quickly and embraced the latest techniques
to digitally connect with their international public and commercial target groups.

And s0, a unique collaboration between Orange
Sports  Forum, Rijksdienst voor Ondernemend
Nederland and NLinBusiness was born. As part of a
PIB (partners for international business) program
aimed at the United States, they joined forces
and developed a unique VR movie on how to
future-proof the sports industry worldwide. The
joint purpose of this VR-experience is to inspire
American stakeholders to do business with
Dutch parties in the sports industry. The film
shows examples of Dutch sports innovations
on and around the football field, which can be
applied worldwide.

Although the film was originally created for
the PIB United States, it is now also being used
at other international events. The film can be
admired in VR at the World Expo in Dubai (12-
14 December 2021) and Soccerex Americas in
Miami (15-16 March 2022), among others, and
is of course also suitable for travel to major
sporting events.

Do you wish to see a sneak preview of the VR
movie?

Scan the QR code to watch the film with your
phone.

Virtual Gateway NL, a showcase of innovative
Dutch solutions to global challenges

Have you heard about the Virtual Gateway NL?
This digital platform enables Dutch businesses
and governments to showcase solutions for
global challenges without travelling. Through
the Virtual Gateway, we cannot only show the
great solutions the Dutch provide for the world's
challenges but also let people experience them!

"You will he
tempted to duck
as you hear and

see the ball flying
through the air
with your VR
goggles on."



This immersive experience allows embassies,
consulates-general and NL Business Hubs to
strengthen the Dutch Story abroad by actually
letting the attendees of your events experience
it. Besides, through the connected web platform,
they can find all the contact details they need.
Everywhere in the world.

Although the Virtual Gateway NL can be
accessed through a web browser, the real
magic happens with the help of a VR headset.
Through virtual reality, you can fully immerse
yourself in these impressive showcases of Dutch
craftsmanship. Whether they are challenges
related to agriculture, water management or
even medical robotics, a tour through the Virtual
Gateway NL is guaranteed to make a lasting
impression.

In the VR film about Dutch sports innovations,
international viewers fly over a stadium, can turn
around their axis while experiencing the feeling
that they are standing in the middle of the
field among the young players of Rotterdam'’s
Football club Fejjenoord.

NLinBusiness, help for SME's with
international business.

NLinBusiness is aimed at the thousands of SMEs
who wish to do more business internationally,
but don't do so yet. What is the reason for this?
Lack of knowledge of the market, unfamiliarity
with laws and regulations and difficulty finding
the right partners in a particular country? Our
vision is that international business should
become easier for them.

Global challenges, Dutch solutions

As a relatively small country, we rank fifth on
the list of the world's largest exporters. And
rightly so, because Dutch entrepreneurs have
found smart solutions for difficult and global
challenges. From baby milk powder and the
latest agricultural fertilizers to hypermodern
computer chips. We are proud of this.

But there's a lot more potential init...
Dutch entrepreneurs in Germany should take a
look in Poland. For Dutchmen in France, there
is a lot to be gained in Spain or Italy. From the
United States it is a small step to countries like
Mexico or Colombia. All off these are markets
with great growth opportunity.

Take the film on the road yourself?
Does your organization have an
upcoming event abroad where you
wish to present the Dutch sports
sector in an original way? Or do you
have ideas for a new VR movie to
be developed about another sports
theme? Please contact us:

Flin Veenstra

Proposition Owner
Virtual Gateway NL

flin@nlinbusiness.com

n-‘-‘
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NLinBusiness supports entrepreneurs who
want to grow internationally.

We have selected 40 Cities of Opportunity
worldwide. In these cities we are now actively
building NL Business Hubs, strong networks of
Dutch entrepreneurs and local service partners.
This way, entrepreneurs can quickly find the
right people around them.

This makes international business

almost as easy as doing business in the
Netherlands.

On NLinBusiness.com you will find information
about international business that will help you
further. From market reports to valuable tips
from other, experienced entrepreneurs. At our
events, workshops and networking drinks you
can meet the right people to help you further.

E Helland Sports & Industry @ @ @



Spikeball® is a new sport that's sweeping the nation. It's cormmonly referred to
as the love child between volleyball and four-square. It is played 2 vs 2, with a
taut hula hoop sized Spikeball® net placed between the teams.

KanJam® is a fast-paced, flying disc interactive team game that encourages

exercise, improved coordination skills and friendly competition without physical
contact... KanJam® consists of throwing and deflecting the disc in the goals B RO O K L I N E
each with a player from the same team standing behind it.

JOIN THE FUN. CHECK OUT BROOKLINE.NL




. 20 Space where children
¥ 'mi“ conquer their fears,
find their courage and
~discover that nothing

is impossible.

Support the Cruyff Foundation
| to create more space.
- - - cruyff-foundation.org

C.

CRUYFF
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Attractive subsidy for

Entrepreneurs with export plans

Entrepreneurs who have a good plan to start exporting or who want to invest abroad can receive
an attractive subsidy from RVO as financial support. The subsidy is for entrepreneurs who want to
export a product or service abroad. The subsidy amounts can be as high as € 200,000.

Three types of export subsidies from RVO
RVO has three types of subsidies to stimulate the export of Dutch companies. The subsidy reimburses the costs incurred by an entrepre-
neur, such as the hours of employees, travel expenses, airline tickets and the hiring of consultants. Holland Partners helps entrepreneurs

with maximum subsidy and minimum time effort for the entrepreneur.

1. Demonstration project 2. Feasibility study 3. Investment Preparation Study

A demonstration project demonstrates If a potential customer wants to invest For entrepreneurs who want to invest
that a product or service is effective abroad in a product, technology or ser- abroad themselves, for example by
and profitable abroad. The product or vice of a Dutch company, a subsidy can setting up a foreign production facility or
service must be innovative for the be obtained to convince the potential establishment, a subsidy can be obtained
country for which the export plans are. customer of the technical and financial for carrying out an investment preparati-
In addition, there should be reasons feasibility by means of a feasibility stu- on study. Such a study provides a busi-
why the product or service should be dy. The feasibility study examines ness plan in which all the details of the
demonstrated in the exporting country whether the project can be financed proposed investment abroad are worked
concerned. For example, because local and whether the customer can recoup out and helps with the investment decisi-
conditions demand it, because there is the investment within the desired time on in a specific country. Following on
a lack of local knowledge or because frame. In addition, it can be mapped out from this subsidy, there are interesting
there are legal and political barriers to which specifications and design the in- financing possibilities from the Dutch
an exporting country. tended project must meet. government.

More information

Applications for export subsidies can be made all year round. Members of OSF can make use of the cooperation with Holland Partners.
Holland Partners specialises in this export subsidy. All activities relating to the application for a subsidy can be carried out entirely by
Holland Partners on the basis of a no cure no pay fee. If you have any questions or are interested, please contact OSF, the Holland Part-
ners team or visit hollandpartners.nl.

@ Holland Partners

subsidies en ondernemen
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NL Sports Week Dubai

From Friday October 1st 2021 until Thursday March 31st 2022,
the Exp02020 will take place in Dubai.The overall goal of the Expo
is to promote trade, share innovations and help humanity take
a step further in its developments. The focus has traditionally
been on industrial progress, however, today it is mostly focused
on creating a platform where countries and specialists can
find a solution to universal problems. Every week there are
different themes that will be offered where companies can
get in touch with each other and learn from one another.
Some examples are: Climate & Biodiversity, Urban and
Rural Development, Tolerance & Inclusivity, and many more.
The goal of Expo is to provide a platform where companies,
i organizations and agencies have the opportunity to create
' ity innovative solutions:

The sub-themes of the Expo in Dubai are 'Opportunity, Mobility
and Sustainability. The Netherlands Pavilion also has specific
themes on which it wants to present itself. The Dutch Pavilion
focuses on 'Water, Energy, Food' Themes for which various sports-
related solutions have been developed.
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NL Sports Week

Thanks to the increasing awareness of the social
and economic impact of sport, Expo 2021 offers
an excellent platform to present the Netherlands
during the NL Sports Week. The COVID-19
pandemic has also emphasized the importance
of sport, which means that there are currently
many challenges and opportunities in the field
of sport and vitality. The Netherlands is known
worldwide for its international sports successes
and the Netherlands has a lot to offer in the field
of both top sport and recreational sports.

Orange Sports Forum has therefore taken the
initiative to organize a NL Sports Week. Since
2019, OSF has had various discussions with
the Ministry of Foreign Affairs, the Netherlands
"Expo team’, the Consulate General in Dubai,
the Netherlands Enterprise Agency (RVO) and
various private partners, like Sportinnovator,
NLinBusiness and Knowledge Center for
Sports & Physical Activity. All parties are very

Orange
SportsForum®

enthusiastic about the idea and would like to
contribute to the success of the NL Sports Week.

Program

During the NL Sports Week, a program will
be organized from 12 until 16 December,
giving Dutch sports-related companies the
opportunity to present themselves during
business meetings, matchmaking, seminars,
demonstrations  /  clinics, workshops and
company visits. Also, several companies will
show and demonstrate their products at the
Netherlands Pavilion during this week.

The programming will be in line with the
general theme of the Expo, but certainly
also with the theme of the Dutch pavilion,
'Water, Energy, Food' Almost all countries are

Business Lounge Expo2020 A

represented at the Expo, and it therefore offers
the opportunity to come into contact with
a diverse international audience. In addition,
current themes will also be discussed, such as
the current situation with COVID-19 and the
solutions that the Netherlands offers to exercise
safely and to be able to visit a stadium safely.

Goals

The Expo offers availability for over 190 different
pavilions. These pavilions are linked to countries
and themes. Almost all countries will host a
pavilion at the Expo, and it therefore offers
the opportunity to come into contact with a
variety of nationalities ad countries. The main
objectives of the NL Sports Week are:

1. Positioning the Netherlands as an
innovative and socially involved sports
country.

2. Offer Dutch companies and organizations
the opportunity to get in touch with
international sports stakeholders.

3. Broadening the network and identifying
possible opportunities in relation to sport.

During the Expo, many relevant stakeholders
from the sports sector will be present, but also
many other international parties, making it an
excellent opportunity to meet many federations,
clubs, competitions, companies, governments
and other stakeholders in a short time. For
some companies this will be a first step towards
business in the Middle East, other companies
are already further along in this process, which
may allow some companies to sign contracts or
MOU's during the NL Sports Week.

E Helland Sports & Industry @ @ @
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PROGRAM

The provisional program of the
NL Sports Week is as follows

Sunday, December 12

Morning  Business meetings in Abu Dhabi
Lunchbreak Business lunch buffet with local
stakeholders
Afternoon Grand Prix Formula 1 Abu Dhabi
Evening  Dinner with the delegation
Morning  Seminar “Food, Nutrition & Air Quality
for a Healthy and Vital Community”
Lunchbreak Network lunch with the seminar
attendees
Seminar “Football & Innovation”
Network dinner with the
Netherlands Business Council in
Dubai & Consulate General in Dubai
Morning  Seminar
“Where Sport & Physical Activity meet

Esports, Gaming & Gamification”
*Powered by: Knowledge Centre for Sport
& Physical Activity Netherlands

With Support of Sportinnovator

Lunchbreak Network lunch with the seminar
attendees
Seminar ‘Greening the Sports &

Dutch innovation infrastructure”
*Powered by Sportinnovator

With Support of Knowledge Centre for
Sport & Physical Activity Netherlands

Network reception at the Residence
of the Consul General in Dubai

Morning  Seminar “The importance of Sport
and Physical Activity in the Lives of

Women and Girls”

*Powered by Knowledge Centre for Sport
& Physical Activity Netherlands

With Support of the Fatima Bint Mubarak
Ladies Sports Academy

Lunchbreak Network lunch with the seminar
attendees
Seminar “Inno4Health: Stimulate
Continuous Monitoring in Personal
and Physical Health”
Visit to Majid Al Futtaim
Leisure & Entertainment
Morning  Business meeting with Al Nasr FC
Lunchbreak Lunch with the delegation
Afternoon Business meeting with Sharjah F.C.
Evening  Dinner with the delegation
Visit to Bab Al Shams Desert Resort & Spa,
Meydan Hotels & Hospitality

Tour at the facilities

Lunchbreak

Jeep Desert Safari

Dinner

Afternoon
Evening

Afternoon

Evening

Afternoon

Evening

Partners

In order for the NL Sports Week Expo to be a great success, OSF is working together with public and
private partners such as: the Dutch government (RVO & the Ministry of Foreign Affairs), Knowledge
Centre for Sport & Physical Activity, Sportinnovator and NLinBusiness.

Rijksoverheid

The Netherlands Enterprise Agency &

Ministry of Foreign Affairs

The Netherlands Enterprise Agency (RVO) and
the Ministry of Foreign Affair, including the
embassy of the Kingdom of the Netherlands in
Abu Dhabi and the Consulate General in Dubai,
are closely involved in the NL Sports Week. The
Dutch government is also responsible for the
Netherlands Pavilion and the overall program at
the pavilion. Besides the NL Sports Week, there'll
be several thematic weeks, trade missions led
by Dutch Ministers and even a visit of the Dutch
King and Queen.

Knowledge Centre for Sport & Physical Activity
Knowledge Centre for Sport & Physical
Activity gains knowledge from science, policy
and practice and ensures it is applicable to
professionals. Knowledge about the importance
and effects of sport and exercise, about what
does or does not work. We also advise and
support professionals with complex issues
and the realization of their own work goals.
As a Knowledge Centre for Sport & Exercise,
we know that the application of knowledge
increases the quality and effectiveness of sport
and exercise and thus contributes to a social
and vital Netherlands. In which people are able
to exercise and move in a good, enjoyable and
safe way.

kenniscentrum
sport & bewegen




Sportinnovator  is  the
sports innovation network
of the Netherlands. We
find innovations in sports,
stimulate  improvements,
accelerate the innovation
process and focus on scalability. From an
independent position, Sportinnovator  brings
together all the parties that are needed to bring
about these innovations: sports, knowledge
institutions, business and government. We do this
with an innovation formula in which a win-win
cooperation is central.

Innovation stimulates sports participation and the
exercise behaviour of all Dutch people and thus
makes our country more vital. And it increases
the chance of top sports medals. Through proven
cooperation, Sportinnovator wants to increase
the impact of sports innovation and thus make
the Netherlands an international leader.

Since 2015, Sportinnovator has assessed 820
innovative ideas and more than 160 promising
initiatives have received financial support and
advice.

Sportinnovator is an initiative of the Ministry
of Health, Welfare and Sport and is supported
by ZonMw, the Dutch organisation for health
research and care innovation.

The Netherlands Pavilion is one of the 190
Pavilion at the Expo in Dubai and it's designed
as a biotope. Thanks to the design, the
Netherlands Pavilions represents its national
goal: “Uniting Water, Energy and Food” The
Netherlands Pavilionis created in collaboration
with the consortium partners Expomobilia,
Witteveen+Bos and Kossmanndejong.

The consortium created a biotope, as a
temporary, circular climate system in Dubai’s
desert climate. Innovative Dutch technologies
are used to harvest hundreds of litres of water
from the air, to collect energy from the sun
and to grow food. It all comes together in the
‘Food Cone; that is covered with over 9,000

NLinBusiness supports entrepreneurs to grow
internationally. In carefully selected Cities
of Opportunity, NLinBusiness is building NL
Business Hubs, strong networks of Dutch
entrepreneurs and local service providers.
Currently there are 40 Cities of Opportunities
in the world. Via NLinBusiness, entrepreneurs
can get more information about international
business, market information and useful advice
from experiences entrepreneurs.

NLinBusiness is an initiative of the Dutch
employers' organizations VNO-NCW and MKB
Nederland. We work closely together with the
Ministry of Foreign Affairs and the Ministry
of Economic Affairs and Climate, the sector
associations FME, evofenedex and Koninklijke
Metaalunie, as well as with other interest groups,
top sectors, knowledge institutes and the Dutch
business community.

NL.IN.
BUSINESS

CoOoD
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Reusable or recyclable building materials were
used wherever possible for the construction
of the pavilion. All materials will be returned to
the local construction industry or will be given
a new purpose after the Expo. This approach
creates a minimal environmental footprint.

The pavilion is an outstanding example
of sustainability and circularity through its
integration of high-tech developments at the
cutting edge of technology and art. Thanks
to this, the Netherlands pavilion recently
won the ‘Sustainable Construction Project of
the Year Award’ and it is nominated for the
Gulf Sustainability Awards 2021, under the
category ‘Best Sustainability Education or

The Kingdom of the Netherlands is a
multitalented country in terms of sports,
whether it are teamsports like soccer
and field hockey or individual ones like
cycling, tennis or ice skating, it is always
very impressive to see what our athletes
are able to achieve. In the United Arab
Emirates, they are also quite keen on
growing sportsand organize many events
to stimulate an increased participation in
sports. This is reflected in events such as
the Dubai Fitness Challenge, or the Dubai
Ride, where the main road through the
city, Sheikh Zayed Road, is closed for
traffic to enable everyone to cycle up to
14km. But also more professional events
such as the T20 Cricket World Cup, the
Dubai Rugby Sevens, or the UAE Cycling
Tour. The UAE has grown into a hub for
sports in much the same way that it has
grown into a hub for business. We thus
also see many Dutch companies active
in sports here, from developing stadiums
to producing artificial grass. We look
forward to welcoming you to the UAE
and help you connect your business to
the UAE sports sector.

Do you want to know more? Kindly
contact us at: Dba-ea@minbuza.nl

Dr. Carel Richter
Consul General in Dubai and
Commissioner General Expo 2020

Sports & Industry e & »



ENGELBRECHT GLOBAL CONSULTING

We help.you create new opportunities

Cd gyt
International Partnerships
Smart City Technology
Sports

Engelbrecht Global Consulting helps create new opportunities through partnerships and technology. We work
together with municipalities to build a strong digital infrastructure foundation for cities of the future.

Through our experience in the sports industry, we help sports clubs develop strategies and concepts to leverage
technology and optimize club services and fan experience.

Through our global network, we have a global presence and can connect stakeholders from all over the world.

Network Services
Fan Engagement
Before, During, After
the Match

Wireless Fiber

O-Ran
Edge Computing/MEC Disruptive European Sth Generation technology
Broadband Communication Technology with o different approach

Connect
Club <> Fans <> Business <> City
Before the match <> During the match <> After the match

Technology partners:

RADIO &

Www.corenetx.org www.radioled.eu
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LED lighting for sports

professional & recreational

Ll Y it TV

AAA-LUX®

TRIPLE A LIGHTING

SMART. FLEXIBLE. LED.
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0
Re-use infrastructure Gen?7 Luminaire Light Spill Control InControl Stadium & TV Broadcast
Reduce costs by using existing ' Arobust, High light output with Easy light management and Superior light
masts and cables compact luminaire low light pollution remote monitoring suitable for TV recordings

W.AAA-LUX-LIGHTING.COM

inaion accessible for all pecple
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INNO4HEALTH

Sporthizz BV (co-founder of Orange Sports Forum) is a member of the EU
project “ITEA 19008 INNO4HEALTH".

The project focusses on monitoring the physical and mental conditions of
patients and athletes around surgery or top sports performance. The project
is partly funded by the Dutch ministry RVO and was launched 1 November
2020. The consortium covers 23 organisations in 6 European countries
and Canada. From the Netherlands, Philips Electronics Netherlands, PSV
Eindhoven, Maxima medical Centre, Thunderbyte, IMEC, TU/e and TNO Holst
Centre are involved in INNO4HEALTH.

With the increase in our aging population, the
number of surgeries performed is growing
rapidly. At the same time, there is a growing risk
of complications, as patients are becoming frailer
and have more comorbidities. In top sports,
tracking the condition of athletes is essential to
guide physical preparation. However, if training
programs are badly adapted to the physical and
psychological condition then risks of injuries and
other adverse health events like sudden cardiac
arrest may occur affecting both elite as well as
recreational athletes.

Currently, professionals (doctors and sport
coaches) are asked to decide, without data
at hand, whether a patient is sufficiently fit
to undergo surgery or whether an athlete is
optimally prepared to perform in the pitch.
Office-based tests, questionnaires and interviews
are the only source of information used to triage
patients for treatment and elite athletes for sports
participation. Monitoring patients and athletes
in daily life provides tremendous potential to
improve professional decision making, reach
better outcome in clinical interventions and
sport initiatives, as well as to generate positive
financial impact for the healthcare budget and for
stakeholders in sports.

Ultimately, continuous monitoring and remote
assessment of the health condition of patients
and athletes is key to support scalability of
healthcare resources in times of critical demand
such as during outbreaks of infectious diseases or
to ensure safe participation in training and sport
competition.

The purpose of INNO4HEALTH is to leverage on
the growth potential of wearable electronics,
smart body patches and home monitoring
technology to create a platform on top of which
data-driven and diversifiable solutions will be
built to address the needs and challenges of the
heterogeneous healthcare and sports market.



The innovation developed by INNO4HEALTH will
represent an asset for the partners to expand its
business portfolio to monitor patients outside
the hospital walls. Philips is undergoing a
transformation to become a solution provider
and leverage on new business models offering
higher growth and profitability margins. The
solution approach consists in offering bundle of
products, software and services to customers and
focusing on data analytics, and care coordination.
This strategy will enable Philips to impact
value-based healthcare and deliver end-to-end
value targeting the quadruple aim: save costs,
improve patients’ outcome and staff safety, and
ameliorate patient experience. INNO4HEALTH
will allow Philips, together with all the innovative
partners, to expand the business offer beyond
the core of patient monitoring in the hospital.
While leveraging on the strength and reputation
in critical care, and the drive to expand towards
general care, Philips will deploy the INNO4HEALTH
innovations as asset to offer patient monitoring
solutions in the care-continuum.

The Dutch partners in INNO4HEALTH aim to
stimulate innovation in continuous health and
fitness monitoring to inform patients and their
treating physician regarding readiness for surgery.
In sports, the same technology will be used to
continuously assess fitness and health to provide
information to athletes and their coaches and to
help them optimize performance during training
and competitions. Ultimately, the project aims
to help professionals manage remotely patients’
health after hospital discharge and identify risks
for adverse events in athletes before they occur.

INNO4HEALTH will be a pioneering project in
the area of comprehensive data capturing and
interpretation outside of the hospital walls and

maxima
medisch centrum

"!
\
-l‘

Oipeen Irwncrwaiicn by maec and THOD

23
partners

INNOAHEALTH

cou lftl'lﬂ'i

ITEA 3 Call6 @

@ : @ Smart health

—

the sports training field. INNO4HRALTH aims
to build a platform of monitoring solutions
that include a generic set of components and
technical capabilities such as algorithms and
decision support systems that can be adapted
flexibly to address both healthcare and sports
applications with user groups that are either
patients and doctors or athletes and performance
coaches.

The Dutch INNO4HEALTH partners aim to
demonstrate the value of continuous monitoring
for:

1. Improving how patients prepare for
surgery

2. Improving how athletes prepare for sport
competition

3. Helping professionals manage remotely
patients’health after hospital discharge and
identify risks for adverse events in athletes

olst Centre

EINDHOVEN
UNIVERSITY OF
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The role of SportBizz within this project is to:

1. Initiate and develop an international
market strategy for the use-cases and
demonstrators to facilitate the market
entry. Sportbizz will mainly focus on the
sports sector.

2. ldentify the ownership of the developed
software and GDPR regulations, since most
Al-solutions are cloud-based.

w

It's essential for SportBizz to be involved

in the R&D process in an early stage, to
fully understand the potential of the
different use-cases and identify the market
opportunities.

The three-year project started at the end of 2020.
The project will result in deliverables like smart
software for wearable electronics, smart body
patches and apps for continuous monitoring of
patients and athletes. The future developments
and outcomes of the project will be published via
the website https://inno4health.eu/.
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ROYAL DUTCH
ROWING FEDERATION

Source - Merijn Soeters A

The Dutch have been in the absolute top of the word for years when it comes to rowing sports. With the successes in
Toky02020 last summer, this was demonstrated once again. With the most teams participating, the most finals and the
most medals, not only history was written, but also the beginning was made for promising Olympic campaigns towards
Paris2024 and Los Angeles2026. But hefore that happens, we first look back. Back to those hot and hectic summer days

in Japan and the run-up to them.

Source - Merijn Soeters ¥

With a one-year delay, 41 rowing athletes finally
qualified for the Olympic Games in Tokyo.
Divided over 12 boats, the group consisted of
a balanced mix of high-quality talent, proven
winners, expertise and experience. It was the
first time for 25 of these athletes to compete in
the Olympics, eleven athletes competed for the
second time and for four athletes this was, after
Rio de Janeiro in 2016 and London in 2012, even
their third Olympic experience.

Despite difficult circumstances, with infections,
the associated uncertainties, the strict measures
on and around the rowing course and the
restless rowing water with unfortunate mishaps,
also called catching a crab in rowing, and
steering errors, no less than six medals were
won: once gold, three times silver and twice
bronze.



The Men's Four, consisting of Koen
Metsemakers, Tone Wieten, Abe Wiersma and
Dirk Uittenbogaard more than lived up to the
role of favourite and won the first Olympic
rowing gold in 25 years in an insane race. This
was also the first gold medal under the wings of

TeamNL and the first of the entire Dutch team.

"I had tears in my eyes.
We have worked so hard for this.
We train two to three times a day,
20 to 30 hours of effective training time.
As a group we just did it!
This is thanks to the whole team, without them
we could not have made this happen."

- Tone Wieten, Men’s Four

Silver was awarded to Ellen Hogerwerf, Karolien
Florijn, Ymkje Clevering and Veronique Meester
in the Women'’s Four, the Men's Doubles with
Stef Broenink and Melvin Twellaar and the
Paralympic Mixed Doubles with Corné de
Koning and Annika van der Meer. And the
latter, which is extra special, because it is the
first medal ever for a Dutch Paralympic rowing
team. Finally, both the Women's Double Sculls
with Lisa Scheenaard and Roos de Jong, and
the Light Women’s Double Sculls with llse Paulis
and Marieke Keijser completed the success by
winning a bronze medal.

Source - Merijn Soeters A

"With the most teams, the most finals,
the most medals, it is clear that major steps
have been taken this Olympiad.

This is a great achievement of the entire team.
Project Paris and Los Angeles are build on
this and are mainly about realizing the next
step, without neglecting the basics.

We are already looking forward to taking
the next step in the coming years."

- Hessel Evertse, Technical Director
Royal Dutch Rowing Federation

Not only has top rowing undergone a major
development, rowing is also taking steps in
other areas: coastal rowing, a wilder off-road
variant, is rapidly gaining popularity and the
student rowing associations are flourishing with
many registrations from enthusiastic students.
Students who support rowing and some of
whom want to follow in the footsteps of their
great heroes whose rowing career also started
during their student days.

Rowing also wants to assert itself explicitly
in society. The KNRB wants to link 'high-
performance' and 'resilience’, core values that
underpinned the successes in Tokyo, to major
societal challenges, such as the transition to
a CO2-neutral economy that is kept entirely
running on energy generation from hydrogen.

Rowing takes you further!

'V Source - Merijn Soeters
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The Dutch Olympic rowing team is thereby a
forerunner in the world. A world that is in full
swing again. Just like the rowers, who after
tributes at the TeamNL Olympic Festival and at
the Royal family have now returned from a well-
deserved holiday. Now that the evaluation is
complete, staff, coaches and national employees
are already working on a plan towards Paris
(2024) and Los Angeles (2028). There is not
much time for that, because in about 1000
days we will already be at the take-off in the
French capital! The goal is therefore to have the
FUNdament before Christmas and to row with
the best means there are!

Curious about more rowing stories? Or do you
want to stay up to date with all the rowing news
and follow the athletes on their way to Paris or
row yourself? Visit roeien.nl, knrb.nl or follow the
Instagram page @roeien.nl with rowing stories
from and for the Netherlands.

-
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% NEW 7
Sports & Esports Specialisation

With its new specialisation in Sports & Esports, Breda University of
Applied Sciences is the education partner in the field of fan experiences!

Are you our new client?
Interested in being a client for one of our student projects and/or offering work placements
for our students? Please contact our Business Desk: businessdesk@buas.nl

DISCOVER YOUR WORLD

WY Breda
www.BUas.nl 4 University

OF APPLIED SCIENCES




dotcomsport

Discover the most complete and intuitive club management
platform Dotcomclub and video analysis tool SportsAnalysisTV

Coach Coordinator Technical management Player Medical staff Video analyst Scout

Dotcomclub

dobramlub

Is the total solution for federations and football
clubs, both amateur and professional.

44444

The Club Management Platform has been put
together for and by coaches, coordinators and
technical committees from various sports
organizations.

This software solution is fully adjustable to the
working methods of your own organization!

Advantages of working with Dotcomclub

Continuity  Immediate Result  Always one step ahead

SportsAnalysisTV

This online video analysis platform will help
improve the performance of coaches and
players. This platform will help to quickly and
easily find important moments to improve
during and/or after the match.

Activate your license and discover all the
possibilities of this online video analysis tool.

REGISTER FOR A FREE DEMONSTRATION TODAY ALSO AVAILABLE AS

www.dotcomsport.nl / info@dotcomsport.nl INDIVIDUAL COACH
+31 (0)36 5472119 LICENSE!
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THE SPECIALIST IN HIGH QUALITY
PANNA-SOCCER AND SMALL URBAN
OUTDOOR SPORTS ARENAS.

DutchPanna B.V. is Dutch design and production of high quality BASKETEALL

outdoor equipment for Panna-soccer and calisthenics arenas recommended for
schools and municipalities. Our most important USP’s; no corners in the cages to
protect the players. Special soundless mesh and recycled sportfloors. DutchPanna is
one of the largest international suppliers and carries out tailor-made projects. CALISTHENICS

DYNAMIC PLAYERS SOUND QUALITY EASY CRADLE TAILOR-MADE
PLAY SAFETY PROOF FLOORING CLEANING TO CRADLE PROJECTS

[ DutchPannaB., ¢, +31(0) 297 743 516
Bennebroekerweg 93¢, =« info@dutchpanna.nl
1435 CH Rijsenhout
The Netherlands www.dutchpanna.nl
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THE

POWER

OF HIGHTECH
» BESTRONICS

» Years of experience in the profession since 1986

> Supplier of Hightech Sports innovations as Smartgoals,
Skillcourts and Dashtag

> A solid team working with us for years

» Transparent and flexible

» Nominated for Best Customer DISCA-awards 2020

BESTRONICS

@ Sports & Health

De Run 4545
5503 LT Veldhoven
+31(0)40-2350123
www.bestronics.nl







Formula 1 Heineken Dutch Grand Prix

TOOK THE FAN EXPERIENCE

T0 A WHOLE NEW LEVEL
WITH CM.COM'S SOLUTIONS

CM.com and DGP: The Best Possible Fan Experience

As an Event Supporter of the Formula 1 Heineken Dutch Grand Prix, CM.com teamed up with the Dutch Grand Prix to
provide the best fan experience from start to finish. Teun Verheij, Head of Marketing Communications at Dutch Grand Prix:
“We were looking for a partner that could not only help us optimize our ticketing process, but could create a superior fan
experience. With the innovative software and data insights of CM.com, we were able to optimize the entire fan journey.”

In this article, we will explain step by step how the
CM.com solutions have contributed to the success
of the F1 Dutch Grand Prix.

More Than a Ticketing Partner

It all started with setting up preregistration for tickets. Preregistration
was much needed as the demand was greater than the supply. The
preregistration data were automatically stored in the Customer Data
Platform (CDP) of CM.com. There, it was filtered with several authentication
steps to prevent fraudulent applications.

Crowd Control and Safety
Also, data of the expected number of visitors and their chosen
transportation was collected and loaded into the Customer Data Platform,
so the movement of people was spread successfully across entrances.
These accurate, real-time insights helped improve the efforts.




With all stored information in the CDP the
most complete, 360-degree view of the fan
was created. Based on that data, Mobile
Marketing Cloud gave the Dutch Grand Prix the
opportunity to communicate with all fans in a
personal, practical way, before, during, and after
the event through the right channel. Important
information about tickets, payments, parking,
and more was shared through email and
WhatsApp to make sure fans were up-to-date.
80% of the communication before the Dutch
Grand Prix was sent via email. During the event,
there was a switch to WhatsApp as the most
important communication channel. This way
we could have automated, 1-on-1 interactions
with the fans. Here, Mobile Marketing Cloud and
Mobile Service Cloud really joined forces.

Toaid fans in every step of their journey, CM.com
provided the Race Engineer for the Dutch Grand
Prix. This scripted chatbot runs on WhatsApp
with Mobile Service Cloud. Fans could use
the Race Engineer to ask questions about, for
example, how to travel to and from the event,
but also to receive all kinds of exclusive content.
If the bot could not answer a question, the
conversation was handed over to a human
service representative.

In the run-up to the race weekend, CM.com
supported the Dutch Grand Prix by making sure
these service representatives were ready for the
large volume of interactions and ensuring that
the communication ran smoothly. From day
one, the Dutch Grand Prix received thousands
of messages through the Race Engineer. With
the help of data reporting and Mobile Service
Cloud features 'suggested answers, ‘internal
collaboration, and ‘skill-based routing, the
Dutch Grand Prix could interact with the fans in
an efficient and effective way.

The Dutch Grand Prix was completely cashless.
From the online payments of the ticket sales,
to the on-premises payments of food and
beverages, and the parking, all payments were
powered and processed by CM.com software.
For fans with cash, prepaid debit cards were
offered. These cards could be bought and
topped up at different cash points around the
CM.com Circuit.

On-premise, all orders were processed and
captured by our cash registers, hardwired
terminals, and mobile POS terminals. A part of
which was specifically built for the Dutch Grand
Prix.

The software of CM.com ensured that the Dutch
Grand Prix was an ultimate fan experience from
start to finish.




SHAPING THE STADIUMS
OF TOMORROW TODAY

As the first truely multifunctional stadium in Europe,
Johan Cruijff ArenA, formerly known as Amsterdam
ArenA, has been an inspiration to many. Unforget-
table AFC Ajax and Dutch national teammatches,
fabulous concerts and a well developed ArenA area
all contributed to the profitability of the stadium.

Over the years we have succesfully advised on FIFA
World Cup stadiums in Brazil and Qatar and UEFA

T/ +31 20311 1333 E/innovation@johancruijffarena.nl W/ johancruijffarena.nl

Euro stadiums in Poland and Ukraine to name a few.
Today we are shaping the future of stadiums by
using our venue as a fieldlab for new fan experience,
mobility, safety & security, sustainability and facility
management services.

Secure your sustainable future and profit from our
experience? Use our stadium hospitality for your
inspiring event? Contact us!

JOHAN CRUYFF

ARENA




Niek Kimmann, Cycling BMX Racing Men

Rowing Men's Quadruple Sculls

- ']1 Cycling Track Men's Team Sprint




