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THE SPECIALIST IN HIGH QUALITY
PANNA-SOCCER AND SMALL URBAN
OUTDOOR SPORTS ARENAS.

DutchPanna B.V. is Dutch design and production of high quality BASKETEALL

outdoor equipment for Panna-soccer and calisthenics arenas recommended for
schools and municipalities. Our most important USP’s; no corners in the cages to
protect the players. Special soundless mesh and recycled sportfloors. DutchPanna is
one of the largest international suppliers and carries out tailor-made projects. CALISTHENICS

DYNAMIC PLAYERS SOUND QUALITY EASY CRADLE TAILOR-MADE
PLAY SAFETY PROOF FLOORING CLEANING TO CRADLE PROJECTS

[ DutchPannaB., ¢, +31(0) 297 743 516
Bennebroekerweg 93¢, =« info@dutchpanna.nl
1435 CH Rijsenhout
The Netherlands www.dutchpanna.nl
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THE

POWER

OF HIGHTECH
» BESTRONICS

» Years of experience in the profession since 1986

> Supplier of Hightech Sports innovations as Smartgoals,
Skillcourts and Dashtag

> A solid team working with us for years

» Transparent and flexible

» Nominated for Best Customer DISCA-awards 2020

BESTRONICS

@ Sports & Health

De Run 4545
5503 LT Veldhoven
+31(0)40-2350123
www.bestronics.nl







Formula 1 Heineken Dutch Grand Prix

TOOK THE FAN EXPERIENCE

T0 A WHOLE NEW LEVEL
WITH CM.COM'S SOLUTIONS

CM.com and DGP: The Best Possible Fan Experience

As an Event Supporter of the Formula 1 Heineken Dutch Grand Prix, CM.com teamed up with the Dutch Grand Prix to
provide the best fan experience from start to finish. Teun Verheij, Head of Marketing Communications at Dutch Grand Prix:
“We were looking for a partner that could not only help us optimize our ticketing process, but could create a superior fan
experience. With the innovative software and data insights of CM.com, we were able to optimize the entire fan journey.”

In this article, we will explain step by step how the
CM.com solutions have contributed to the success
of the F1 Dutch Grand Prix.

More Than a Ticketing Partner

It all started with setting up preregistration for tickets. Preregistration
was much needed as the demand was greater than the supply. The
preregistration data were automatically stored in the Customer Data
Platform (CDP) of CM.com. There, it was filtered with several authentication
steps to prevent fraudulent applications.

Crowd Control and Safety
Also, data of the expected number of visitors and their chosen
transportation was collected and loaded into the Customer Data Platform,
so the movement of people was spread successfully across entrances.
These accurate, real-time insights helped improve the efforts.




With all stored information in the CDP the
most complete, 360-degree view of the fan
was created. Based on that data, Mobile
Marketing Cloud gave the Dutch Grand Prix the
opportunity to communicate with all fans in a
personal, practical way, before, during, and after
the event through the right channel. Important
information about tickets, payments, parking,
and more was shared through email and
WhatsApp to make sure fans were up-to-date.
80% of the communication before the Dutch
Grand Prix was sent via email. During the event,
there was a switch to WhatsApp as the most
important communication channel. This way
we could have automated, 1-on-1 interactions
with the fans. Here, Mobile Marketing Cloud and
Mobile Service Cloud really joined forces.

Toaid fans in every step of their journey, CM.com
provided the Race Engineer for the Dutch Grand
Prix. This scripted chatbot runs on WhatsApp
with Mobile Service Cloud. Fans could use
the Race Engineer to ask questions about, for
example, how to travel to and from the event,
but also to receive all kinds of exclusive content.
If the bot could not answer a question, the
conversation was handed over to a human
service representative.

In the run-up to the race weekend, CM.com
supported the Dutch Grand Prix by making sure
these service representatives were ready for the
large volume of interactions and ensuring that
the communication ran smoothly. From day
one, the Dutch Grand Prix received thousands
of messages through the Race Engineer. With
the help of data reporting and Mobile Service
Cloud features 'suggested answers, ‘internal
collaboration, and ‘skill-based routing, the
Dutch Grand Prix could interact with the fans in
an efficient and effective way.

The Dutch Grand Prix was completely cashless.
From the online payments of the ticket sales,
to the on-premises payments of food and
beverages, and the parking, all payments were
powered and processed by CM.com software.
For fans with cash, prepaid debit cards were
offered. These cards could be bought and
topped up at different cash points around the
CM.com Circuit.

On-premise, all orders were processed and
captured by our cash registers, hardwired
terminals, and mobile POS terminals. A part of
which was specifically built for the Dutch Grand
Prix.

The software of CM.com ensured that the Dutch
Grand Prix was an ultimate fan experience from
start to finish.




SHAPING THE STADIUMS
OF TOMORROW TODAY

As the first truely multifunctional stadium in Europe,
Johan Cruijff ArenA, formerly known as Amsterdam
ArenA, has been an inspiration to many. Unforget-
table AFC Ajax and Dutch national teammatches,
fabulous concerts and a well developed ArenA area
all contributed to the profitability of the stadium.

Over the years we have succesfully advised on FIFA
World Cup stadiums in Brazil and Qatar and UEFA

T/ +31 20311 1333 E/innovation@johancruijffarena.nl W/ johancruijffarena.nl

Euro stadiums in Poland and Ukraine to name a few.
Today we are shaping the future of stadiums by
using our venue as a fieldlab for new fan experience,
mobility, safety & security, sustainability and facility
management services.

Secure your sustainable future and profit from our
experience? Use our stadium hospitality for your
inspiring event? Contact us!

JOHAN CRUYFF

ARENA




Niek Kimmann, Cycling BMX Racing Men

Rowing Men's Quadruple Sculls

- ']1 Cycling Track Men's Team Sprint




