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SHAPING THE STADIUMS 
OF TOMORROW TODAY

T/ +31 20 311 1333   E/ innovation@johancruijffarena.nl   W/ johancruijffarena.nl

As the first truely multifunctional stadium in Europe, 
Johan Cruijff ArenA, formerly known as Amsterdam 
ArenA, has been an inspiration to many. Unforget
table AFC Ajax and Dutch national teammatches,  
fabulous concerts and a well developed ArenA area 
all contributed to the profitability of the stadium.

Over the years we have succesfully advised on FIFA 
World Cup stadiums in Brazil and Qatar and UEFA 

Euro stadiums in Poland and Ukraine to name a few.  
Today we are shaping the future of stadiums by  
using our venue as a fieldlab for new fan experience,  
mobility, safety & security, sustainability and facility 
management services. 
 
Secure your sustainable future and profit from our 
experience? Use our stadium hospitality for your 
inspiring event? Contact us!
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Make 
your ideas
happen

Welcome to RAI Amsterdam!

> As your partner, we open doors 
to an extensive network

> Our knowledge and spaces 
are yours

> Located in irresistible Amsterdam

Achieve your goals and 
generate valuable impact at 
Europe’s most vibrant venue

www.rai.nl   I   welcome@rai.nl   I   +31 (0)20 549 17 22

To see what we can offer you for your event, please visit: www.rai.nl/ideas

Whether you’re an entrepreneur looking to get started, 
an innovative, fast-growing company, or an established 
company looking to an exit, we understand what 
is important to you and can help you navigate your 
challenges — no matter the size and stage of your 
business. You gain access to KPMG’s global resources 
through a single point of contact — a trusted adviser to 
your company. It’s a local touch with a global reach. 

Delivering a 
local touch with 
a global reach

Contact us
Hans Peter van der Horst
International Business
+31206567164
VanderHorst.Hans-Peter@kpmg.nl.

kpmg.com/nl

© 2018 KPMG Accountants N.V., ingeschreven bij het handelsregister in Nederland onder nummer 33263683, is lid van het KPMG-netwerk van zelfstandige 
ondernemingen die verbonden zijn aan KPMG International Cooperative (‘KPMG International’), een Zwitserse entiteit. Alle rechten voorbehouden.
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The Netherlands has a unique sporting  
infrastructure and culture. More than 9.4 milli-
on people take part in sport each week. That’s 
over half the Dutch population. We have 26,000  
sporting associations and 6,000 sports and  
fitness entrepreneurs. And every week, hundreds 
of thousands of volunteers join with them to  
organise sporting activities.

This broad foundation means sporting  
opportunities are always close at hand and 
easy to access. It is also the reason why Dutch  
professional athletes do so well.

Over the past year, Dutch sport has achieved 
significant successes. At the Winter Olympics  
in February, the Netherlands won 20 medals,  
including eight golds. A month later, our  
Paralympians won seven medals, including  
three golds. Jeffrey Herlings won the MXGP, the 
pinnacle of motocross, while Kiki Bertens fought 
her way into the upper echelons of global tennis. 
2018 was also the year in which Tom Dumoulin 
came second in both the Giro d’Italia and the 
Tour de France and Epke Zonderland once again 
became world champion on the high bar.

These are great results that we are proud of: 
they reflect how well Dutch sport is organised.  
But, as in the private sector, you can’t achieve 
great results and then rest on your laurels. Sports 
infrastructure must be regularly maintained and 
improved, so that it remains enjoyable for all  
those who take part in it, and international  
success can continue to be achieved.

That’s why in June 2018, Dutch sporting  
associations, municipalities and central  
government signed the National Sports  
Agreement Sport unites the Netherlands.  
This agreement also sets out roles for the  
private sector. These include making sports  
facilities more sustainable and helping sports  
managers to become more professional.

The private sector is important to sport. But 
the opposite is also true. Sport is a wonderful  
platform for businesses to showcase themselves 
at home and abroad. Companies do business 
at every major sporting event, and the Oran-
ge Sports Forum plays a key role in this regard. 
It ensures that businesses can display their  
products and knowledge. That is also one of the 

goals of the Holland Sports & Industry yearbook. 
It will tell you more about the expertise of Dutch 
businesses and the results achieved by Dutch 
athletes: a winning combination!

I hope you enjoy reading it.

FOREWORD MINISTER BRUINS

foto: Arenda Oomen
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Bestuur OSF 

van links 

naar rechts:

Rick Sleegers

John van de Laar

Camil Smeulders

Marcel de Rooij

Nico Delleman

Dear Sports Friends, 

It is with great pride that we present the Holland Sports & Industry 2018/2019 yearbook.

This publication is considered an important reference for the Dutch and international sports industry, 
as it provides an overview of the huge diversity of Dutch companies, organisations and institutions 
affiliated with various sports. For this reason, it is widely used by embassies, consulates, companies and 
sports organisations. 

The Netherlands experienced many highlights in the field of sport in 2018, one of which was the  
Champions Trophy in Breda. And let’s not forget the victories of Max Verstappen in the Formula 1, the 
2018 UCI Road World Championships in Innsbruck, the Volvo Ocean Race finish in The Hague and many 
more!

With regard to Orange Sports Forum, the network has continued to attract dynamic businesses,  
boosting numbers and increasing its scope. Also, OSF established a close cooperation with Dutch sports 
clusters Sports & Technology and the FGHS, the industry association for manufacturers, importers and 
wholesalers of sportswear and equipment. Sports missions to China and the United Arab Emirates were 
organised, and a number of other important occasions were attended by forum representatives. 

The year 2019 will bring many more opportunities, especially in connection with the PIB programs 
(‘Partners for International Business’) for China and Qatar, in close cooperation with the Dutch ministries 
and embassies and consulates across the world. OSF will continue to support and facilitate the 300 
members through both network meetings in the Netherlands and by mapping the opportunities for 
Dutch companies abroad. But this is just one of the many ways that we will be representing the interests 
of our members throughout 2019.

On behalf of the Orange Sports Forum Foundation we wish you happy reading and a healthy 2019! 

Yours in the spirit of sport, 

Orange Sports Forum Foundation

FOREWORD
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info@kcsport.nl
www.kenniscentrumsport.nl

T +31 318 - 490 900
F +31 318 - 490 995
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large number of local sport clubs run by volunteers. Football, 
swimming and tennis are popular amongst many. And at the 

Knowledge Centre for Sport Netherlands (Kenniscentrum Sport 
in Dutch, here abbreviated to KCSportNL) aims to strengthen 

-

programmes and a more competent workplace in sport and 

KCSportNL works for professionals and volunteers who  
 

works exclusively for the sports sector. It is one of our  
-

 

Your independent gateway to sport in NL
The Knowledge Centre for Sport Netherlands is an  

Ministry of Health, Welfare and Sports (VWS). KCSportNL is a 

We can serve as your gateway to the Netherlands, in various 
ways:

•  presents an overview of projects brought to-
gether by Knowledge Centre for Sport Netherlands. These 

and companies to join forces. Hopefully  
this overview will inspire many new and successful  

• The online 
Netherlands

• knowledge database for sports 

• Exchange of knowledge

• We can help you get in contact with successful projects 

Please visit our website www.kenniscentrumsport.nl/en
out more about us.

Contact International Affairs 
Peter Barendse Jacqueline Kronenburg
consultant  
peter.barendse@kcsport.nl jacqueline.kronenburg@kcsport.nl
+31 6 21 64 95 97 +31 6 21 64 95 88
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Impeco Couriers  |  Impeco Fairs  |  Impeco Spor t  & Event Logist ics

From the beginning onwards, we are fascinated by bringing  
supplies, from A to B. This feeling increased over time. And now, 
in 2018, we are competent in transport and logistic solutions,  
whereby our focus lays with sport events. 

We arrange transport on land at sea and in the air and thanks to 
our worldwide network of agents, nothing is impossible. Impeco 
will make your event a great success. Get to know Impeco: 
great  in transport with focus on the smallest detail!        

Logistics 
was always 

in our 
veins



Our first interactive play set was launched by Yalp in 

2006. Meanwhile, interactives such as the Yalp Sona 

have been placed in over 600 locations worldwide, 

and have won a great deal of awards.

We live in a world which is constantly changing, 

and is becoming increasingly digitalised. 

Active outdoor play as we used to know it, is 

an increasingly rare phenomenon. With our 

interactive products, we are meeting these 

challenges, and hereby merge the gaming into the 

outside world to make it much more attractive.

“A NEW WAY TO PLAY“ 
• GLOBAL DISTRIBUTOR OF 

INTERACTIVE PLAY EQUIPMENT

• ACTIVE PRODUCTS IN OVER 600 
LOCATIONS

• BRINGING INSIDE GAMING OUTSIDE

• MULTIPLE GAMES ON EACH 
INTERACTIVE
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JOIN US FOR AN AMAZING 
EXPERIENCE:  WE WILL TAKE YOU 

ON A FLYING JOURNEY 
TO DISCOVER THE NETHERLANDS

INGENUITY THAT MOVES YOU
SCHAAPWEG 18  6063 BA VLODROP  THE NETHERLANDS  TEL +31 (0) 475-409222  WWW.VEKOMA.COM

THIS IS HOLLAND
A MUST SEE IN AMSTERDAM!

WWW.THISISHOLLAND.COM

TU Delft Sports Engineering Institute
research & education The TU 
Delft Sports Engineering Institute 
promotes and organises research and 
education in the field of performance 
enhancement in elite sports and the 
promotion of sports, play and exercise 
to create a healthier society and aid in 
injury prevention.

collaboration with companies 
By means of interdisciplinary 
collaboration between faculties  and 

with companies, we aim to reach the 
unique international position as the 
most engineering oriented university 
in the field of sports research and 
education.  Sports research offers 
the opportunity for national and 
international exposure of the 
excellent Delft research capabilities 
and innovations to a broad audience. 
Challenges in elite sports are well 
defined. Thus, elite sports offers a 
great environment to test new ideas 

and principles. The TU Delft Sports 
Engineering Institute aims to create 
valuable spin-off to both business and 
society through  its research on the 
well-defined challenges in elite sports. 

https://www.tudelft.nl/sports-
engineering-institute/

Ahead of 
the game

Innovation in sports engineering

A 3D printed Mannequin of Tom Dumoulin in the TU Delft wind tunnel helps gain a competitive advantage.
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The Netherlands and Qatar share an immense 
passion for sports. Everybody knows that at a 
sport event, you’ve seen the Dutch when you 
see a crowd in “orange” cheering their team. We,  
the Dutch, are thrilled to have our football legends 
Wesley Sneijder and Nigel de Jong playing in 
the Qatar Stars League. We are proud that the  
Netherlands athlete development model was 
selected as one of the best practices for the 
Qatar Athlete Development Pathway project,  
Kun Riyadi. 

Sports and healthy lifestyle are in the DNA of 
the Dutch. The Dutch enthusiastically work with  
Qatar towards a more vibrant sports sector.  
For instance, this year, at the initiative of the 
Netherlands Embassy and Qatar Women’s Sport 
Committee, former international players of the 
Dutch national women’s football team provided 
top class training to a group of enthusiastic  
women and girls in Qatar. Each year, various 
Qatari football clubs come to the Netherlands for 
their summer training. Last year, the Netherlands 
Embassy organized a special event that brought 
together Dutch and Qatari partners to promote 
a healthy population and healthy lifestyle, as 
envisaged in Qatar National Vision 2030. In 2016, 
the successful 7th edition of the Aspire4Sport 
in Amsterdam facilitated about 700 B2B meet-
ings for international and Qatari sport industry  

professionals. A vast network of innovative  
Dutch companies are keen to be Qatar’s partner 
in sports development. 

It is impressive how Qatar has grown into a major 
sports hub. Athletes from the world of cycling, 
swimming, boxing, tennis, handball, beach  
volleyball, football, gymnastics, para-dressage and 
showjumping flock to Qatar for their trainings and 
international competition. Qatar offers excellent 
sporting facilities, including Aspire Academy and 
Aspetar for sports-related injuries. 

Sport lies close to my heart. Sports is a passion 
that I share with my family, friends, and colle-
agues. We enjoy going to all different kinds of 
sports events and actively take part in many 
sports activities - including the Ride of the Cham-
pions, Swim for a Cause, and a wide range of 
activities like triathlons, aquathlons, runs, yoga, 
hockey, skating, spinning, and football. My family  
and I are enthusiastic members of TriClub  
Doha – a triathlon club founded in 2013 by  
Nickel Nijman from the Netherlands. This season 
a Dutch fitness franchise has become the main 
sponsor of the Qatar Foundation Aquathlon 
Series. It illustrates the passion of the Dutch  
population in Qatar in advocating for a healthy 
and active population. 

Sport is of great social significance. It is a source 
of inspiration and empowerment. It stimulates 
a healthy lifestyle and it offers an opportunity to 
meet people from all walks of life. Sport unites 
people and can serve as an agent for positive 
change. Sport teaches us self-confidence,  
discipline, resilience, teamwork, fair play, respect 
for one another, and abiding by the rules of the 
game. These are all important skills for our lives 
and our communities. Qatar’s National Sports Day 
serves as a great reminder of the myriad benefits 
of sport. 

We look forward to the FIFA World Cup in 2022  
in Qatar – the first ever in the Middle East.  
It is amazing to see how Qatar is working hard 
towards its success and overcoming the host  
of challenges that lie on the way. We hope  
that  this  mega spor t  event wi l l  leave a  
lasting positive legacy for Qatar, the Middle East 
region, and the world. 

Yours sincerely,
H.E. Mrs. Bahia Tahzib-Lie

Welcome to Qatar!
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Qatar is emerging as a Global Sports Hub.
As part of its strategy to promote diversified 
economic development, Qatar has worked 
hard to establish itself as a regional center for 
sports. The journey started when the Olympic  
Committee awarded Doha the right to host 
the 2006 Asian Games in 2000. The tournament 
was the second-largest multi-event competi-
tion in the world after the Olympics, featuring 
more than 10,500 athletes and officials from 45  
nations competing in 39 sports. “The 2006 Asi-
an Games was a key moment for Qatar in terms 
of its ambition to use athletics as a strategy  
component for wider development and  
economic growth. Following the successful  
hosting of the 2006 Asian Games, Qatar  
furthered its involvement in international  
competitions, hosting many international 
sports competitions each year. Looking ahead 
Qatar will host premier global sports events 
in the coming years , including World Artistic  

Gymnastics Championships during October 
2018, 2019 World Championships in Athletics, 
2022 FIFA World Cup, 2023 World Aquatics 
Championships, in addition to more than 30  
local, regional & international sporting events,  
to be hosted in Qatar each year

Qatar is investing in world class sports assets 
in a variety of sports
Aspire Foundation Zone, also known as Doha 
Sports City, is a 2.5-sq-km integrated complex 
that manages five key physical assets (Aspire 
Dome, Khalifa International Stadium, Hamad 
Aquatic Centre, Ladies Sports Hall, Aspetar  
Orthopedic and Sports Medicine Hospital).
Aspire Academy is mandated to provide 
sports training and education to students with  
sporting potential, in an exceptional learning 
and sporting environment. The overall purpo-
se is to have Qatari athletes that are well pre-
pared in their sport, and academically, to meet 

the needs of the Qatari society and realize its  
aspirations in international sports competitions.
The Academy provides fitness training to  
full-time and part-time students with  
exceptional potential alongside a core Qatari 
school curriculum. 
Aspetar is an internationally recognized en-
tity for sports medicine. The hospital was  
accredited as a FIFA Medical Centre of  
Excellence and an International Olympic  
Committee Research Centre for Prevention of 
Injury and Protection of Athlete Health. Today 
the hospital’s 790 employees deliver medicine,  
physiotherapy, orthopedic surgery and  
rehabilitation to both local and international 
clubs and federations.
Eight new stadiums are being developed for 
the 2022 FIFA World Cup TM with incredible  
futuristic designs. The stadiums features LED 
lightning and cooling technology capable of 
reducing temperatures within the stadium by 
up to 20°C. 

Three new arenas were built for the 2015 World 
Men’s Handball, in addition to existing sporting 
facilities covering a variety of sports such as:  
Tennis, Squash, Motorsports, Swimming,  
Athletics, Equestrian, and others.

Sponsoring high-profile sporting events 
forms part of the country’s broader strategy to  
promote itself on the global stage. Qatar Sports 
Investments (QSI) is one of the flagships of 
Qatar’s growing participation in international 
athletics. In 2011 Qatar Sports Investments  
(QSI) became the sole shareholder of  
Paris Saint-Germain Football Club. 
In December 2010 QSI also reached a five-year, 
$35.7 Million per season sponsorship and  
partnership agreement with FC Barcelona.  
The partnership included sponsorship of the 
club’s shirt by the Qatar Foundation. 
In 2013 Qatar Airways replaced the Qatar  
Foundation as the club’s shirt sponsor in a 
four-seasons deal worth some $113.8 Million. 

Qatar is a major player in the global horse  
racing stage, in December 2014 Glorious  
Goodwood a major fixture on England’s  
flat-racing calendar was rebranded as the 
Qatar Goodwood Festival following the signing 
of a 10 years deal between the summer  
meeting’s organizers and the Qatar Racing 
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and Equestrian Club (QREC). The deal included  
raising the total prize money of the five-day  
racing event to $5.8m. QREC also sponsors 
the Prix de l’Arc de Triomphe at Longchamp 
Racecourse in Paris, endowing the prestigious 
annual turf competition with $6m worth of  
prize money.

Qatar Sports Market Outlook & Opportunities
A 2013 report by management consultancy  
Deloitte estimated that total spending on the 
2022 FIFA World Cup would reach $200bn.  
Of this, around $140bn was earmarked for 
pre-existing plans set to tie in with tournament 

preparations, including a 300-km metro sys-
tem, a 40-km light rail network and the coastal  
planned city of Lusail. In addition, the state is 
expanding tourism infrastructure, with $45bn 
to be invested over the next few years by the 
Qatar Tourism Authority as part of the National  
Tourism Sector Strategy 2030. Of this, $2.3bn is 
earmarked for World Cup facilities and $6.9bn 
for transport infrastructure and associated  
projects.
Market size of the sports sector in the coun-
try is expected to reach USD 19.77 billion by 
2023. The Ministry of Economy and Commerce 
in Qatar has identified 83 commercial and  
investment opportunities in sports for the  
private sector in Qatar. The Ministry, in  
collaboration with the Ministry of Culture and 
Sports, the Supreme Committee for Delivery 
and Legacy, Qatar Olympic Committee and 
Aspire Zone Foundation has conducted an  
in-depth study on available investment  
opportunities in the sports sector. These  
developments include plans to host various 
international sporting events over the next  
seven years, including the 2018 Gymnas-
tics World Championships, the 2019 World  
Championships in Athletics and the 2022 FIFA 
World Cup, in addition to more than 30 local,  

regional and international sporting events,  
hosted in Qatar each year. 
The Ministry of Economy and Commerce (MEC) 
has also prepared action plans for 30 investment 
opportunities, with a market requirement worth 
22 to 30 Billion Qatari Riyal (6.02 - 8.21 USD  
Million). The investment opportunities, that 
will go directly from the government to the 
private sector, have been classified into seven  
sectors: Management and promotion of  
sporting events; sport development;  
establishment and construction of sports  
facilities; merchandise and sports equipment; 
sports marketing; sport tourism; and operation 
and maintenance of sports facilitates.

As a result of a seminar about the sports related 
market opportunities in Qatar, OSF initiated a  
‘Partners for International Business’ program 
in Qatar. Within this program, about 15 Dutch 
sports related organisations work together with 
the Dutch government and the Embassy of the  
Kingdom of the Netherlands in Doha, to join and 
contribute to the positive vibe around sports, 
innovation and vitality in Qatar. The consortium 
exists out of Dutch complementary organisations, 
with each their own expertise in the field of sports. 
In the context of this 3-year program, several  
trade missions will be organised, the consorti-
um will participate in various exhibitions and the  
consortium will be promoted in Qatar. 

Dutch consortium in 
the field of sports, 
innovation and vitality  
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The best solution to your 
strategic issues

In sports, the strategic issues faced are multilayered and 
complex. The economic, political and social interests 
involved in such, require a clear-headed approach. 
A solution examined from a wide variety of angles. A 
solution demonstrably better than its available 
alternatives.

Ranging from competition reforms to ranking systems 
and scenario analysis; Hypercube offers an appropriate 
solution. We make use of big data, your own data and our 

in-depth knowledge and expertise gained throughout 
the years. By involving different stakeholders in the 
process we achieve widely supported solutions. 
Our Econometric models will support the end result with a 
solid foundation.

Hypercube is an international knowledge partner for many 
large sports organizations and public transport 
companies alike. We provide advisory services in both 
the private and public sector.
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HEINEKEN IN SPORTS
HEINEKEN is the world’s most international brewer. It is the leading developer and marketer of premium beer and cider  
brands. Led by the Heineken® brand, the Group has a portfolio of more than 300 international, regional, local and  
speciality beers and ciders. HEINEKEN has a well-balanced geographic footprint with leadership positions in both  
developed and developing markets. We employ over 80,000 employees and operate breweries, malteries, cider plants and  

other production facilities in more than 70 countries.

Our Heineken® sponsorship portfolio covers 
UEFA Champions League, Formula 1, Formula 
E, Rugby World Cup, James Bond and Holland  
Heineken House.

Heineken is highly involved in sports spon-
soring and the main focus is on international 
sporting events. Why does Heineken want to 
position itself true sport events?
Sponsorship plays an important role in  
fuelling the continued growth of the  
Heineken® brand around the glo-
be.  Our platforms allow  Heineken® to  
communicate with fans around their  
passion points and popular culture. 
Through sponsorship, we ensure we play an  

active part in consumer conversations, we  
reinforce brand strengths in markets where  
Heineken® is established, and we build brand 
equity in key new markets, particularly in the  
developing world.  

Why does Heineken focus on global sporting 
events (f.e. F1, Rugby and the UEFA Champions 
League) instead of differentiating their  
positioning strategy per country or region?
Our strategy fewer, bigger, better. We have  
deliberately chosen to concentrate on few  
large high-quality properties to get the  
maximum benefit from our investments.  
We know that focussing our marketing  
expertise on premium sporting properties 

will reach, and subsequently engage, 
a huge amount of our target consumers in  
varied global geographies.

What are the main challenges for Heineken 
when it comes to cultural differences (f.e. Islamic  
countries where alcohol is not allowed) and 
how does Heineken deal with these challenges?
Given the global nature of our brand and the 
sponsorships, we have become very accustomed 
to working within certain frameworks. We  
implement all our sponsorship and marketing 
activities in accordance with all legislation  
and policies in the market places. Along with 
this, Heineken® has its own global policies 
in relationto responsible marketing and  

In conversation with Hans Erik Tuijt, Director Global Sponsorships
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consumption. We work closely with 
our business partners, stakeholders 
and government to ensure our 
industry manages itself in a responsible and  
respectful manner.

How does Heineken activate their sponsor-
ships, and does it differ per country / region?
Heineken® does not focus on the players/drivers  
or the game/race itself. Heineken® focuses  

on the social activity, experiences and  
environment around the event: peop-
le enjoying a special moment together 
and drinking a beer before  
and after the game. Here is a natural fit for the 
brand.
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To what extent is Max Verstappen’s success im-
portant for the impact on the F1 sponsorship?
Obviously with Max Verstappen doing so well 
it is great to see the F1 excitement is spreading 
around the Netherlands. The Dutch market 
is obviously an important market for us, but 
Heineken® is available in 192 countries and  
territories around the world. 

Heineken organizes the Holland Heineken 
House at the Olympic Games for several  
Olympics right now, from which perspec-
tive and vision was this concept created and 
how does this match the current sponsoring  
strategy of Heineken?
Holland Heineken House is a platform we 
use to strengthen and bring the brand to 
life, both for visitors at the Olympics and for 
people staying at home. We reach the latter 
group through media attention, as well as the 

consumers, especially around making drinking 
in moderation cool, then we have shown that 
we will act. We are currently happy to have an 
outstanding complementary global portfolio 
of sponsorships and partnerships.

supporting marketing activities. The House 
symbolizes what the brand stands for: ‘Born 
in Holland and raised by the world’. Through 
our HHH activities, we aim to enlarge and 
strengthen the Heineken® brand and the va-
lues that it stands for. With reference to NL in 
particular, just like our Olympic athletes, the  
Heineken® brand is something that Dutch  
people are proud of. The HHH therefore brings 
different aspects of national pride together in a 
unique and enjoyable fashion. 

How do you see the future of Heineken and 
sports sponsorships?
We are constantly evaluating potential  
sponsorship and partnership opportunities.  
This is normal good business practice. When 
it makes sense for our brands, in terms of  
excellent commercial opportunities and a  
compelling platform for engaging with  
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We are proud to announce the seventh edition of the National Sports Exhibition. 
The National Sports Exhibition is “the facility sports event” from the Netherlands and 

Belgium and takes place at November 14 and 15 of 2018. Event hall Gorinchem 
is for the seventh year in a row the location of this event. 

‘THE PLACE TO BE TO MEET 
THE DUTCH AND BELGIUM 

SPORTSMARKET’

NATIONAL SPORTS 
EXHIBITION

DATE AND ADDRESS

WEDNESDAY AND THURSDAY 

NOVEMBER 14TH AND 15TH, 2018 

FROM 10:00 TO 17:00 HRS

EVENT HALL GORINCHEM

ZPRESS MEDIA GROUP

ZPRESS Sport (part of the ZPRESS Media Group) is the company that 

organises the National Sports Exhibition. It was established over 25 years 

ago, and is the Dutch market leader in sports-related sponsored media. 

In addition to organising the National Sports Exhibition, ZPRESS Sport 

produces the presentation guides, programmes, glossy business 

magazines and door-to-door newspapers of 25 professional football 

organisations and more than 65 amateur clubs. It also manages the non-TV 

billboards in 8 stadiums and is the owner of the electronic score boards. In 

the world of golf, it produces glossy magazines for around ten golf clubs. 

Since 2015 tennis, hockey and korfball have been 

added. A lot of exhibitors which relate to sports 

accommodation, sports equipment, fi nancial services, 

canteen-procurement, purchase medical equipment, 

sponsorship and events are interesting for different 

sports. 

On the 12.000 m2 exhibition fl oor are over 300 

exhibitors and 10.000 visitors are expected. Together 

with VHC Kreko, C.S.C. Ceelen, ING, Voetbalshop, 

Wilson, Erma Sport, Expoline and Le Credit Sportif, 

partners of the exhibition, this event will be a 

resounding success. 

WEBSITE

On www.nationalesportvakbeurs.nl/en/portal 

you can fi nd all the information about the National 

Sport Exhibition, also an interactive plan gives you 

an impression of all the exhibitors. Don’t forget to 

look on our social media pages to fi nd the newest 

information about the exhibition. You can fi nd us on 

Facebook, Twitter and LinkedIn (Nationale Sport 

Vakbeurs). 

NATIONAL SPORTS EXHIBITION

Six years ago the National Sports Exhibition was 

founded, to bring sports administrators and 

sports offi cials together in one place to connect 

with several suppliers and 

service providers. 

First the exhibition 

was only intended for 

soccer associations. 

NSVB_Artikel_HollandSportsIndustry 2017 engels.indd   2-3 4-9-2017   14:52:48
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ZPRESS SPORT / NATIONAL SPORTS EXHIBITION

Lion Blok Timo Lemmens

T +31 (0)78 639 70 70 T. +31 (0)78 639 70 70 

F +31 (0)78 639 70 71 F. +31 (0)78 639 70 71 

E l.blok@zpress.nl  E. t.lemmens@zpress.nl

 

VISITING ADDRESS 

NATIONAL SPORTS EXHIBITION / VENUE GORINCHEM

Franklinweg 2

4207 HZ Gorinchem

POST OFFICE ZPRESS SPORT

P.O. 1015

3300 BA DORDRECHT

 

VISITING ADDRESS ZPRESS SPORT

Amstelwijckweg 11

3316 BB DORDRECHT

You are invited to attend National Sports Exhibition 
2018, either as an exhibitor or as visitor. The event 
is to be held on November 14th and 15th.

Would you like to receive free e-tickets or more 
information about the National Sports Exhibition? 
Visit www.nationalesportvakbeurs.nl or contact 
us without any obligation. 

FUTURE PLANS

The exhibition continues to grow. Relationships with 

new sports associations, suppliers and municipal 

institutions have been established. With every passing 

year, the international market finds it increasingly 

important to have a presence at the National Sports 

Exhibition. They follow in the footsteps of companies 

from China, Germany, United Kingdom, Italy, Spain 

and Sweden. The Chinese business CC Grass is an 

exhibitor, for example. It is the largest artificial grass 

supplier in the world. The exhibition is seen as the 

perfect place to get familiar with the Dutch and Belgian 

sports market. The National Sports Exhibition is now 

a key to success in the Dutch sports market for both 

associations and suppliers.

nationale
sport vakbeurs
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The European Sports Centre is situated in Limburg, 
an extraordinary province in the south of the 
Netherlands, with rich natural environment, 
culture, history, sports and innovative business 
life. Of the twelve Dutch provinces, Limburg is the 
most Europe-orientated. 

Limburg offer optimal training-conditions for professional 
sportsmen and women and teams preparing for their season, 
championships and major events like World Championships 
and Olympic Games. Thanks to its mild climate, central 
location in Europe, excellent facilities and accessibility 
Limburg is also the ideal location for individual athletes 
and teams looking for a base camp in Europe. 

The European Sports Centre includes a high 
performance lab, top-quality testing equipment  
and a state-of-the-art Olympic strength and 
conditioning area. 

Limburg and the Euregion have expertise, experience 
and top facilities for (almost) any sport, the main focus 
being on football (also women’s) , cycling and athletics.

In the European Sports Centre all the above qualities of 
Limburg and the Euregion come together and will be tailored  
to an arrangement to suit your requirements. 

More information: 
www.europeansportscentre.com
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KPMG HELPS TEAM SUNWEB
TO BECOME MORE DATA DRIVEN

KPMG and Team Sunweb are set to work  
closely together to lift the team’s performance  
to a higher level. As part of this cooperati-
on, KPMG will help Team Sunweb to beco-
me a more data-driven organization with the 
aid of innovative technology. “Better use of  
technology should put Team Sunweb among 
the top players in the international cycling sport 
on a structural basis in the coming years, with 
all its programs (Men, Women & Development),” 
says Iwan Spekenbrink, CEO of Team Sunweb. 
Spekenbrink: “Ultimately, the cooperation 

should make it possible for Team Sunweb to 
compete on a structural basis for the top prize 
in the major cycling races such as the Tour de 
France. This partnership will enable us to make 
the enormous amount of data we are already 
collecting scalable and to then create more  
effective predictive models. This immedia-
tely lifts our performance model to an even 
higher level. In the medium term, however, the  
transition to a more data-driven working model 
also means we will have to make some explicit 
organizational changes. We look at cycling as 

the ultimate team sport, in which both riders 
and experts have to excel to make the team 
stronger. KPMG is the obvious partner to assist 
us in that process.”

People-driven progress & Keep Challenging
The optimum balance between the performance 
of individual riders and performance of the 
team is at the heart of Team Sunweb’s approach. 
“We need data and technology to make a  
greater contribution to their performances.  
But this is not just a matter of technology,” 
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says Rob Fijneman, KPMG’s head of Advisory.  
Fijneman: “The human factor, and that me-
ans both individual riders and the team as a  
whole, is vital if we want to make tangible  
progress. Data, technology and the human  
factor need to be closely aligned to make  
progress that leaves people firmly in charge. 
That is people-driven progress. This change  
requires adjustments, of people, processes  
and the systems within the organization.  
KPMG and Team Sunweb will work together 
to realize this change, that puts the human  
factor center stage. Much the same way that 
we support other companies in other sectors.  
This is a perfect match with Team Sunweb’s 
Keep Challenging philosophy. The team  
believes in collective optimization. Innovation 
always has to go hand in hand with optimum 
cooperation between riders, coaches and  
experts. The human factor is essential on this 
front. And that is exactly what makes KPMG and 
Team Sunweb a perfect match.”

Real-time data platform
An essential part of the transformation is the 
development of a new data platform that gi-
ves all the experts at Team Sunweb real-time 
access to the relevant available data about the 
team and the individual riders. Fijneman: “And 
that does not just include riders and the team  
management, but also trainers, movement 
scientists, nutritional specialists and medical 
staff. We include all the known data on the  
individual riders. Information on their physical 
condition, their training performances, their 
diet plans and their race and injury history.  
Making every discipline in the team work 
together during a race and using all the insights 
during the race enables the team to deliver a 
better performance. For instance, data on the  
physical condition of the riders, the details of a  
particular stage and the weather conditions  
can be collated, analyzed and used in real time 
to improve decision-making during the race. 
The use of artificial intelligence and predictive  

analyses provides a picture of potential race 
scenarios, the team’s chances of finishing a 
race successfully and the impact of strategic  
interventions by the team management.”
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Grand Tour winner of the future
In addition to the use of data during races, the 
performances delivered during larger and smal-
ler races and the progress made by the riders in 
these are entered into the platform. Fijneman: 
“The generated analyses enables us to make an 
extremely detailed picture of the qualities of the 
individual riders, of their strengths and weak-
nesses and how the riders and their specific 
qualities develop over time. This enables us to 
identify talented riders and provide training re-
gimes that are tailored down to the last detail to 

the needs of individual riders. If we combine this 
data with the data from major races that are due 
to be held and the details of the stages in those 
races, then I believe we could make a contributi-
on to a Tour de France victory for Team Sunweb 
in the near future.”

About KPMG 
KPMG operates as a global network of independent member firms offering audit, tax and advisory services; working closely with clients, helping 
them to mitigate risks and grasp opportunities. We can be found in 155 countries. Collectively they employ more than 162,000 people across a 
range of disciplines.

Data is the great hidden resource that flows, largely untapped, through major organizations. Analytics can convert the volume of that infor-
mation into the value of insight. Advances in data science enable us to uncover the hidden patterns, connections and causal links that explain 
human behavior and business outcomes. Historical, real-time and predictive, those insights can drive better decision-making at every level, from  
individual customer encounters to high-level strategy. KPMG teams can help you build rich analytics solutions into your business processes, 
opening up better ways to do business, closer relationships with customers and all-round competitive agility.

KPMG helps sport organizations to improve their performance and fan experience. Our services are:

• Optimizing complex competition schedules by using Game Scheduling Analytics 
• Executing Social Economic Impact studies for major sport events 
• Developing the ultimate fan and venue experience with Fan & Stadium Analytics 
• Improving team performance with Performance Analytics 
• Improving decision making within professional European soccer clubs with our Football Benchmark.  Based on a database of 
 financial, operational and social media facts and analyses 

Feel free to contact our sport analytics expert Paul Adriani,  adriani.paul@kpmg.nl or visit our website at www.kpmg.com/nl/data 
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We protect what 
you value most

Experts in perimeter protection

Experts in perimeter protection
Since 1952, the Heras Group has developed from its Dutch 
roots in fencing into an end to end supplier of perimeter 
protection solutions, operating in 12 countries. At present, 
the group employs more than 1100 highly skilled experts. 
Together we design, manufacture, install and service  
perimeter protection solutions across business, community 
and industry sectors. The purpose of protection is to keep 
people, premises and items safe and secure.
 

Sport and play
Our solutions in fencing, entrance control and detection offer 
safety and security in all areas of sport. Sport fields, stadiums 
and playgrounds have one thing in common:  
feeling free and safe in play. 

Take the Stade Vélodrome in Marseille, our fences and  
150 gates separate players from spectators and keep  
supporters safer than ever. The Olympic games 2016 in Rio 
had 50 kilometers of Heras temporary fence, supporting  
1.17 million visitors and thousands of participants.
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FEYENOORD INTERNATIONAL,
HERE TO EMPOWER

The Feyenoord Academy is widely recognized as one of the finest football  
development systems in the world, having produced many talented players. 
Through the Feyenoord International programs we offer aspiring players and 
coaches from around the globe the opportunity to learn from our methodology, 

to experience youth football at the highest level

We aim to provide both coaches and young 
football players with a window of opportunity: 
the chance to show off their talent, to learn more 
about the beautiful game of football and to inter-
act with both their peers and with our qualified 
international development coaches. Simularly, 
we want to contribute to the progress of football 
worldwide: by sharing our knowledge and expe-
rience with coaches everywhere. Our programs 
are designed to empower coaches, to provide 
them with the right tools. We believe in delive-
ring a quality learning experience for participants 
in all of our international programs and where 
possible, in providing potentially life changing 
experiences and opportunities. That’s Feyenoord! 

We also offer full developmental training pro-
grams and curriculums to academies and foot-
ball schools in different countries. Currently, Fey-
enoord International is active in China, Canada, 
the United States, Poland, Lithuania, Egypt, the 
UAE, Australia, Singapore, South Africa, Nigeria 
and Japan.

What Feyenoord is able to offer:
• Comprehensive meaningful partnership
• Full partnerships for football schools and 
 academies
• Fully serviced European football experience 
 for youth teams

• Academy visits and educational programs 
 for coaches
• Clinics and workshops on locations
• Football Camps on location
• Soccer School events
• Academy support





MADE POSSIBLE BY 
OUR PARTNERS IN 
COOPERATION WITH:

www.fieldinabox.com

THIS BOX 
CAN CHANGE 
OUR WORLD

Field in a box is much more than a sports pitch in 
a container. The impact that the pitch has is much 

greater than many can imagine:

IT STRENGTHENS THE 
COMMUNITY

IT CAN TREAT 
WATER

INCREASES THEIR 
SAFETY

BRINGS SPORTING PLEASURE TO BOTH 
YOUNG AND OLD, AND OPPERTUNITIES 

FOR THOSE WITH TALENT

THIS BOX BRINGS HOPES AND DREAMS TO PLACES WHERE THEY ARE MOST NEEDED.
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Orange Sports Forum is accredited as an SIB-coach by the Netherlands Enterprise Agency. SIB is short for Starters  
International Business. Therefore, OSF is qualified by the Dutch Ministry of Foreign Affairs to coach and help Dutch SME 

companies to move into foreign markets.

The coaching program will be accompanied by 
an international business consultant from OSF, 
who is an expert in international sports business 
and who has a large international network.  

Export allows entrepreneurs to effective-
ly spread their risks. But, how do you start?  
What are your company’s strengths? Which 
markets can offer opportunities and how can 
you successfully seize them? The international 
sports business consultant from OSF can help 
entrepreneurs to move into the right direction 
and look together at the opportunities abroad 
and work towards a concrete plan of action.  
Together we move along the following steps 
during the coaching program: 

1. Motivation, ambition and competitive  
       advantage

Together we identify the market opportunity’s, 
based on the ambitions of the entrepreneur and 

the competitive advantage of their products 
and/or services.  

2. Market information

The next step is to examine the market opportu-
nity’s and how well they match the competitive 
advantage of the entrepreneur. 

3. Internal analysis

Finally, we identify what is needed in order to 
successfully enter the new market. This results 
in a concrete action plan for the entrepreneur. 

The coaching program is valued at € 2,400 and 
this can be paid via a coaching voucher from 
the Netherlands Enterprise Agency. Therefore, 
this program is very applicable for Dutch  
entrepreneurs in sports related markets and  
offers OSF the opportunity to support and 
coach many starters in international business. 

At this moment OSF has successfully  
finished several coaching programs and used its  
network and expertise to help Dutch starters 
in international business to move into new 
markets. For more information you can visit the 
website of the Netherlands Enterprise Agency 
or contact Orange Sports Forum! 

SIB voucher Remiqz 
“The SIB coaching program gave us valuable 
insights and helped us to amplify our  
international strategy. Furthermore, we received 
relevant facts and figures and we got in touch with 
partners from OSF, what brought us into the right  
direction towards international business.  
We were able to follow up the coaching  
program by eventually go to China and put  
the action plan into practice”. – Wytse Ligtvoet, 
Remiqz 

•••

“STARTERS INTERNATIONAL
BUSINESS”

OSF, EXPORTCOACH FOR DUTCH
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Red Bull Gives You Wings

It’s all about performance when you team up with Red Bull, whether you’re a professional athlete or just want to do well while 
enjoying your favourite activity. Many sportsmen and women know they can always count on the brand. 

the Red Bull Knock Out, which took place on 
The Hague Beach during the 10th of November.  
All one thousand entry spots were signed up for 
within 39 minutes after submissions opened for 
this sixth edition of world’s toughest beach race. 
Both professional and amateur riders like to fol-
low in Herlings’ tyre tracks – Jeffrey managed to 
win this intense motocross ordeal in 2016.
Meanwhile, more talents benefit from the wings 
given by Red Bull to perform well on the highest 
level. Bo Bendsneyder is pursuing his road to  
MotoGP in Moto2, aspiring to take on  
dominating fellow Red Bull athlete Marc Marquez 
some day. Red Bull continues to support talented 
riders in international motor racing, including the 
next Dutchmen: Zonta van den Goorbergh, son 
of former MotoGP and Dakar participant Jurgen, 
will take the fight to other young racers in the 
Red Bull Rookies Cup in 2019.

titles before going on to become MXGP World  
Champion this season.

Herlings says Red Bull is a perfect match for the 
best athletes because of a shared philosophy: 
“It’s all about the results. That’s how we make 
an impact in terms of media coverage, too. And 
look at why Red Bull is in F1 – to win! The same 
goes for motocross and many other sports.  
We needed each other to win this year’s MXGP 
world title, too.”

Milestone
Obviously, Herlings’ brilliant title win during the 
MXGP round in Assen couldn’t go by unnoti-
ced. Red Bull hosted a magnificent party after 
the Dutchman crossed the line as the new wor-
ld champion. To top it off, Jeffrey was shown  
a video message from his mother, who teamed 
up with Red Bull to surprise him. It got him  
genuinely emotional: “I’m very close with my 
mother, so that was an amazing job. That made it 
extra special to win the championship on home 
soil.”

Herlings seeks to repeat this feat in 2019: “We 
performed very well this season, winning most 
of the GP’s. I wouldn’t know why we could not 
repeat that next year. I’m still gaining lots of expe-
rience and learning to see things differently. I’m 
improving all the time. Thanks to Red Bull, too. 
I’m just a regular guy, so leave it to them to come 
up with cool, crazy ways to show off what we do. 
You have to appreciate the sweet videos that hit 
social media.”

His training to continue the MXGP victory  
campaign has never stopped. Like many other 
athlete, Herlings includes the energy drink in  
his diet, sensibly alternating it with water: “I have 
to be conscious about my diet. People regularly 
ask me whether I actually drink Red Bull – and  
I do, because I love it! Red Bull is the perfect drink 
to take in some sugar and caffeine when you 
need it, for instance when training. Just don’t use 
it like you would drink a soda.”

Inspiring
Herlings performance appears to inspire others 
quite well, judging from the applications for 

Handball, BMX, field hockey and volleyball – to 
name just a few of the many sports in which 
Red Bull is represented by partnering with 
leading athletes. Dutch sporting icons including  
Tess Wester, Twan van Gendt, Robbert Kemper-
man and beach volleyball duo Brouwer/Meeuw-
sen rely on Red Bull to give them wings. Not just 
through the energy that the drink provides them, 
but also by supporting them to keep pushing in 
their sport of choice.

Obviously, Max Verstappen is also a highly valued 
Red Bull family member. His already astonishing 
career in Formula One has arguably made him 
the most well-known Red Bull athlete from the 
Netherlands. After entering Grand Prix racing 
with Toro Rosso in 2015, he graduated to Red Bull 
Racing in little over a year time – and managed to 
win a number of remarkable F1 races ever since.

This year, Max managed to come first at the 
best venue to do so. The Austrian Grand Prix at 
the Red Bull Ring saw him beat everyone else, 
in front of many thousands of raving Dutch fans. 
Just a month before that, Verstappen already tre-
ated them to a magnificent motorsports week-
end with his Red Bull Racing team mate Daniel  
Ricciardo, during the Jumbo Racedagen event  
at Circuit Zandvoort.

World title
Speaking of celebrating with your own fans: 
nobody was better at that than Jeffrey Herlings 
this year. He managed to claim his very first  
motocross world championship title at the  
highest level during the Dutch round of the 
MXGP World Championship. “It feels amazing.  
We have worked for years to achieve this – my 
whole life, in fact. It was fantastic to do it in the 
Netherlands”, says Herlings.

The 24-year-old Dutch rider has been under Red 
Bull’s wings ever since 2009: “Back then I ente-
red the World Championship with KTM, which  
already had strong ties with Red Bull. So I beca-
me a Red Bull athlete in the process.” This proved  
to be a winning combination, as Jeffrey  
managed to be competitive right off the bat: 
he won the 2012, 2013 and 2016 MX2 world 37

BOOST FOR THE BEST



2018 was the ultimate year for Kjeld Nuis.  
The Dutch speed skater delivered an amazing 
performance by claiming two gold medals  
during the Olympic Winter Games in Pyeong-
chang. Kjeld was absolutely unbeatable during 
the 1000 metres and 1500 metres, proving him-
self to be one of the best speed skaters in the 
world. Red Bull has been partnering with him for 
eight years and counting. This has already resul-
ted in a number of cool activities, including Kjelds  
Vliegende Start – which invited amateur speed ska-
ters to follow his slipstream and race each other on  
a skating rink.
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FROZEN IN SPEED

Speed record
Additionally, Nuis took on an entirely new challenge this year, as he pursued  
to be the fastest man on ice skates. Therefore he went to the Swedish 
place of Luleå, supported by his father Roland and fellow skater  
Erben Wennemars. Using custom irons, made to fit natural ice and high speeds,  
the Dutchmen followed in the slipstream of a bespoke ‘aeroshield’, de-
signed by the Eindhoven University of Technology and pulled 
by Swedish racing car driver and Red Bull athlete Mikaela  
Åhlin-Kottulinsky.

“Any air resistance gets eliminated, which also makes this attempt so very 
tricky”, says Nuis. “Whereas on a skating rink, you need to fight the air by 
digging deep. Now it’s a totally different game. The skates actually vibra-
te a bit, you have to push them forward a lot more.” On a 1500 meter  
course, Nuis achieved a top speed of 93 kilometres an hour – fifty percent  
faster than the average top speed during a race on an indoor skating  
rink – achieving a new world record. “When I left the aeroshield to 
slow down, the air really hit me. It’s like hanging out the window  
of a car at that speed. Imagine that, on 1.1 millimetre thin irons.  
Amazing!”
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OSF, Sports & Technology and the FGHS  
(trade associations for sports suppliers) signed 
a strategic partnership in 2018. By joining for-
ces, they will connect their respective networks 
with each other and, as a result, make the Dutch 
sporting landscape much more navigable. The  
cooperation will ultimately strengthen the 
sports sector at a regional, national and  
international level.

Connecting networks
Connecting the OSF, Sports & Technology and 
FGHS networks has created a joint network  
of more than 500 sports-related organizations 
and companies that are able to draw on each 
other’s experience and knowledge.

The OSF network mainly focuses on Dutch 
sports-related companies in the field of  
‘hardware’ (stadium construction, artificial  
grass, etc.) and ‘software’ (marketing, trai-
ning / coaching, etc.). It consists of more than  
300 organizations, from multinationals to  
SMEs and start-ups. 

The Sports & Technology network cluster  
on companies, knowledge institutions,  
government bodies and fields labs. Its purpose 
is to support and stimulate innovations within 
sport. 

The FGHS network now consists of more 
than 140 sports suppliers, with a focus on  
sportswear, sports equipment and other sports 
materials. That includes manufacturers, agents, 
importers, brands and wholesalers. Famous  
names such as Nike and Adidas belong to 
the network, as do many local importers and 
agents. In total, the FGHS represents a turnover 
of ± €2 billion. 
OSF, Sports & Technology and the FGHS are  
mutually complementary and together have 
created a large and beneficial network within 
Dutch sport. This makes a powerful discussion  
partner for governments and international  
parties, for example, and offers external  
organizations a simple counter at which they 
can deal with the Dutch sports sector. 

Clear sports landscape
The fact that there are representative clusters  
and joint cooperation on incoming and  
outgoing missions is received positively 
by foreign delegations, but also by Dutch  
organizations. The parties each have their own 
expertise:

 •  OSF: Promote international business 
 •  Sports & Technology: Promote innovations 
 •  FGHS: Interests of the sports industry 
This cooperation and division of roles makes the 
sports landscape a lot clearer for national and  
international stakeholders, a fact that has been 
experienced and tested several times in the 
past.

CONNECTING NETWORKS AND 
MAKING THE SPORTS 

LANDSCAPE MORE TRANSPARENT
The Netherlands has a unique union structure, in which sports associations are connected by the national sports 
umbrella organisation NOC * NSF. In addition to the associations, there are many different cluster organizations 
that deal with sports-related issues on a daily basis. That includes companies (e.g. synthetic-grass suppliers and 
sports-marketing agencies), knowledge institutions (e.g. education for sports teachers & sports management) and 
governments (e.g. ministries & councils). There are various organizations that represent some of these stakehol-
ders, but to make the sports landscape even more transparent and structured, OSF, Sports & Technology and the 

FGHS have decided to work together and connect the networks.  

About Sports 
& Technology
Rising from foundations in the Brainport re-
gion, the Sports & Technology cluster is an  
open network that includes businesses, 
knowledge institutions, sports field labs and  
authorities. Organizations from the-
se four areas are together buil-
ding an important sporting  
community with real economic and social 
impact. In this endeavour, technology and  
open innovation are their engine.

For more information:  
https://sportsandtechnology.com/ 
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Origin of the collaboration
The collaboration is the result of a number of  
recent activities by the networks concerned. 

Firstly, there was a mission to the Netherlands 
by the ASTN (Australian Sports Tech Network). 
This was a direct result of a collaboration  
between the ASTN and S & T in the past, but 
it was jointly organised by all the networks, 
and gave rise to some excellent synergy and  
cooperation that immediately added value 
for the Australians. The visiting delegation  
consisted of 15 Australian companies presenting 
various sports innovations. OSF, S & T and the 
FGHS jointly presented themselves to the  
Australian companies and guided them 
through various locations and companies in the  
Eindhoven region. The Australian delegation 
were very impressed by the joined-up approach, 
and a strategic partnership resulted. 
The same approach proved successful when a 

Chinese delegation visited the Netherlands on 
the initiative of OSF. Once again, OSF, S & T and 
the FGHS  teamed up to put together a program 
and to present themselves persuasively to the 
Chinese delegation.
 
There will be more such activities in the future, 
bundling expertise and benefiting from coope-
ration. It will also become the model for out-
going missions and trade fair visits. 

From the Dutch and international perspecti-
ves, further structuring and organisation of the 
sports landscape in the Netherlands is needed. 
While several positive steps have been taken, 
these should be added to in order to connect 
more organizations. 

OSF is also joining  
forces with 
NLinBusiness
Besides a cooperation between the 
Dutch sports clusters, OSF also signed a  
cooperation to join forces with  
NLinBusiness. The platform of  
NLinBusiness offers a large (inter) na-
tional network and expertise and 
helps to identify opportunities abroad.  
Together, both organisations have a strong  
international network and platform to 
help Dutch sport related companies 
achieve both national and international  
successes. NLinBusiness and OSF will also 
work together on big trading missions 
around international (sport) events, such as 
World Cups, the World Exhibition 2020 in 
Dubai and the Olympic Games. 

About NLinBusiness

NLinBusiness bundles all available plat-
forms and contacts on one well-organized 
platform. These contacts and opportunities 
come from all kind of business communities,  
interest groups and governments.  
NLinBusiness was founded in 2017 at the 
initiative of ‘MKB-Nederland’ and VNO-NCW 
and is based in The Hague.

More information: 
https://nlinbusiness.com/

About FGHS  
The FGHS is the umbrella organization of and for manufacturers, wholesalers, subsidiaries (of  
major foreign sports companies), importers and agents in sports equipment, sports shoes,  
sportswear, camping equipment and recreational products. The FGHS has more than 140 
members, which together account for the majority of the annual turnover in the sports 
sector.

For more information:
 https://fghs.nl/
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from LEDs.  You will see that, despite the comple-
te absence of natural light for many weeks, the 
grass looks very green, strong and healthy. 
Supply partners

StadiaPitch is sold exclusively by Rexroth, part of 
the BOSCH Group, together with supply partners 
STRI, Sapa and Nutcracker Solutions. 

Get in touch!
Call Mr. Erwin Mense (Bosch Rexroth) at 
+31(0)6 1504 1134
contact@StadiaPitch.com
www.StadiaPitch.com

Key elements of StadiaPitch:
• A concrete floor to host events
• Modular sports pitch, divided in segments
• An automated horizontal and vertical move-     
   ment system to transfer the modules in and out   
   of the stadium with millimeter precision 
• A pitch module storage building with climate  
   control system

Benefits:
• Dramatically reduced changeover times
• More available event dates
• Best pitch quality 

Curious? See for yourself, and visit our research 
and demonstration center!
We welcome potential clients to our research and 
demonstration center near Leeds, in England. 
Here, where we have four full-size modules in 
place, visitors can see, feel and touch the grass 
and soil. They can examine the turf edges of each 
module and can see how perfectly they retain 
their shape and come together when moved to 
form a perfect join. 
Visitors can also see the research being conduc-
ted to develop the climate control specifications 
of the pitch module storage building. For exam-
ple, you can see grass being grown in climate 
chambers where the only light being used is 

StadiaPitch™ is an automated pitch changeover system that reduces the changeover time between sports and concerts from 
weeks to only hours. At the push of a button, stadium operators can switch from a football or other sports pitch to a concrete 
floor suitable for events. StadiaPitch turns traditional sports stadiums into multipurpose venues with far more available days 

for concerts and other events.

EXPLOIT YOUR STADIUM 
POTENTIAL TO THE FULLEST!
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BRABANTSPORT
“Sport has the power to change the world. It has the power to inspire. It has the power to unite people in a way that 

little else does.” 
Nelson Mandela

ambassadors from Japan, India and Argentina. 
A tremendous calling card for the international 
knowledge and innovation region that is Brabant. 

Talent development
Brabant is simply brimming with talent. The 
regional authorities continually endeavour to 
ensure that talented young people are given 
the scope to achieve further personal develop- 
ment. Within BrabantSport, the Centre for 
Top-level Sports and Education (CTO Zuid) is 
the driving force in the field of talent develop-
ment and top-level sport. Together with CTO 
Zuid, we have on numerous occasions provided 
the basis for Brabant’s outstanding sporting  
achievements. We do this by supporting  
talented athletes in their sporting and social 
careers, in providing optimum conditions 
for aspects including dual careers, housing,  
medical matters, strength & conditioning, 
top-level sports lifestyle, performance, sports 
nutrition, innovation and doping.

Sport has the power to change the world, as  
it inspires, motivates and unites. We fully  
appreciate this fact here in Brabant. In Brabant, 
unlike many other provinces, politicians have 
therefore consciously opted for sport. We are 
convinced that sport makes a significant contri-
bution to both an economically strong Brabant 
and a favourable living environment. A place 
where talent is given the scope to develop,  
while companies are pleased to set up business, 
as we are a national - and in certain cases, even 
global - trendsetter. We therefore make Brabant 
stronger through sport, in both social and  
economic terms.

About BrabantSport
Brabant. Nowhere else in the Netherlands do 
people feel as connected to one another as in 
our province. The sense of togetherness is quite 
considerable. This is hardly surprising, because 
we in Brabant prefer to do things together  
rather than individually. We also do things for 
each other, rather than just for ourselves. We are 
ambitious. The people of Brabant rarely settle 
for ‘alright’. We invariably endeavour to make 
things even better. And we are justifiably proud 
of our joint achievements. BrabantSport was 
established with these very principles in mind. 
A combination of forces in the field of sports 
in Brabant. Sports across the entire board, and 
everything associated with them. BrabantSport 
is an organisation in which the Province of 
Noord-Brabant, CTO Zuid, Sports & Technology, 
Team BrabantSport, Brabant’s business commu-
nity, educational and knowledge institutes and 
government bodies join forces to make Brabant 
better through sport. We do so on the basis of 
the following pillars:
     •  Talent development
     •  Technology and Innovation
     •  Unique sports
     •  Events
     •  Urban Sports&Culture 
     •  Team Brabant Sport  

BrabantSport makes connections and collabo-
rates with companies and organizations that 
want to be part of something big. Together we 
realise our ambition: to make Brabant stronger 
through sport.
And with success: nowadays, Brabant’s major 
cities closely collaborate in the field of Urban 
Sports&Culture, talent development, and in 
jointly hosting events in particular. Furthermo-

re, BrabantSport currently has forty affiliated  
companies, which play a leading role in promo-
ting our ambitions. These parties jointly invest 
in sport with us, because they are convinced 
that investing in sport not only promotes peo-
ple’s vitality, but also that the social and financial  
benefits it yields far outweigh the costs. 

The pillars

Events 
Top sporting events play an important part in 
our ambitions. Not only for top sport itself, but 
also for unique and regular sports. BrabantSport 
brings (international) events to Brabant, thereby 
ensuring that the province achieves its social 
and economic objectives. Top-class athletes 
from Brabant have the opportunity to realize 
their ambitions on the highest stage, while  
residents can enjoy these sports performances 
live, as well as being encouraged to get involved 
themselves and being put in touch with the top 
athletes through our side events. 

BrabantSport and Orange Sports Forum
A prime example of attracting a top international 
event is the Champions Trophy, which was  
staged in Breda from 23 June to 1 July 2018. The 
competing line-up for this year’s edition of this 
highly renowned event included countries with 
which both the Netherlands and Brabant have 
close ties, such as India, China, Japan, Spain and 
Belgium. 
The Champions Trophy proved not only a highly 
sportive event, but also a very interesting  
commercial networking opportunity for  
Brabant-based companies that operate on the 
international markets, or have plans to do so. 
BrabantSport joined forces with Orange Sports 
Forum to invite a network of relevant companies. 
The days spent at the Champions Trophy were 
therefore very much focused on welcoming 
 and connecting. For example, in addition 
to numerous companies, we played host to  
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lands. In cooperation with BrabantSport, we 
have been running several programs in recent 
years, two of which really stand out.

Refugee Team Tilburg
We noticed that many of the refugees entering 
the Netherlands were unable to find jobs on 
their own merits. 90% of them remain unem-
ployed after 5 years in the Netherlands. On the 
other hand, we heard from many sporting even-
ts that they had a great shortage of enthusiastic 
volunteers. We put these two things together, 
and started a Refugee Team in collaboration 
with BrabantSport and de Warandeloop. The re-
fugees participate as volunteers in sports even-
ts, where they learn the language better, get in 
touch with fellow city dwellers and become ac-
quainted with the Dutch working mentality. On 
the basis of their commitment to the event, we 
then guide the team members to a suitable next 
stage (a job, internship or training). To complete 
the circle, we first approach the sponsors and 
suppliers of the event, who already have a close 
relationship with the team. 

The whole of Brabant swims
When Eindhoven hosted the Swimming Wor-
ld Cup, we saw opportunities to improve the 
swimming skills of Brabant’s youth. Each year, 
10 to 15 thousand children leave primary school 
without a swimming certificate, in many cases 
due financial reasons or cultural differences. 
Commissioned by BrabantSport and the muni-
cipalities of Eindhoven and ‘s-Hertogenbosch, 
we therefore set up a programme around the 
World Cup, which invites children without a 
swimming certificate to the event. This year, 
they were given their first swimming lesson 
under the watchful eyes of tournament direc-
tor Pieter van den Hoogenband and Olympic 
swimmer Maud van der Meer. 
After this lesson, they were immediately sig-
ned up to one of the local associations for the 
follow-up lessons. This is a striking example of 
using a sporting event to achieve broader social 
aims. 

BrabantSport has committed to use sport to 
make Brabant stronger, in social, economic 
and sporting terms. Why don’t you join us?
www.brabantsport.nl 

Technology and Innovation
Whether it concerns the numerous high-tech 
companies in our region, its creative sector or 
social innovation: innovation is in Brabant’s 
DNA. That is why we utilise technological  
innovation to make Brabant stronger in the field 
of sport. These innovations include the develop-
ment of playground equipment to give children 
more fun when taking exercise, and technology 
that helps top-level athletes to become just that 
0.01 second faster. 
Within BrabantSport, Sports & Technology  
serves as the driving force in the field of  
technology and innovation. Within the cluster, 
sports institutes, companies, knowledge centres 
and government bodies cooperate in devising 
innovations in the field of sport and vitality.

Unique sporting opportunities
Everyone in Brabant has to be given the oppor-
tunity to participate, including opportunities 
in the field of sports. Sport also offers benefits 
for people with disabilities in terms of health, 
self-confidence, social cohesion and pleasu-
re. Unique athletes also have ambitions in the 
field of sports. We in Brabant pay extra attenti-
on to these ambitions, be they big or modest. 
That is why BrabantSport supports the efforts 
of the Province of Noord-Brabant to involve a 
further 50,000 people with a disability in sports 
by 2020. We cooperate with sports offices, mu-
nicipalities, sports associations, care institutions,  
public interest groups, central government, 
SSNB, Zet and Zorgbelang under the banner of 
the body known as Uniek Sporten Brabant.

Urban Sports & Culture  
Brabant is leading in the field of urban sports. 
We have four skate parks, a covered BMX hall, 
training facilities for park and street skateboar-
ding, BMX freestyle, freerunning, 3x3 basketball, 
and above all a large number of talented urban 
sports enthusiasts. 
Together with the Province of Noord-Bra-

bant, SSNB and the B5 cities (Breda, Tilburg, 
‘s-Hertogenbosch, Eindhoven and Helmond) we 
look to achieve the further professionalization of 
our existing urban quality.

Team Brabant Sport
Brabant has been the national purveyor of top 
athletes for many years. And we are proud of 
that in Brabant. Team Brabant Sport has united 
a large number of champions from Brabant. 
Together, they lend a human face to sport 
in Brabant. They share their knowledge and  
experience of the value of sport, and are keen to 
inspire everyone to take more exercise. They are 
also committed to assisting talented athletes to-
wards greater achievements, thus establishing 
a new generation of champions. Not only does 
Team Brabant Sport connect top-class sport 
with recreational sport, but also with talent de-
velopment..

Our partners
As previously mentioned, as we cannot use 
sport to make Brabant stronger all by ourselves, 
we do so together with our partners. One of the-
se partners is More2Win: a social enterprise with 
the mission to change the world of sporting 
events, so that more people benefit from them. 

Tim van Dooren, social entrepreneur behind 
More2Win, explains about the power of Brabant 
and sport:

BrabantSport’s mission to make Brabant stron-
ger through sport merges seamlessly with the  
ambition of More2Win. More2Win believes that 
sporting events can be much more than just 
a few days of top-class sports. Together with  
BrabantSport, we therefore develop program-
mes that emphasize the social impact for all 
Brabant’s inhabitants, before, during and long 
after an event.

So, what sort of things do we actually do?
Since 2016, we have been actively involved in  
setting up side events at events in the Nether-



More and more professional 
clubs choose LED lighting
FC Utrecht, AZ Alkmaar, RKC Waalwijk en Almere City 
switch to AAA-LUX from the Netherlands

There is an interesting development going on at professional 
football clubs: they opt for LED lighting. Not only the large 
arena’s, but also small stadiums and training complexes 

embrace LED sports field lighting.
 

Why do more and more professional clubs make this choice?

LED lighting enables optimal TV registration in HD quality. 
In stadiums but also in training complexes.

Fox Sports Live want football clubs to light their field to such an extent that 
an optimal TV recording in HD quality is possible. As a result, the football 
clubs of the Keuken Kampioen Divisie feel the need to innovate in their lighting 
system.
Various youth teams from the Dutch premier league clubs are also active in 
the Keuken Kampioen Division (AZ Alkmaar, FC Utrecht). They do not always 
play their matches in the stadium, but also on their training complex. So these 
fields must also meet the lighting requirements of Fox Sports. An additional 
advantage: the players can always train under the best light.
 
Re-use masts makes investing in LED lighting attractive

More and more international professional football clubs consciously choose 
for LED lighting. SPAL in the Italian Serie A, Schalke’04 and Hoffenheim in the 
German Bundesliga, Huddersfield Town in the Premier League and the Czech 
Football Association have already switched. The World Cup in 2020 in Qatar 
has embraced LED lighting. Professional sports clubs choose AAA-LUX be-
cause the existing masts can be re-used. The re-use of healthy masts is also 
crucial for amateur clubs because this reduces the investment threshold con-
siderably, making LED lighting accessible to more clubs.
This becomes even more attractive with the new GEN6 luminaire.

AAA-LUX introduces
a new range of lumninaires: 

Gen6 
A robust 

and innovative design

TRIPLE A LIGHTING



40 Beats
Hoogoorddreef 5, 1101 BA, Amsterdam www.40beats.nl
4db Roadshows BV / Mobile facilities
Postbus 6141, 4000 HC, Tiel www.4db.nl
A&E Architecten
Runnenburg 12 | gebouw E, 3981 AZ, Bunnik www.ae-architecten.nl

AAA-LUX
Fijenhof 4, 5652 AE, Eindhoven www.aaa-lux-lighting.com

ABN AMRO Bank NV
Gustav Mahlerlaan 10, 1082 PP, Amsterdam www.abnamro.nl
ABSRD Creative Teams
Oudkerkhof 7, 3512 GH, Utrecht www.absrd.com

ACCOR Hotels Nederland
Stationsplein 981, 1117 CE Amsterdam www.accorhotels.com

Actiflow B.V.
Halstraat 31, 4811 HV, Breda www.actiflow.nl

AFC Ajax
1100 AM, AMSTERDAM ZUID-OOST www.ajax.nl

Ahoy Rotterdam
Postbus 5106, 3008 AC, Rotterdam www.ahoy.nl

AKD Advocaten & Notarissen
Flight Forum 1, 5657 DA Eindhoven www.akd.nl 

Amsterdam ArenA
ArenA Boulevard 1, 1100 DL, Amsterdam www.amsterdamarena.nl 

ANP
Verrijn Stuartlaan 7, 2288 EK, Rijswijk www.anp.nl

Aon Risico Management
Paalberglaan 2-4, 1105 AG, Amsterdam www.aon.com

Athlon 
Veluwezoom 4, 1327 AG Almere  www.athlon.com 

Aspire Acadamy
Aspire Tower, Doha, Qatar www.aspire.qa 
Avyna - In- and Outdoor Products
9405 TE, Assen, 7606 JA, Almelo www.trampoline.nl
Ballast Nedam
Ringwade 71, 3439 LM, Nieuwegein www.ballast-nedam.nl

BAM Utiliteits Advies
Postbus 54, 3980 CB, Bunnik www.bamutiliteitsbouw.nl

Bilderberg Hotels
Beukenlaan 52, 6871 CL, Renkum www.bilderberg.nl

Bosch Rexroth B.V
Kruisbroeksestraat 1, 5280 AA Boxtel  www.boschrexroth.nl 

Breda University of Applied Sciences
Monseigneur Hopmansstraat 2, 4817 JS, Breda www.buas.nl 

Choices Programme
Postbus 10218, 2501 HE, Den Haag   www.choicesprogramme.org

Coaches Betaald Voetbal
Postbus 1, 8000 AA, Zwolle www.coachesbv.nl

Comarco
Stationsweg 2, 1251 KC, Laren www.comarco.nl 

Compra
Haagweg 4F10, 2311 AA, Leiden www.compra.nl

Consulates of the Kingdom of the Netherlands
Bezuidenhoutseweg 67, 2594 AC, Den Haag www.government.nl 

Corbel Partners B.V.
High Tech Campus 32, 5656 AE Eindhoven  www.corbelpartners.com 

Coresta Sports
Science Park Eindhoven 5008, 6592 EA, Son www.coresta.nl
creazi sportivo
Sint Jacobstraat 19, 1811 BN, Alkmaar www.creazi.nl

Crown Licensing Holding B.V.
Postbus 75800, 1118 ZZ, Amsterdam-Schiphol 
 www.crownlicensing.com

Cruyff Foundation
Olympisch Stadion 5, 1076 DE, Amsterdam 
 www.cruyff-foundation.org

Cruyff Institute
Laan der Hesperiden 118, 1076 DX, Amsterdam 
 www.cruyffinstitute.nl

C Sharp Sports
Computerweg 39, 3821 AA, Amersfoort  www.csharpsports.com

Datawiresport
Randstad 2250, 1316 BZ Almere www.datawiresport.nl
DAV Producties
Edelgasstraat 58, 2718 TH, Zoetermeer www.dav-producties.nl

DBT HOLLAND
Papehof 24, 1391 BG, Abcoude www.dbt.nl
De Boer Tenten
Laanenderweg 11, 1812 PW, Alkmaar www.deboer.com

DLL
Vestdijk 51, 5611 CA Eindhoven www.dllgroup.com

Descol sports surfaces
Duurstedeweg 7, 7418 CK, Deventer www.descol.nl
Designgoed
Cornelis Ketelstraat 47, 2806 SL, Gouda www.designgoed.com

Desso Sports BV
Postbus 215, 5340 AE, Oss www.dessosports.com

Digifit BV
Achterburgwal 55-1, 1012 DB, Amsterdam www.digifit.eu 

Door2arabia
P.O. Box 282, 7770 AG Hardenberg www.door2arabia.nl

DRK Interim Management & Consultancy
Kroeskarperlaan 90, 2215 XR, Voorhout www.drk-management.nl
Dutch Cycling Embassy
Trans 3, 3512 JJ, Utrecht www.dutchcycling.nl

DVC machinevision 
Minervum 7069, 4817 ZK Breda  www.machinevision.nl

EA Media
Sint Willibrordusstraat 5-II, 1074 XH, Amsterdam www.eamedia.nl

EEN
Prinses Beatrixlaan 2,  2509 AC Den Haag

www.enterpriseeuropenetwork.nl

Edel Grass B.V.
Fabrieksstraat 13, 8281 BW, Genemuiden www.edelgrass.com
EGG International B.V.
Saturnusstraat 15, 2516 AH, Den Haag www.egghelmets.com

Embassies of the Kingdom of the Netherlands
Bezuidenhoutseweg 67, 2594 AC Den Haag www.government.nl 

Embedded Fitness
Kapelweg 11, 5756 AJ, Vlierden www.embeddedfitness,nl
Emergomed
G.D.Jordensplein 21, 7417 ZR, Deventer www.emergomed.nl

Endemol Shine 
MediArena 2, 1114 BC Amsterdam-Duivendrecht www.endemol.nl 

E-Sites
Reduitlaan 29, 4814 DC Breda www.e-sites.nl 

Equilog 
Driesweg 10, 5455 RB Wilbertoord  www.equilog.nl 

Eurobrasil Ltda. www.eurobrasilcomercio.com.br

European Turf Group 
Dragonder 13C, 5554 GM Valkenswaard   

www.europeanturfgroup.com 

Everaert Immigration Lawyers
IJdok 23 1013 MM Amsterdam www.everaert.nl 

Exo LIgament B.V.
Molengraaffsingel 12, 2629 JD, Delft www.exoligament.com

Faber Audiovisuals
Hemmemaweg 22, 9076 PH Sint Annaparochie www.faber-av.com

Fagus Projectmanagement & Advies B.V.
Laan van Zuid Hoorn 15, 2289 DC, Rijswijk www.fpma.nl
Fan Engagement www.fanengagement.nl

Feyenoord Rotterdam
Van Zandvlietplein 3, 3077 AA, Rotterdam www.feyenoord.nl

Flexbord
Humberto Delgadoplein 1, 1102 JL Amsterdam-Zuidoost  

www.flexbord.com

Flexotels BV
Zessprong 14, 5684 NV, Best www.flexotels.com

Fontys
De Lismortel 25, 2512 AR Eindhoven www.fontys.nl 

FootGolf Holland
Het Jaagpad 16, 3461 HB, Linschoten www.footgolfholland.com

FreeSense Solutions  
Meerenakkerplein 21, 5652 BJ Eindhoven  

www.freesense-solutions.com

Gemeente Amsterdam
Postbus 202, 1000 AE, Amsterdam www.amsterdam.nl

Gemeente Rotterdam Dienst Sport en Recreatie
Postbus 33100, 3005 EC, Rotterdam  www.rotterdam.nl/sportenrecreatie

Glevmo Mobility Management
Graf-Adolf-Platz 15, 40213, Düsseldorf (D) www.glevmo.com

G3 Presents
Sarphatistraat 706, 1018 AV, Amsterdam www.g3presents.com

Global Dressage Analytics
PO Box 86, 5490 AB, Sint-Oedenrode 
 www.globaldressageanalytics.com

GP Smart Stadium
De Scheper 312, 5688 HP, Oirschot www.gpsmartstadium.com

Gracenote Sports
Binnenwal 2, 3432 GH, Nieuwegein www.gracenote.com/sports 

Grass Valley 
Bergschot 69, 4817 PA Breda www.grassvalley.com

Greenfields BV
Nylonstraat 7, 8281 JX, Genemuiden www.greenfields-kunstgras.nl

Grouve Sports Management Group
Postbus 40, 7468ZG, Enter www.grouve-sport.com
Grupo Eurobrasil / Hollabrasil Ltda.
Lauwers 3, 5032 ZD, Tilburg www.hollabrasil.com.br
Hafkon
Schimmink 18, 5301 KR, Zaltbommel www.hafkon.nl
Han van den Wijngaard Motorsports Consultancy
Dokter Bauerstraat 5, Gorinchem 
 www.linkedin.com/in/hanvandenwijngaard

Happy Idiots
Keizersgracht 2A, 5611 GD Eindhoven www.happyidiots.nl 

HazenbergHoefsloot
Esschebaan 25, 5282 JK Boxtel www.hazenberghoefsloot.nl

Henko A&T B.V.
Graafschap Hornelaan 184, 6004 HT, Weert   www.henko-at.nl

Herculan Sports Surfaces
Postbus 46, 4230 BA, Meerkerk www.herculan.com

Heras
Hekdam 1 5688 JE Oirschot   www.heras.nl

Hogeschool van Amsterdam
Postbus 22575, 1100 DB, Amsterdam www.hva.nl 

Holland Brazil
Coolsingel 104, 3011 AG Rotterdam www.hollandbrazil.com 
Holland Brazil Business Consulting Group
Strawinskylaan 3051, 1077 ZX, Amsterdam www.hollandbrazil.com 

Holland Football University 
Colosseum 65, 7521 PP Enschede 

www.hollandfootballuniversity.com

Holland Sport Systems B.V.
Industrieweg Noord 6A, 3958 VT, Amerongen 
 www.hollandsportsystems 

Holland Sports & Industry 
  www.hollandsportsindustry.com 

Hypercube Business Innovation
Kromme Nieuwegracht 11-A, 3512 HC Utrecht www.hypercube.nl 

Ice-World International
Weteringpad 7, 3762 EN Soest www.ice-world.com

Impeco Sport & Events Logistics B.V.
Ratio 24, 6921 RW, Duiven www.impeco.nl 

INCONTROL Simulation Solutions
Papendorpseweg 77, 3528 BJ, Utrecht www.incontrolsim.com 
Indoor Golf Arena
Pedro de Medinalaan 7, 1086 XK, Amsterdam 
 www.indoorgolfarena.eu 
Indu-Con BV
Jister 11 9001 XX Grou www.indu-con.com  

ING Wholesale Banking
Postbus 1800, 1000 BV, Amsterdam Zuid-oost www.ingwb.com 

Inmotio Object Tracking
Hettenheuvelweg 8, 1101 BN, Amsterdam Zuid-oost 
 www.inmotio.eu 

Invest Korea www.investkorea.org 
iVentions Event Architects
Paseo de Gracia, 8-10, 1-1, Barcelona www.iventions.com 

Janssen – Fritsen
Berkveld 1, 5709AE  Helmond www.janssen-fritsen.nl 

Kaal Masten BV
Gasstraat Oost 7, 5349 AH , Oss www.kaal.nl  

Kenniscentrum Sport 
Horapark 4, 6717 LZ Ede  www.kenniscentrumsport.nl 

Kienbaum
Kingsfordweg 151, 1043 GR Amsterdam www.kienbaum.nl 
KIIP Körössy Import Innovative Products
Dorpsstraat 33, 1657 AA, Abbekerk www.eccotemp.nl 
King Of The Rivers
Postbus 1020, 6501 BA, Nijmegen www.stichtingaquarius.nl 
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KNBLO Wandelsportorganisatie Nederland
Postbus 1020, 6501 BA, Nijmegen www.knblo.nl 

Koninklijke Nederlandse Zwembond (KNZB)
Wattbaan 31, 3430 JE, Nieuwegein www.knzb.nl 

KPMG Staffing & Facility Services BV
Postbus 75597, 1070 AN, Amsterdam www.kpmg.nl 

Kupan b.v.
Dames Jolinkweg 46, 7051 DL , Varsseveld www.kupan.com 
KVLO
Postbus 398, 3700 AJ , Zeist www.kvlo.nl 
Learning Solutions
De Run 5503, LB, Veldhoven www.learning-solutions.nl
Leerkotte BV
Asveldweg 4-6, 7556 BP Hengelo www.leerkotte.nl 
Lerenhardlopen.nl
Korenveld 9, 5236 WL, ’s-Hertogenbosch www.lerenhardlopen.nl 
Lifestylesoft BV
Schimminck 1, 5301 KR, Zaltbommel www.biofit.nl  
Loontjens Biljarts
Dam 21, 4331 GE, Middelburg www.loontjens.com 

Maastricht School of Management
Endepolsdomein 150, 6229 EP, Maastricht www.msm.nl 

Marree & Dijxhoorn advocaten (attorneys)
Zonnehof 31-35, 3811 ND, Amersfoort www.mend.nl 
Marvin and Miles
Westerdoksdijk 40, 1013 AE, Amsterdam www.marvinandmiles.com 

Match Sport Media Solutions
Veldzigt 3, 3454 PW, De Meern www.match-sms.nl 

MB Promotions
Ekkersrijt 7316, 5692 HH Son www.mbpromotion.com  

MBI Beton BV
Taylorweg 10, 5466 AE, Veghel www.mbi.nl 
Meijer Equestrian Surfaces
Industrieweg 18, 7844 NV, Veenoord  www.meijerpsb.nl 
Merford Noise Control bv
Franklinweg 8, 4207 HZ, Gorinchem www.merford.com 

Middenduin Corporate Finance
Langestraat 37, 3861 BM Nijkerk www.middenduin.nl 

Ministry of Foreign Affairs
Bezuidenhoutseweg 67, 2594 AC, Den Haag 
www.rijksoverheid.nl/ministeries/bz

Ministry of Health, Welfare and Sport
Rijnstraat 50, 2515 XP, Den Haag 
 www.rijksoverheid.nl/ministeries/vws

Ministry of Infrastructure and the Environment
Plesmanweg 1-6, 2597 JG Den Haag 
 www.rijksoverheid.nl/ministeries/ienm

MoederscheimMoonen Architects
Weena-Zuid 132, 3012 NC, Rotterdam 
 www.moederscheimmoonen.nl
MOOVZ
Zamenhofstraat 116K unit 3.03, 1022 AG Amsterdam www.moovz.nl 

Movico 
Daalder 9, 5753 SZ Deurne  www.movico.nl 

Municipality Haarlemmermeer
Raadhuisplein 1, 2132 TZ Hoofddorp www.haarlemmermeer.nl 
Nedap Security Management
Parallelweg 2, 7174 DC, Groenlo www.nedapsecurity.com/nl 

Nationaal Sportscentrum Papendal
Papendallaan 9, 6816 VD, Arnhem https://papendal.nl 

Netherlands Business Support Offices 
Bezoudenhoutseweg 67, 2594 AC Den Haag  www.government.nl 

NEK Logistics bv
Prestwickweg 26, 1118 LB, Schiphol-Amsterdam 
 www.nekgroup.com 

Nielsen Sports
Overschiestraat 182, 1062 XK Amsterdam www.nielsensports.com 

Nijha BV
Postbus 3, 7240 AA, Lochem www.nijha.nl
NLcoach
Wattbaan 31-49, 3439 ML, Nieuwegein www.nlcoach.nl 
NL Kansspel 
IJburglaan 634-K, 1087 CE, Amsterdam www.nlkansspel.nl

NOC*NSF
Papendallaan 60 , 6816 VD, Arnhem www.nocnsf.nl 

Noldus Information Technology  
Nieuwe Kanaal 5, 6709 PA Wageningen  www.noldus.com  

Octane Fitness International
Rivium Westlaan 15, 2909 LD, Capelle a/d IJssel 
 www.octanefitness.com
Octatube
Rotterdamseweg 200, 2628 AS, Delft www.octatube.nl

Ockyz  www.ockyz.com 
Rivium Boulevard 21-27, 2909 LK Capelle aan den IJssel  

One Million Hockey Legs 
Koningin Astridboulevard 23, 2202 BJ,  Noordwijk aan Zee 
 www.onemillionhockeylegs.com

Online Golf Systems
Oranjeboomstraat 9, 4812 EJ, Breda www.onlinegolfsystems.nl

Orange Sports Forum
Torenallee 3, 5617 BA, Eindhoven www.orangesportsforum.com 

Ortec
Postbus 490, 2800 AL, Gouda www.ortec.nl 

Pam 
Zonneheuvelweg 8, 6861 AE Oosterbeek   www.pamcoach.com

Paliwigo
Hazeleger 74, 5431 HL , Cuijk www.paliwigo.com

Philips                                                                            www.lighting.philips.nl 
Ekkersrijt 4303 Build HSB, 5692 DJ, Son en Breugel 
Pluijms www.pluijms.com 
Polsar Klimelementen BV
Bieskemaar 3, 9735 AE, Groningen www.polsar.nl 

Prestum.nl
Postjeskade 57-3 , 1058 DH Amsterdam  www.prestum.nl 

PostNL
Prinses Beatrixlaan 23, 2595 AK, Den Haag www.postnl.nl

Profitz
Torenallee 3, 5617 BA Eindhoven www.pro-fitz.biz 
Prolyte Group
Industriepark 9, 9351 PA, Leek www.prolyte.com

PSV
Postbus 886, 5600 AW, Eindhoven www.psv.nl 

RAI Amsterdam
Europaplein 24. 1078 GZ, Amsterdam www.rai.nl 

Randstad Holding
Postbus 12600, 1100 AP, Amsterdam www.randstad.nl 

Red Bull
NDSM-Plein 26, 1033 WB Amsterdam www.redbull.nl 

Rio de Janeiro football www.riofootballtour.com 

Rijksdienst voor Ondernemend Nederland
Prinses Beatrixlaan 2, 2595 AL Den Haag www.rvo.nl 

Rosmark 
Edeseweg 13, 6733 AA Wekerom  www.rosmark.nl  

Royal HaskoningDHV
Laan 1914, no 35, 3818 EX Amersfoort www.royalhaskoningdhv.com 

S&L Job Solutions
Tobias Asserlaan 7, 2662 SB Bergschenhoek www.sljobsolutions.nl 
SABA Dinxperlo
Industriestraat 3, 7091 DC Dinxperlo www.saba.nl 

Schmitz Foam Products
Produktieweg 6, 6045 JC Roermond www.schmitzfoam.com 

Sersol 
Schipperstraat 154, 4871 KK Etten-Leur  www.sersol.nl  

SGL Concepts
Abr. Kroesweg 44, 2742 KX, Waddinxveen   http://sglsystem.com

Share Logistics 
Waalhaven Zuidzijde, 3089 JH Rotterdam www.sharelogistics.com  

Sidijk BV
Pluto 1, 8448 CM Heerenveen www.sidijk.com

Slangen + Koenis Architects
Swammerdamweg 11, 3401 MP, IJsselstein www.slangenkoenis.nl 

Sohar Port and Freezone
PO Box 9, Postal Code 327, Sohar, Sultanate of Oman 
 www.soharportandfreezone.com 

Spierings & Swart Architectenbureau
Gestelsestraat 258, 5654 AM, Eindhoven www.spierings-swart.nl 
Sport & Health Strategy Consultants
Berlageplein 38, 2728 EG, Zoetermeer www.sahsco.com 
Sport2B
J.P. Sweelincksingel 45, 2132 KM, Hoofddorp www.sport2b.nl 
SportAan
Smitjesland 20, 6663 KH, Nijmegen www.sportaan.nl 

SportBizz
Postbus 86, 5490 AB, Sint-Oedenrode www.sportbizz.nl 

Sporters United
Rijnkade 192, 1382 GT, Weesp www.sportersunited.nl 
SportExperience
Torenallee 3, 5617 BA Eindhoven www.sportexperience.org
Sportivation
Mondriaanstraat 15, 5151 WE , Drunen www.sportivation.nl 

Sportlife Management
Johan de Wittlaan 12 | 2517 JR, Den Haag
 www.sportlifemanagement.com

Sport-Netwerk.nl
Torenallee 3, 5617 BA, Eindhoven www.sport-netwerk.nl  

Sports & Technology
Torenallee 3, 5617 BA, Eindhoven 
 www.sportsandtechnology.com

Sports Pitch Engineering            www.sports-pitch-engineering.com 
Anne Aleidalaan 56, 3832 KT, Leusden 
 
Sportservice Nederland BV
Postbus 338, 2000 AH, Haarlem www.sportservicenl.nl 

SportSquare B.V. 
Overhoeksplein 2, 1031 KS Amsterdam  www.sportsquare.com 

Sportuniek
Hemdijk 10, 8601  XH, Sneek www.sportuniek.com 

Sportunity 
Hoofdstraat 21-58, 7311 JT Apeldoorn    www.sportunity.nu

StateCore BV
Veldzigt 3, 3454 PW, De Meern www.statecore.nl 

Studio2 Communications  
Emmaweg 2, 3603 AM Maarssen    www.sporteronline.com 

SuperSub Sportbases
Produktieweg 52, 2382 PD Zoeterwoude 
 www.supersub-sportbases.com 

svikaworks                                                                          www.svikaworks.nl 
Tweede Hogerwoerddwarsstraat 31, 2023 VK, Haarlem 

Sweep6  
Juliana van Stolberglaan 161, 2595 CD Den Haag   

The Bridge business innovators 
Stationsplein 1, 3818 LE, Amersfoort www.thebridge.nl 
The Stadium Consultancy BV
Postbus 154, 1400 AD, Bussum www.stadiumconsultancy.com 
Tickets.com
Polakweg 10, 2288 GG, Rijswijk www.tickets.com 

TNO
Anna van Buerenplein 1, 2595 DA Den Haag www.tno.nl 

TLS - BOCA Systems Europe
Rochussenstraat 291 B, 3023 DE, Rotterdam www.tlseurope.com 

Topsport Limburg
Postbus 384, 6130 AJ, Sittard www.topsportlimburg.nl 

Topsport Amsterdam
Olympisch Stadion 14, 1076 DE, Amsterdam 
 www.topsport.amsterdam

TRANSFER Latin Business Consultancy
Puntegaalstraat 179, 3024 EB, Rotterdam www.transfer-lbc.com  

Triple Double
Torenallee 3, 5617 BA Eindhoven www.tripledouble.nl 

Twynstra Gudde
Stationsplein 1, 3818 LE, Amersfoort www.twynstragudde.nl 

United
Postbus 2202, 1200 CE, Hilversum www.United4all.com 

Van den Wall Bake Consult bv
Postbus 643, 1200 AP, Hilversum www.vdwbconsult.nl 

VDL Groep 
Wekkerstraat 1, 5652 AN Eindhoven  www.vdlgroep.nl  

Vekoma
Schaapweg 18, 6063 BA , Vlodorp www.vekoma.com 

Volans Rowing
Molengraaffsingel 12, 2629 JD, Delft www.volansrowing.com 
Von Orange
Stationdwarsweg 49, 7461 AS, Rijssen www.vonorangsesup.com 

Wagner Group
Postbus 1332, 9701 BH, Groningen www.wagnergroup.nl 

WeDoWow
Akkerwinde 38, 6663 GE, Lent www.wedowow.nl  

Winning Mood
Waterwolf 1, 6681 TH, Bemmel www.winningmood.com 

Wittelijn.nl
Honderdland 239, 2676 LV, Maasdijk www.wittelijn.nl 
World Tang Soo Do Association
2436 Hanford Road, NC 27215, Burlington 
 www.worldtangsoodo.com 
WTS World Tax Service BV
Postbus 19201, 3001 BE, Rotterdam www.wtsnl.com 

Yalp
Nieuwenkampsmaten 12, 7472 DE, Goor www.yalp.nl 

You.FO
Spuistraat 12, 1012 TS, Amsterdam www.you.fo

ZOPFI BV sustainable business development
Versantvoortstraat 28C, 5615 AR Eindhoven www.zopfi.eu 
Zuyd Hogeschool, opleiding Biometrie
Nieuw Eyckholt  300, 6419 DJ, Heerlen www.zuyd.nl 

Zwarts en Jansma architects
Postbus 2129, 1000 CC, Amsterdam www.zja.nl



CONSULTANCY, EXPERTISE & INVESTMENT IN SPORTS

Stationsweg 2, 1251KC Laren, The Netherlands 
www.comarco.nl

contact@comarco.nl

SPONSORSHIP VALUATION

 -Are you sure you have valued your sponsorship properly?  

	 -Benefit	from	decades	of	top	sponsorship	experience

GOVERNANCE REVIEW AND IMPROVEMENT

	 -	Is	your	sports	organisation	free	from	governance	challenges?

	 -	Availability	of	Insead	IDP-C	governance–certified	consultants

STARTUP ACCELERATION SIMULATION TRAINING

		-Practice	with	your	team	on	how	to	make	a	startup	grow	faster	

		-Using	the	revolutionary	multidisciplinary	DiG	simulation	platform

GOVERNANCE AWARENESS TRAINING

		-Case	and	group	exercise	training	set	in	the	sports	environment

		-Learn	to	understand	and	apply	good	governance	in	sports	

STATE	OF	THE	ART	INFECTION	PREVENTION	by	NoSoapCompany

		-Protect	your	sporters	and	your	fans	from	80%	of	infections

		-Use	State-of-the-Art	hand	disinfection	with	built-in	IoT	monitoring	

		-Free	standing,	autonomous.	No	network	investment	needed

		-Ideal	for	events	and/or	for	access	protection	for	top	sport	areas

www.tls-bocasystems.com Follow us:

Stadia • Theatres • Cinemas • Festivals • Exhibitions • Visitor attractions 
Public transport • ATC/Passenger terminals

Next to our industry leading ticket printers we offer: 

• Thermal tickets

• Plastic cards 

• Wristbands

• Flight strips

• Labels

• RFID tickets

• MAG tickets

All our media can be equipped with a wide range of 
security features. Check our website for all the possibilities.



CONSULTANCY, EXPERTISE & INVESTMENT IN SPORTS

Stationsweg 2, 1251KC Laren, The Netherlands 
www.comarco.nl

contact@comarco.nl
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	 -	Availability	of	Insead	IDP-C	governance–certified	consultants

STARTUP ACCELERATION SIMULATION TRAINING

		-Practice	with	your	team	on	how	to	make	a	startup	grow	faster	

		-Using	the	revolutionary	multidisciplinary	DiG	simulation	platform

GOVERNANCE AWARENESS TRAINING

		-Case	and	group	exercise	training	set	in	the	sports	environment

		-Learn	to	understand	and	apply	good	governance	in	sports	

STATE	OF	THE	ART	INFECTION	PREVENTION	by	NoSoapCompany

		-Protect	your	sporters	and	your	fans	from	80%	of	infections

		-Use	State-of-the-Art	hand	disinfection	with	built-in	IoT	monitoring	

		-Free	standing,	autonomous.	No	network	investment	needed

		-Ideal	for	events	and/or	for	access	protection	for	top	sport	areas



SuperSub characteristics:
• Strong 
• Light weight
• Less transport
• Consistently flat
• Economical
• Fast

The SuperSub system has been developed 
with the following applications in mind:
• Inundation fields
• Field heating
• Field cooling

Tennis I Hockey I Football I Rugby I Athletics

SuperSub-Sportbases  
Sustainable innovative sports constructions

For more information visit our website:

www.supersub-sportbases.com

Advertentie Super Sub A4 FC_Opmaak 1  25-10-16  18:03  Pagina 2
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VDL Seating Systems   

VDL MANUFACTURER OF THE BOX SEAT

Within the VDL Seating Systems sales cluster, VDL Lasindustrie, VDL Kunststoffen and VDL Services join forces, 

combining their strengths in the design, production, sales and installation of bucket, tip-up and VIP seats. 

VDL Seating Systems has worked with The Product People International since late 2015. Products developed 

by the company include a collection of innovative stadium seats called The BOX Seat. This collection, which 

consists of eight different models of stadium seats, has been produced by VDL since December 2015.

THE PRODUCT PEOPLE INTERNATIONAL

VDL Seating Systems’ product range consists of bucket, tip-up and VIP seats. After some time they were looking for 

ways to expand their range. During a market analysis, VDL Seating Systems came into contact with leading player 

The Product People International, a London-based firm in which husband-and-wife team Sheldon King and Anke Gruetjen 

design stadium seats. Sheldon and Anke have been active in the market for 20 years and have various collections. 

Seats from their collections have been placed in many major stadiums and at different events, such as Arsenal’s Emirates 

Stadium and various Olympic Games. During the 2016 European Championships in France, The Product People 

International’s seats could be seen in Bordeaux’s new stadium. They installed over 40,000 seats there in 2015. The seats 

in the new rugby stadium in Lyon have also been installed in the past year.

PRODUCTIE

The Product People International used to outsource production of the seats to various production companies. 

VDL Seating Systems saw a great opportunity here. The The BOX Seat seat collection fits perfectly with VDL Seating 

Systems’ mission and vision and provides good opportunities in the market. After having sat down together on several 

occasions, it was agreed that VDL Kunststoffen would become the new manufacturer of this collection. Since then, 

VDL Kunststoffen has produced seats from this collection for projects in, for example, Australia, Japan, France, the 

US and Scandinavia. In addition, VDL Seating Systems has now sold and installed The BOX Seat seats in, for instance, 

PSV’s Philips Stadium, Ajax’s De Toekomst training accommodation, FC Eindhoven’s Jan Louwers Stadium, 

Sparta Rotterdam’s Het Kasteel and now also the grandstand and executive boxes in FC Groningen’s Noordlease Stadium.

VDL Seating Systems

Magnesiumstraat 55 • 6031 RV Nederweert • The Netherlands

T: +31 (0)495 653 653 • E: info@vdlseatingsystems.nl • www.vdlseatingsystems.com

VDL_SeatingSystems_Adv_UK_b185xh270_2018-11_DEF.indd   1 08-11-18   12:05
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To smartphone, tablet and computer

SPORT STUDIO AUTOMATED:
HIGH-QUALITY AUTOMATED
BROADCASTING OF EVERY LIVE EVENT

Until recently, unaffordable and therefore unattainable for a non-professional football club: professionally recorded matches 
of teams and stream live in high quality to whoever wants to see it on a smartphone, tablet or computer. Thanks to an advan-
ced and affordable technology that TNO has developed, fans and coaches can now follow their favorite team on every chosen 
screen real-time

Meanwhile there is also large demand and inte-
rest from clubs, leagues and fans of other team 
sports like hockey, basketball and baseball. That 
make sense, because broadcasting live matches 
and events are not only nice for relatives and or 
acquaintances of soccer players. Trainers and coa-
ches want to use the produced content also to 
analyze matches with their players and therefore 
bringing both individual players and teams to a 
higher level. So the technology from TNO enhan-
ces also the performance and wellbeing of every 
player in a team sport, and it contributes in that 
way to a better life.

Detect movements of players
“As TNO we are always focused on developing 
new technologies. We do this not only to help 
innovating our high-tech business community, 
but also bringing “need-to-have” applications 
into the living room and to coaches improving 
the performance of players”, says Paul Valk of TNO. 
Another example of a leading innovation in the 
digital world, is the entering of the superfast mo-
bile network 5G. TNO is leading the international 
standardization (3GPP) and making important 
contributions developing use cases with part-
ners. Vendors, telecom operators, Sport & Media 
organizations and the Johan Cruijff ArenA joined 
forces to research and develop more use cases. 
For example, it will soon be possible to watch a 
football match from the middle spot or from a 
different angle as if you were watching the goalk-
eeper or trainer field. Or at home on the couch 
to virtually visit your family on the other side of 
the world. 5G makes it possible to give every in-
dividual spectator a unique personlized and re-
al-time experience.
The basis of Sport Studio Automated from TNO is 

combining expertise in video analytics, data sci-
ence and media distribution. TNO has accumu-
lated a lot of knowledge about pattern recogniti-
on. This concerns the ability to detect people and 
their movements on video images. This is impor-
tant for Defense, police and security services, for 
example to quickly detect suspicious behavior of 
people or undesirable situations. Combining this 
knowledge with wireless technologies such as 
GPS, RFID, Bluetooth and portable devices such 
as smartwatches, we create completely new ap-
plications for both consumers and coaches.

Filter for specific game situations
According to TNO, the future of sport and media 
is linked to data from sensors in wearables with 
video. Everyone can start their own video chan-
nel with images of very high quality with a rela-
tively small budget. Not by using a camera along 
the line, but using Sport Studio Automated: a 
fixed camera and software for image and pattern 
recognition with algorithms developed by TNO 
and partners
For an amateur club it is an affordable investment. 
The system is fairly easy to operate and, despite 
the very heavy application, runs on a low-cost PC. 
The camera automatically moves along with the 
game and films the entire field, follows a player, 
registers goalsand in the near future combining 
wearble sensors to follow a individual player with 
real-time stats.

Interesting for local sponsors
Kevin Vink, after a career as a professional soccer 
player, trainer and physical education teacher, 
has been CEO of the company Uscoutfor for four 
years. Already more than twenty football clubs 
make use of the company’s video service that is 

fully based on the TNO patented goal-detection 
technology and TNO’s Virtual Director software.
“We were already working with movies from pa-
rents of children playing soccer, that they share 
with each other. Then we came into contact with 
TNO and understood that TNO had developed 
something called the ‘goal-detector’. It is an ap-
plication to recognize persons, objects like a ball 
and game situations in the picture and to do nice 
things with them. More and more football clubs 
are becoming interested and we are now testing 
with handball, hockey and basketball clubs. It is 
very interesting for local sponsors having their 
advertising on the field. Now they can display 
games in a shop or at the office on a screen and 
also have their name mentioned in the video 
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stream. This is an additional source of income for 
the club. Match fragments can also be offered via 
social media such as Facebook or Twitter. “ No we 
offer summaries of competitions in the Rotter-
dam region via the AD website (a leading news & 
media company in the Netherlands)”.

Create an automatic summary
Under the hood are the algorithms, artificial in-
telligence and self-learning technologies that 
make the system unique. Face recognition is no 
longer a special technology in itself. Numerous 
companies at home and abroad offer equipment 
and services in this area. But on a field with about 
twenty fast moving players permanently follow 

and recognize everything real-time, is a diffe-
rent ball-game. Data from sensors that are inside 
players’ shirts, shoes, the ball other wearables are 
calculated per millisecond and fully automatical-
ly translated into the desired images to be used 
following a specific player real-time with the spe-
cific stats from that player real-time (passing op-
tions, heart-rate, acceleration, etc.). Also, with the 
TNO software, it is possible to filter any desired 
game situation and automatically create summa-
ries with highlights.

Through artificial intelligence and machine learn-
ing, the system will be more and efficient. It works 
as an automatic cameraman that recognizes 

game situations and people with very high accu-
racy. Although the broadcasts are of HD quality, 
they can be streamed via existing fixed and mo-
bile networks to PCs, tablets and smartphones. 
Together with national and international start-
ups, media companies and other research institu-
tions, TNO contributes to the fact that more and 
more people can enjoy live sport events remote-
ly. The technology is also well applicable in other 
domains such as corporate TV, security or logis-
tics. The Swedish company Livearena delivers the 
TNO technology to companies and organizations 
for the production and streaming of live events.
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RSI is a high-performing organisation based around the business 
principles of the 21st century. Professional experts. Flexible and 
proactive. Approachable and offering excellent value for money. 

RSI exists of 5 companies, each excelling in their field of 
expertise: European Turf Group, European Panel Systems,  European 
Golf Group, European Sports Dome and European Hockey group.

Thanks to this high-end platform, RSI delivers all-encompassing 
services and concepts for stadiums, sport domes, events, etc. 

We incorporate a holistic approach and work as a ‘one stop shop’. 
This is how we can make extensive use of the expertise within 
our own companies, but also the know-how of the experienced 
network which we have carefully built up over the last 20 years.

EXCELS IN SPORTS
INFRASTRUCTURE

www.recreationalsystemsint.comRecreationals Systems International

EXCELS IN SPORTS INFRASTRUCTURE

Do you want something more than the market’s standard solution?



Innovation
for Sports & Vitality 
Based in the top technology region of Brainport 
Eindhoven, the Cluster Sports & Technology is 
the open innovation ecosystem in which more 
than 100 companies, knowledge institutions, 
sportfield labs and governmental partners 
collaborate successfully on innovations for 
sports, exercise and vitality with the aim to 
generate sport, economical and societal revenue.

Nine FieldLabs are active within the cluster. The 
labs are the hot spots where new technologies 
are co-created and tested in real life settings 
ranging from daily life of citizens to the athletes. 
The FieldLab on Sport & Physical activity @public 
spaces co-creates and evaluates new products 
and services that encourage young and old to 
sports and exercise. The FieldLab on Sport and 

physical activity @school focuses on improving 
(learning) performance and movement of young 
people. 

The FieldLab on swimming co-creates and 
stimulate innovations in close collaboration with 
Dutch top swimmers and coaches, such as this 
3D video analysis system. Based on these analy-
sis the swimmer can improve his/her perfor-
mance, increasing the chances for medals. 

More information or contact:

If you want more information about the Cluster 
Sports & Technology or become part
of the ecosystem?

www.sportsandtechnology.com
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WEISSENSEE 

Aart Koopmans (1946-2007) is the founder of the Alternative “Elfstedentocht”. He organized the event as an “alternative” to 
the Tour of  Tours, because naturl ice is no longer self-evident in The Netherlands.

THE ALTERNATIVE “ELFSTEDENTOCHT”

In 1974 Aart Koopmans organized the 
very first ‘Alternative Elfstedentocht’ 
in the Norwegian city of Lillehammer.  
A year later, the ice was far from reliable and he 
landed in Lahti, Finland. There the race was held 
at several lakes for several years in a row. After 
wandering through Vermont (USA), Ottawa  
(Canada) and Poland, Aart was looking for a new 
place to organize his event.
Via one of his many contacts he run into the  
Tourism Director of the Weissensee, Christoph 
Gruber. He said that the Weissensee was ice- 
reliable. And so in 1987 a secret site visit  

convinced the Dutch organizers. After seeing  
The Living Daylight, James Bond, recorded on the 
Weissensee they decided to go to Weissensee. 
On February 11, 1989 Dries van Wijhe and Alida 
Pasveer won the first Alternatieve Elfstedentocht, 
distance 200 km on the Weissensee.

Since then, the event has become a 11-day event, 
steady on the Dutch skating calender. Besides 
many thousands (4,200 in 2018) tour skaters, the 
Dutch organization is responsible for 4 races for 
licensees, including the Dutch Championship 
and of course the Alternatieve Elfstedentocht 

Weissensee. National and international press 
pays extensive attention to this. The organization  
consists of Dutch volunteers who, working  
together with Austrian partners, ensure the uni-
que Dutch ambiance on the mountain lake in  
Carinthia. The municipality of Weissensee and 
the Bundesland Carinthia see the economic  
importance and of course support the  
organization.
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Since 2018, a winter triathlon is part of the event. 
Running (5 km), skating (12 km) and cross-country 
skiing (8 km) on and near the Weissensee.

Interested in our organization, the event or the  
opportunities for business participation?
  
Alternatieve Elfstedentocht Weissensee,
info@weissensee.nl 
or contact Toine Doreleijers, chairman,  
toine@weissensee.nl 
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GOLF IS…. “MORE”!
Golf is much more than a sport, “experience”, a way of living! Outside, nature/natural, 
enjoyment and athletic atmosphere. From a historic perspective, the Netherlands has 
a long tradition of playing golf as a sport. But the Scottish have appropriated the 
name “The Home of Golf”, which is extremely smart from a marketing point of view! 

Golf in the Netherlands is a sport that is now accessible to everybody. 

In 1914, the Dutch Golf committee was founded 
to further the interests of golf. Nowadays, there are 
276 golf courses in the Netherlands. Golfers are 
members of the Dutch Golf Federation, the NVG 
Dutch Organisation of Golf course accommoda-
tions, Organisations with golfers without a home 
course and another large group of (white and) free 
golfers who have not yet registered. This brings the 
total to 380,000 golfers, “practitioners”.

Golf courses are created and fitted into the lands-
cape. Dunes and the higher sandy grounds are a 
perfect place to play golf, where the grass grows 
and the accessibility is good. Now they are crea-
ted at places in our very divers landscapes: The  
Southern hills, in polders, in the river area, on  
agricultural land and in the heaths and forests.  
In comparison, there are a lot of golf courses in 
the varied country of the Netherlands. From the  
capital of Amsterdam, it is possible to reach all 

corners of the country within 2 ½ hours. Almost all 
golf courses can be played and enjoyed. A num-
ber of golf courses don’t allow greenfee players  
because of policy and exclusivity. 

“Unique”, with enormous variation, (inter)nationally, 
our tiny country has already been put on the  
athletic golf map with some 5 golf courses that 
are even in the Top 10 of the high ranking of the 
Top 100 golf courses in Europe. There are many 
golf courses in a radius of 50 kilometres around  
Amsterdam and also High Ranked Internatio-
nal Golf Courses. You can also visit “Burgundian  
Maastricht”, with more than 15 golf courses in  
close proximity! The Netherlands is a very  
attractive destination for tourists who want to 
play golf during their stay. Apart from sports, there 
are many other possibilities to enjoy: remarkable 
cities, art and exhibitions, the coast, stunning na-
ture in the national parks and estates, special ele-
ments like the “Keukenhof”, the Delta Works, the  
“Afsluitdijk” with an extra special experience of 
playing golf on the Frisian Islands. 

Globally, the variation of golf (courses) is even  
larger with real ‘wow effects’, special terrains when 
it comes to sight and landscape, in large cities and 
with special “Lifetime experiences”.

In the Netherlands, golf talents are trained in 
a broad and varied programme. Selections of  
Seniors, Oranje, Jong Oranje, Oranje B and  
Oranje C are trained individually and as a team.  
A specialised professional team with at least a 
swing and mental coach and a physical trainer 
works with programmes in order to improve  
technique and technical aspects of the game. 
The goal is to win national and international  
competitions, as individuals and as a team!  
Unique within the golf sport is the difference  
between the amateur and professional status. 
There is a large difference with regard to the  
applicable rules and the financial merits. The 
amateur plays golf for different values, relatively 
little prize money and “honour” while professionals 
(male and female) sometimes play for millions of 
euros in prize money. 

During Rio 2016, golf will return to the Olympic  
podium. This doesn’t revolve around the “big 
bucks”, but the honour of becoming “Olympic 
champion”! Let’s see if we can win a medal on the 
newly created golf course! It will be an inspiration 
for the young golfers to score in Tokyo 2020.
Golf is also called the “Fairest” sport. You make 
your own score, every shot counts and there is 
no jury. Golf is a “cool” sport, where you can “play”,  
“practice” and “experience” with others. Every- 
body plays at their own level and it’s accessible to 
“young and old alike”. Go play sports and have fun! 

Peter Klerkx (Bsc.) Managing & Creative director + 
31 6 203 71 373 
info@paliwigo.com
www.paliwigo.comPaliwigo
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Conferences
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WHAT DO WE OFFER?

Please visit our website for more information:
www.sportnetworking.eu
info@sportnetworking.eu

It is our goal to transfer knowledge from one to 
another. Therefore we are educating sport 
coaches, or we can intermediate between a sports 
coach and an (international) organisation.

Besides that, we organise sports events in the 
broadest sense of the words. From a company 
field day (sportdag) to an all-inclusive 
training camp for sports teams and from a sports 
camp for children to a study trip for colleges 
and universities.

WE ARE PASSIONATE ABOUT SPORTS.
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field day (sportdag) to an all-inclusive 
training camp for sports teams and from a sports 
camp for children to a study trip for colleges 
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We are committed to providing  
comprehensive solutions that help our 
vendor partners successfully navigate 
their challenging markets. 

See what counts.

www.dllgroup.com
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start here
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“THE DIESEL FROM LEIMUIDEN” 

AND IS ON COURSE FOR BEIJING ‘22

BOB DE JONG
IS COACH OF CHINA

Text: Carl Mureau 

At the Olympic Oval in Calgary in 1996, a very young skater, Bob de Jong, became junior world champion. Wearing the Dutch 
national strip – at that time still red, white and blue – he received laurels. More than two decades later, in the fall of 2018, 
he is back on the ice in Calgary at the age of 40. His tracksuit is bright red – as red as the Chinese flag. From his pocket, he 
reveals a business card. It is red with five yellow stars and says ‘Bob de Jong, National Team Coach, China Skating Association.’
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He is proud of that job. As an assistant to head 
coach Xiuli Wang, De Jong is on the ice every 
day with China’s national skating squad.  
“We work with a big group: 26 skaters. I provide 
most of the training, I have a lot of responsibi-
lity,” says the Olympic champion, who, after a 
colourful career as a skater, has emerged as the 
ideal assistant coach. “With Xiuli, I have someone 
above me who has the supervision. That is  
something I like.” 

Dutch trainers are in demand abroad. That 
is not only true in football. It certainly also  
applies to skating. “If you look at the success 
that the Netherlands has achieved in the last 
three Olympic Games, that is not surprising,” 
says Bob. “There is a lot of interest directed at 
the Netherlands from China and many other 
countries because apparently we are doing  
something good.”
Bob-Anders
Bob de Jong is a special person, as evidenced 
by his biography, Bob-Anders, which came 
out in 2016 at the time of his farewell as a  
professional ice skater. His passion for  
skating is unprecedented. That love started 
when he visited his grandparents at the natural 
ice of the Nieuwkoopse Plassen – a toddler in 
red wellingtons not yet using strap on blades. 
He bent his knees and folded his arms behind 
his back, pretending to be Ard Schenk. Later, 
Bob was to become a skating legend in his 
own right.
After an active career, he initially focused on his 

other great love: construction. But the global 
skating family, in which he had felt at home 
for more than twenty years, continued to exert 
a pull. Just when he was looking to make a  
return in spring 2017, the South Korean  
federation got in touch. Time was running 
out and the Koreans were looking for expert 
help to create long-distance skaters capable 
of winning medals at their home Olympics,  
Pyeongchang 2018.

Bob jumped at the chance, became assistant 
coach and, in the course of those winter games, 
grew into a kind of national hero of Korea , like 
a Guus Hiddink of skating. The Korean skaters 
won no fewer than seven Olympic medals – a 
record, with the highlight being Seung-hoon 
Lee’s gold for the mass start. After that race, 
Bob de Jong literally jumped for joy. 
“I had such a wonderful time in Korea,” he  

reminisces. “The language barrier was  
sometimes difficult, but, in a short time, I 
was able to teach them a lot in the fields of  
technique, event preparation and tactics.  
With Min-seok Kim, for example, I was able to 
improve his approach to curves step by step. 
At the games, he had a great race in the 1,500 
meters, which won him a bronze.”

As a skater himself, Bob always had a piece of 
paper on race days with the exact schedule 
for his warm-up, his warm-up on the ice, the 
start time etcetera. He often saw the Korean 
skaters go to the ice rink from their hotel early 
in the morning to do their warm-up. “After that, 
they often hung around for hours before their 
event actually started. Hanging around and  
stretching is not very useful. I’ve changed that 
so they can rest sufficiently and appear in an 
optimal condition at the start.”

SPORT STORIES
Sport Stories is the management agency 
that, among other things, assists Bob de 
Jong in the many opportunities he encoun-
ters as a well-known Dutchman and former  
professional athlete. Sport Stories is a  
proactive and dynamic sports marketing 
agency. Sport is emotion, and it is our  
mission to tell these strong and powerful  
stories that will add value to the athlete  
and companies in the long term. The core  
task is to guide sports talents and create  
an optimal environment in which they can 
realise their ambitions. We always strive for a 
collaboration so that both parties / companies 
reinforce each other.
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Adjusting
The success of the skaters is capturing the 
imaginations of fans in Gangneung. These 
days, Bob can’t walk without being corne-
red by screaming girls who want to take a  
picture with him. The Korean skaters are also 
keen on “Mister Bab.” At the end of the games, 
they were pleading with him: “Please stay!” 

What makes a Dutch coach so successful in a 
country like South Korea?
Bob: “I think the most important thing is to 
adapt to the culture of the country. I took my 
time and had a look around, finding out what’s 
going on. I also asked Guus Hiddink for ad-
vice. He told me that it’s important to respect  
Korean ways. The Dutch tend to voice their 
opinions loudly. That does not work at  
all – certainly not for me.“ 

“In Korea, you follow the instructions of your 
superior. You remain loyal to the company and 
work for them your whole life. When skaters 
aren’t doing well, they fear a lecture from their 
coach. But as a skater, I learned most from my 
bad races. So, as a coach, I just approached 

the skaters and put an arm around them and  
discussed what could be improved. If it went 
well, I gave a pat on the back. They were not 
used to that at all. As a coach, I have tried to 
show warmth and build confidence. That was 
picked up as something ‘different.’ The press 
also noticed it, and that’s why they started to 
see me as a hero.”

China
After Olympic success, and with new-won 
fame, it was obvious that Bob would extend 
his contract in Korea. But, sometimes, it was  
incredibly difficult and lonely during that 
Olympic winter – especially when all the  
Olympic athletes, apart from the long- 
distance skaters, swapped the training  
complex in Seoul for the beautiful new Korean 
Papendal centre in Jincheon. “In the summer,  
it was an ideal place. But in the snow, with  
temperatures below zero, without anyone 
around you, it was awful.”

Even worse was the fact that the Korean ska-
ting union seemed to be in no hurry over its 
plans for the post-Olympic season. In the run-
up to Pyeongchang 2018, everything was pos-
sible, but what would the next four years bring?  
Even during the games, the Chinese skating 
club were approaching Bob. Xiuli Wang, who 
had worked for the Canadians in Calgary for 
twenty years before becoming China’s coach, 
wanted him to be an assistant. Their home base 
would not be Bejing or Harbin, but Calgary, the 
city where Bob de Jong has felt most at home 
since 1996. He chose China, said goodbye to 
Korea and signed a four-year contract running 

up to and including the Beijing winter games 
of 2022.

For many years, he was known as Diesel van 
Leimuiden; the skater whose legs never quit; 
a flag bearer of the Orange skating team.  
Now, he is a member of the Dutch trainers’ 
guild and earns his living overseas. The income 
is good, he explains, “but you also leave a lot 
behind. There are times when you just want to 
go home. However, that is not always possible.  
It’s only right that you receive financial  
compensation for that. But the most important 
thing for me is that I get satisfaction from my 
work.”

Nothing changes Bob. During his skating  
career, the fun was paramount, but he’s  
also happy working for the Chinese.  
Although far away from home much of the 
time, he is returning to the Netherlands in  
December with some of his Asian pupils.  
He is going to introduce them to a traditio-
nal Dutch skating event: the marathon. In the  
Beloftencompetitie, competitors engage in 
100-lap races every week. 

“They’ll gain experience for the mass start.  
it’s also excellent fitness training,” says Bob, 
who started a new phase of his own skating  
life through the marathon in his thirties.  
The Chinese are hungry for knowledge and 
experience as they plan for Olympic success in 
2022, he explains. “The road to Bejing is still a 
long way, but of course we want to win medals 
there.”
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JOIN THE ICE EXPERIENCE 

lee-World provides professional ice rinks for small and large sports events throughout the world. Whether it 
involves a temporary event or a permanent installation, lee-World mobile sports ice rinks are fully operational 
within just a few days. A professional ice hockey facility, a fast short track, a speed skating rink or a precision
made ice sheet for curling, lee-World makes it happen. 

ICE-WORLD IS AMONGST OTHERS RENOWN FROM PROJECT$ LIKE: 

The Wayne Gretzky lee 

A yearly event with high-intensity 
matches played in one month in 
Sydney, Melbourne, Adelaide, 
Perth and Brisbane, showcasing 
top quality ice hockey. 
lee-World teams took care of 2 
travelling lee-World IIHF proof ice 
hockey rinks, which were installed 
and dismantled within 48 hours. 

Mobile ISU approved 400 

lnstalled in 5 days in the Olympic 
Stadium in Amsterdam, the 
Netherlands. After the Olympics 
of 2014, the Dutch speed skating 
professionals competed here in 
the Dutch Championships. With 
winning times of 0.36,36 on the 
500 metre distance, the ISU proof 
rink instantly became the third
fastest speed skating rink in the 
Netherlands. 

Covered speed skating ice 

Within a week lee-World turned 
existing hockey fields in Rotterdam, 
the Netherlands into a covered 
speed skating ice rink. The facility 
was an instant success within the 
local and regional speed skating 
community. 150.000 skaters visited 
the rink in three months' time. The 
specially-designed mobile hall 
guaranteed not only an all-weather 
skating experience, but kept the 
temperatures indoors very low. 

Ice-World produced the first mobile official short track rink for the Short Track World Championships 2017. 

lee-World is the recognised leader in the mobile ice rinks market. With our innovative ice concepts for sports, fun 
and theme parks and recreational purposes, we are the 'one stop shop' partner when it comes to the ultimate ice 
experience. 

v Most advanced patented technology 
v Maximum return on investment 
v Rapid installation and dismantling 
v 24/7 support 
v 40% more energy efficient 
v 100% CO2 compensation worldwide 
v Superior ice up to 30°C / 86°F ISO 9001 and 14001. 

lee-World International B.V. 1 Weteringpad 7 1 3762 EN Soest I Netherlands 1 +31 (0)35 5480500 1 www.ice-world.com
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Crown is a registered, independent international football intermediary agency. We believe 

that all players and clubs around the globe are unique and require unique attention.
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the soccer club and/or commercial parties will relieve the player from all kinds of financial and operational ‘burden’. This allows 
him to just focus on his football career. Crown creates opportunities on and off the field to prepare him and his family to be the 
best football player he can be. Not only limited to his football career but also beyond. 
For football clubs we help them to find exactly what they are looking for, introducing matching players to them. Crown can do the 
ground work with players and clubs prior showing official interest in a player.
For foreign investors we are the dedicated international partner to buy the unique football club, e.g. for their own branding, 
finding matching players and coaches, etc.
Crown provides professional, passionate, honest and personal services to build long lasting and meaningful relationships with 
our clients. 
Are you interested in our unique integrated services? Please check www.crownlicensing.com for more information.

by Schmitz Foam Products

®

Request your ProPlay® sample at: 
www.schmitzfoam.com/contact

find us on

Schmitz Foam Products B.V. is the global  
supplier of ProPlay®, the perfect shock and 
drainage pad for high-quality artificial grass 
systems in sports and fall protection.

·  Playable in all weather conditions
·  Excellent drainage capacity
·  25 years warranty
· Lowest total cost of ownership

Top performance shock and drainage pads
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ADECCO’S WIN4YOUTH 
Playing sport to collect money for a good cause is the idea behind Adecco’s Win4Youth. Since 2010 the kilometres co-
vered by the recruitment agency’s employees have been many and, now, more than 2 million euros have been collected 
for various international good causes. Jolanda Muilenburg is the sports coordinator: “This would not have been possible 

without an exceptional effort by our colleagues, workers and clients who have given up time to do sport.”

Promoting our values
Every year Win4Youth Adecco Group brings  
together colleagues, workers and clients in order 
to share their passion for sport and exercise and, 
in the process, have a positive impact on young 
people throughout the world. The Adecco Group 
aims to empower people, give the economy  
a boost and assist communities by offering  
opportunities on the employment market.

As Jolanda Muilenburg explains, “The Win4Youth 
programme is a way of bringing together our 
employees, workers and clients who then  
register kilometres and time for the good cau-
se that we support, namely Plan International.  
Our aim is to improve the lives of young  

people across the globe in terms of education, 
development and opportunities on the employ-
ment market.”

Participants in the Win4Youth programme can 
work on their fitness and health and help reinfor-
ce our corporate values, which are: Team Spirit, 
Customer Focus, Entrepreneurship, Responsi- 
bility and Passion. 

Large-scale event
Every year a group of 70 international and  
carefully selected Win4Youth ambassadors 
come together for what is, for many of them, the  
biggest sporting challenge of their lives. 



80

This year three extra ambassador places had 
been allocated to Adecco workers. After all, they 
are an important element of the Adecco family. 
They are now preparing for the Win4Youth 
Ocean Lava Triathlon in Lanzarote in October.

In previous years the Win4Youth Ambassadors 
took part in the New York Marathon, the Athens 
Marathon, the Tourmalet challenge and the 
Gavà Triathlon in Spain.

Adecco Group Nederland
Adecco Group Nederland is a vibrant orga-
nisation. The people within this organisa-
tion are happy, feel good about themsel-
ves and work on their physical and mental  
condition not only with regards to sport, but also 
in terms of investing in themselves. They want to  
continue innovating, progress, be curious and 
learn all the time and are always looking to 
find the best version of themselves. Sport and  
exercise are in our dna. Sport unites peop-
le. Sport is at the heart of our society and of  
Adecco Group Nederland as well. 

“We encourage our employees, workers and 
clients to join in with the Win4Youth programme, 
to register their kilometres and time for the 
good cause and to organise fun sporting  
events”, says Jolanda Muilenburg. “In 2018,  
for example, we participated in the Zandvoort 
24 hour race, the Ouderkerkerplas Triathlon, 
the Almere Triathlon, a beach volleyball  
tournament and we finished by participating 
in the Amsterdam Marathon, over various  
distances. Once a year we also organise our 
Sports & Inclusion day which is dedicated  
entirely to inclusiveness, vitality, health and 
sport. Throughout this day we focus on  
inspiring and motivating organisations to  
become energised.”

Own events
The plans for 2019 are aimed more at  
organising our own events instead of partici- 
pating in existing ones. “For example we are  
organising something that we are calling  
a ‘Tour de Branch’ which will involve as many 
colleagues, workers and clients as possi-
ble going on a cycling tour around the  
Netherlands, with the route being based on the 
Adecco network of branches.”

If you would like to join in with Win4Youth or 
receive more information on the subject, the 
Adecco Group Nederland sports coordinator, 
Jolanda Muilenburg, would be only too pleased 
to tell you more. win4youth@adecco.nl 





SPORT MARKETING 
As a derivative from Marketing Sales & Trade within the Faculty 

Economics and Business the bachelor Sport Marketing (SPM) 

has a strong curriculum to offer to those students seeking career 

opportunities in the area of sport business, sport marketing, 

commercial sports and other related business. 

JOHAN CRUYFF ACADEMY AMSTERDAM 
Elite athletes are offered the opportunity to combine their sport 

ambitions with their educational goals. Within the Johan Cruyff 

Academy (JCA) we turn our students’ innate passion for sport into 

professional career opportunities by providing education Sports 

Marketing.

MINOR MARKETING AND MANAGEMENT FOR 
ORGANIZED SPORTS BY JCA
The Dutch sports sector is supported by 75 national federations, 

26.000 different sport clubs and over 1 million volunteers. Social 

trends, changing sports and advancing technologies infl uence the sport 

structure. A unique structure worldwide. But can this structure adapt to 

the current changes of society? This and other relevant issues are topics 

within the Minor Marketing and Management for organized sports 

(MMGS). 

MINOR THE BUSINESS OF SPORT AND 
ENTERTAINMENT 
With a unique combination of positioning students as Jr. Consultants 

working for real-life clients and a strong up-to-date curriculum with 

expert lecturers, the Minor the Business of Sport and Entertainment 

(BSE) has attracted many students from all over the world. This minor 

gives students and advanced insight in the business of sports and 

entertainment with a focus on sport events and music events.

THE AMSTERDAM UNIVERSITY 
OF APPLIED SCIENCES
has over 49.000 students on several locations in Amsterdam. Sport 

Marketing, Johan Cruyff Academy, the Minor MMGS and the Minor 

BSE are open to partnership opportunities contributing to the sports 

industry as well as the education of future professionals in sports.

THE ECONOMIC PERSPECTIVE OF SPORT HAS A 
STRONG POSITION WITHIN THE AMSTERDAM 
UNIVERSITY OF APPLIED SCIENCES.

WITH THE GROWTH OF THE SPORTS INDUSTRY AS A WHOLE, THE ECONOMIC IMPACT OF SPORTS 

IS ALSO GROWING. WITHIN THE FACULTY OF BUSINESS AND ECONOMICS OF THE AMSTERDAM 

UNIVERSITY OF APPLIED SCIENCES, THE BACHELOR SPORTS MARKETING HAS A CONTINUES 

ATTRACTIVENESS FOR STUDENTS WHO WISH TO PURSUE A CAREER IN THE BUSINESS OF SPORTS.

For further inquiries please contact: Rob Spierings  |  � r.j.a.spierings@hva.nl  |  � +31 (0)6 46631709  |  � amsterdamuas.com  |  � cruyffacademy.nl
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DON'T WAIT FOR
THAT OPPORTUNITY.
CREATE IT!

Daadkracht in creatieve reclame oplossingen!

ESSCHEBAAN 25  •  5282 JK BOXTEL  •  +31 85 48 911 50  •  INFO@HAZENBERGHOEFSLOOT.NL  •  HAZENBERGHOEFSLOOT.NL

Achter HazenbergHoefsloot schuilt een enthousiast, gepassioneerd team, 
allemaal met een eigen expertise. ''Wij zijn een zeer ervaren grafisch productie 
bureau. Ons bedrijf is gevestigd in Boxtel, een mooi, pittoresk dorp in Noord-
Brabant. Vanuit hier staan wij met een enthousiast team voor u klaar om u te 
helpen bij het verwezenlijken van uw behoeften op het gebied van ontwerp, 
dtp en productie van uw grafische producten.'' 
 
Ons doel is op een vriendelijke maar zeer professionele werkwijze onze relaties te ontzorgen. Niets is ons te 

gek, van bedrijfskleding, CMR documenten, huisstijlen, websites, binnensigning, relatiegeschenken, tot het 

complete ontwerp van dit prachtige magazine. (kortom; eigenlijk alles waar een logo op kan!) Wij staan open 

voor alle uitdagingen!  Kom maar op, verras ons!
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Share Logistics is an international logistics service provider. It has been providing logistics solutions for the complex 
and time-critical live-event industry since 1990. In particular, sports tournaments, the music and tour industry and 

international multi-location events make use of their expertise. Project coordination for the events industry takes place 
from the head office in Rotterdam (the Netherlands) and from the office in Carteret, New Jersey (United States). From 

these two sites, communication reaches out to 25 offices at strategic locations worldwide.

Jan Crezee, CEO Share Logistics: 
As an independent company of medium-to-large 
size, Share can make quick decisions. This gives us 
the necessary flexibility to quickly respond to the 
changing priorities of our customers in the events  
industry. Our great strength is the professional and 
yet personal way in which we take on logistical  
challenges. For each event, the client is assigned 
a logistics specialist, who puts their experience 
and knowledge at the service of the project 24/7.  

Our primary focus is on delivering the best possible 
service – on site if necessary. 

A few years ago, driven by an increase in the  
number of tournaments and events requiring  
logistical guidance, the need arose to gain more 
control over quality of service at important hubs. 
This led us to open offices at important locations in 
Europe and North and South America. More than 
250 logistics specialists now work for us worldwide. 
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To ensure that each logistical problem is solved in 
an optimal way, we cultivate in-depth knowledge 
of (im)possibilities, rules and circumstances at local 
level. Our strength lies in solving complex and  
extraordinary logistical challenges.

Since its inception, in 1990, the company has 
completed a huge variety of projects in Europe, 
USA, Asia, South America, Australia and Africa. 
We are more than capable of dealing with less 
accessible locations and difficult conditions. The 
following case study provides an example:

Situation
During the tour of a world-famous band, stage 
and production materials traveling from Aus-
tralia had arrived in South Africa while the local 
dock workers were on strike and refusing to load 
or unload container ships. For such tours, the  
planning is always very tight. In this case, the ma-
terials had to be sent directly to Chile and Brazil 
after 2 shows in South Africa. There were shows 
scheduled for the next 3 weeks.

Solution
Because there was no possibility of loading the 
containers onto the booked ship within the  
required timeframe, our local staff had to look for 
alternatives to get the cargo to Chile and Brazil 
on schedule. We managed to find a smaller port 
in the north of the country that had escaped the 
attention of the strikers and we chartered a con-
tainer ship. Immediately after the shows in South 
Africa, all containers were taken to the port in the 
north by truck and loaded onto the ship before 
the strikers noticed.

Result
The containers arrived in Santiago de Chile  
exactly on time. Our customer did not need to 
make any adjustments to their tour, and more 
than 77,000 fans enjoyed the concert at Estadio 
Nacional de Chile, as planned.

Jan Crezee says:
In this industry, there is no time for mistakes or  
delays, and we act accordingly! That is why  
organizers of events trust us with their valuable  
and irreplaceable production equipment. We  
prevent import and export problems at customs 
and ensure that everything is in the right place at 
the right time. Our resourceful local employees have 
proven themselves to be invaluable on numerous 
occasions. In fact, all our people take to logistical 
challenges like ducks to water.



S+K Architects is specialised in the design and engineering 

of public buildings, swimming and sports accommodations in 

particular. Over the past three decades our team has built up 

considerable knowledge and broad experience in facilities such 

as swimming pools, sports halls and multifunctional centres.

F +31(0)30 6886974
T +31(0)30 6888044

3401 MP IJsselstein
Swammerdamweg 11

I  www.slangenkoenis.nl
E contact@slangenkoenis.nl



Improve individual 
sports performances  
using camera systems

DVC’s cameras are used in various top sports
applications: swimming, gymnastics,
Dressage, bowling, ice skating, mountain bik-
ing, tennis and more. 

In the past, the role of the coach was to be  
‘the eyes’ of the athlete. The athlete could 

only listen. Nowadays, cameras and software can 
record all actions and movements of top athletes. 
And every athlete can look back the last exercise 
immediately. 
It has been proven that this factor increases the 
individual learning curve enormously and has even 
led to olympic gold a few times.

www.machinevision.nl
A4 sportad EN.indd   1 20-10-2018   22:15:28
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The Volvo Ocean Race is among the world’s toughest sporting events. A legendary competition within which teamwork, perse-
verance and engineering define the difference between eternal glory and forever wondering what if. For the fourth time, Team 
Brunel took part in this nautical marathon. Driven by results and with the highest ambitions for our people and ourselves,  

we are engineered to move faster. Across oceans but also in business and in the careers of our people.

VOLVO OCEAN RACE: 
TEAM BRUNEL’S STORY

Team Brunel competed with a mixed team 
of two women and seven men. Skippered by  
Bouwe Bekking, the team showed strong  
collaboration and dedication through some of 
the toughest circumstances the sea has to offer.
 
Team Brunel consisted of:

• Bouwe Bekking (NL)

• Carlo Huisman (NL)

• Abby Ehler (UK)

• Alberto Bolzan (IT)

• Andrew Cape (AU)

• Annie Lush (UK)

• Juanpa Marcos (AR)

• Kyle Langford (AU)

• Maciel Cicchetti (AR)

• Peter Burling (NZ)

Volvo Ocean Race - Origin
The Whitbread Company founded what is now 
known as the Volvo Ocean Race in 1972. Back 
then, the race carried a different name: the  
Whitbread Round the World Yacht Race.  
Devised during a meeting in a Portsmouth pub 
between the Royal Naval Sailing Association 
and Sam Whitbread, owner of some of Britain’s 
largest breweries, the idea for the first fully  
crewed race around the world saw its inception.

The first race featured 17 boats and set out from 
Portsmouth in September 1973, only to return 
more than 152 days and thousands of nautical 
miles later. The toll of this first race was high. 
Only 14 yachts went the total distance and three 
sailors were lost at sea. 

In 1977 and 1981 Dutch Skipper Conny van 
Rietschoten won the race, making him the only 
skipper to win the race twice. The Netherlands 
is also the only country to hold three titles. Over 
the next few decades the race – which is held 
every four years – evolved and grew. The boats 
became more advanced using the cutting-edge 

technologies, the crews were better trained and 
global awareness for the event reached new 
heights.

In 2001, Volvo took over the race, renaming 
it to the Volvo Ocean Race. The race is still  
considered one of the toughest sailing  
competitions in the world. Staffed with just a 
crew of 9, no fresh food, temperatures varying 
from -5 to +40 C and just one change of clothes, 
the sailors race day and night for up to 20 days 
at a time. 

Team Brunel
The Netherlands had two participants in the 
2017-2018 race: Team AkzoNobel and Team  
Brunel. Brunel’s first involvement in the 
race dates back to 1997 with the Brunel 
Sunergy Yacht. The global provider of flexible  
workforce solutions and expertise re-joined the 
race in 2014 as the main sponsor of Team Bru-
nel. Team Brunel finished second in the 2014-15  
Volvo Ocean Race. Brunel is also the main 
sponsor of Team Brunel in the 2017-2018 Volvo 
Ocean Race and finished third.
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efforts. Just telling the Team Brunel story would 
not cut it; we sought ways to leverage the story 
to activate jobseekers to apply at Brunel.
“We researched participation in the Volvo Ocean 
Race extensively before making a decision,” 
says Steven Biester, Global Marketing Manager 
at Brunel. “You don’t want to make decisions 
like this purely based on gut feeling. We were  
convinced the race matches the interests and 
profile of our target group, making it a viable 
tool to reach our goals. We look back at a very 
successful campaign. We achieved our goal and 
created a return on investment that sets the bar 
for future sponsorships.”
The target of 20,000 applications was ambitious 
and proved challenging in the first months of 
the race, but like Team Brunel, the project team 
persevered. The comeback in the second part of 
the race and the win of leg 7,9 and 10 gripped 
fans, employees and clients from around the 
globe and set us up for an exhilarating finish 
in The Hague. This boost in attention led to a 
higher reach and engagement for content and 
advertisements. This was immediately conver-
ted to more applications and compensated for 
the slow start of the campaign. In the end, we 
reached 22.261 applications, 11% above target, 
and fulfilled our ambitions of increasing involve-
ment and company pride for all employees and 
building stronger relationships with existing 
clients of Brunel.
Sailing is in Brunel’s blood. The Volvo Ocean 
Race and Brunel have a lot in common. We 
share fundamental values of teamwork and 
professionalism. Individual skills meet excellent 
leadership and team synergy - in our day-to-day 
business as well as on board. Fundamentally, 
this race is not about the boats, it’s about the 
people that race them! And that’s Brunel! As a 
world leader in staffing and recruitment, people 
are at the heart of everything we do. Their com-
bined mentality and effort will ultimately make 
the difference.

The 13th edition of the race departed from  
Alicante in October 2017 and made port in 
Lisbon, Cape Town, Melbourne, Hong Kong, 
Guangzhou, Auckland, Itajai, Newport, Cardiff, 
Gothenburg and finished in The Hague on the 
30th of June 2018. Team Brunel delivered a great 
performance and won three of the in-port races 
and three of the legs (between different ports). 
After nearly nine months in the race and almost 
45,000 nautical miles in all weather conditions, 
the team arrived in The Hague at the end of 
June. With the finish in the ‘homeland’ of Team 
Brunel, there was a grand festival in and around 
the harbour of Scheveningen. There were  
spectacular performances by Dutch  music ar-
tists, the racing boats could be admired up close 
and there was a fair with food and drink stands, 
experiences and water sports. The perfect  
ending to an exciting race!

Life on board
Few competitions in the world require the 
level of dedication and immersion  the Vol-
vo Ocean Race demands. Not only due to the 
physical exertion of operating a sailing yacht 
in rough open seas, but also due to the mental 
toll it takes to power through months of living  
on-board a confined space. Unlike with many 
other sports, our crew competed 24/7 for 10 
months with little rest. The moments not spent 
on deck pulling at the rigging, the crew mem-
ber is either sleeping in a small cot or eating 
freeze-dried food. Showers or clean clothes are 
luxuries left behind on land and the sailors are 
lucky if they get a fresh change of clothes once 
a week and a fresh rain shower on deck. 
Life on board for a Volvo Ocean Racer is tough. 
The sea is a cruel mistress and there are days, 

weeks even, within which the crew is subject to 
violent conditions. Waves constantly crash and 
bash into the boat, which groans and moans 
under every wave or gust of wind. Everything 
from brushing your teeth to filling your water 
bottle is a full-contact sport. There’s no room 
for error and everything needs to be thought 
through; from where and how you sleep, to 
where the ballasts are located, to how the sails 
are trimmed and the chosen route. Time not 
spent in short periods of eating or sleeping are 
spent discussing the best ways to optimise the 
boat and its performance.
In reality, everything the crew does for almost 
a year revolves around only one thing: the race. 
Lives left behind on shore continue with little 
contact. Yes, even close family and friends rarely 
hear from their relative on-board. Communica-
tions are limited and the race controllers screen 
all emails sent.

“This one was hard. There was so much breeze 
in all the legs, and we got physically hammered.  
I think the way in which we performed as a team, 
with everybody, that’s something you can only 
be super proud of. In the end, we got a place on 
the podium and that’s an amazing feat. ”
 – Bouwe Bekking, Skipper of the Team  
         Brunel boat

Sponsoring Benefits
Sponsoring sports teams can be a powerful 
branding tool for any organisation, especially 
if the brands involved are kindred spirits, as is 
the case with Brunel and the Volvo Ocean Race.  
Aside from Brunel’s strong connection to the 
sea, due to its offshore services, Brunel also  
shares a lot of values with the Volvo Ocean  
Race. Both revolve around building high- 
performance, professional teams that are  
always looking for new opportunities to  
achieve the best result. Both operate within a 
high-energy working environment, pursuing 
top-notch results around the world.
The previous edition in 2014-2015 resulted 
in 2.218 applications. Considering the job  
orientation process takes place online, rea-
ching our set target of generating 20,000 new  
applications meant expanding our online  
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Brunel International N.V. is a global provider of 
flexible workforce solutions and expertise. We  
deliver tailor made solutions like Recruitment, 
Global Mobility, Project Management,  
Secondment, Consultancy and Scope of Work 
for our clients, both on a global scale and on a 
local level. Our ability to help our clients beyond 
their expectations is a testament to our people 
and their entrepreneurial spirit, knowledge and 
results-driven approach. Our people are at the 
heart of everything we do. 
We connect the most talented professionals 
with leading clients in Oil & Gas, Global Offshore,  
Renewable Energy, Automotive, Mining and  
Infrastructure. 
Incorporated in 1975, Brunel has since become 
a global company with over 12,000 employees 
and annual revenue of EUR 0.8 billion (2017). The 
company is listed at Euronext Amsterdam N.V.  
For more information on Brunel International N.V. 
visit our website www.brunelinternational.net. 





Movico is your partner at sports events. A partner who knows what an 
organization needs and who knows what sponsors, guests, the public 
and the media need: to experience sport at its best.

From the world's most famous cycling race to one of the toughest 
sailing races on earth: no logistic and architectural challenge is too 
great for us. In no time, our mobile facilities transform into the most 
essential parts of a sports event. And thanks to many years in this 
field, we can create the ultimate customer experience to show what 
sport is all about: to experience sport in the best possible way.

Visit our website or give us a call, and discover 
what we can do for your event.

Movico B.V. | Daalder 9| 5753 SZ Deurne, Nederland | + 31 (0)493 316 409 | info@movico.nl | www.movico.nl

Your trusted partner 
for sports events
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The Shaded Dome, an innovative concept designed by 
Shaded Dome Technologies founded by ZJA Zwarts & 

Jansma Architects, Royal HaskoningDHV and Poly-Ned. 

The Shaded Dome is a sustainable dome in which an 
optimal climate is created, even in extreme weather 

conditions. The Shaded Dome provides protection from 
often demanding climatological conditions such as solar 

radiation, wind, high air temperature, humidity and 
precipitation. 

For example, the Shaded Dome can be used for  
exhibitions, sports, concerts, or venues with demanding 

indoor climates.

A Smart, Cool & Adaptable Facility

Sustainable Concept: Re-usable, 70% less energy/CO2 footprint
Comfortable Indoor Climate 

Short Assembly Time & Demountable
Size up to 24.000 sqm (free span)

Attractive Total Costs of Ownership

www.shadeddome.com
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PIONEERS OF HYBRID GRASS SINCE 1989

grassmastersolutions.com  •  info@grassmastersolutions.com  •  0032 52 26 25 11

CHAMPIONS BY NATURE
CHAMPIONS BY NATURE

GrassMaster is a 100 % natural grass pitch which 
is reinforced by 20 million polypropylene fibres.
Tarkett Sports’ stitched hybrid technology was 
developed to reinforce the durability and lifespan 
of natural grass pitches for sports such as football 
and rugby. Over time, GrassMaster has become the 
world’s leading innovative hybrid grass technology 
with more than 700 pitches installed worldwide.
The pioneering system has proven itself at renowned 
events such as the FIFA World Cups (South Africa 
2010, Brazil 2014 & Russia 2018), Rugby World Cups, 
UEFA European Championships and the Olympic Games.
 

durable solution • vertical reinforcement
stitched technology • long lifespan

Volgograd Arena, Russia

  LAY IT, PLAY IT

PlayMaster, launched in 2016 by Tarkett Sports, 
is a new lay and play hybrid grass technology that 
offers an optimal balance between natural and 
artificial grass. The system has been developed 
to meet the needs of a fast installation and an 

instant operational availability by selecting the 
most qualitative components. PlayMaster offers 

a high return on investment as it can be used 
for multipurpose venues with a busy calender.

instant solution • horizontal reinforcement 
carpet-based system • flexible

Fif h Third Bank Stadium, US
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Our goal is to become a globally 
accepted sports and leisure game. In 

order to achieve this goal we are 
looking for (distribution and/or sports 

development) partners. 

AWARD WINNING 
SPORTS AND 

LEISURE GAME

WINNER EUROPEAN PROFIT INNOVATION AWARD (2012) 
WINNER NATIONAL SPORTS INNOVATION AWARD (2013) 

FINALIST ISPO BRAND NEW AWARD (2013) 
PDMA MOST INSPIRING INNOVATION (2015) 

OFFICIAL DEMONSTRATIVE SPORT CSIT WSG ITALY (2015) 
WINNER SPORTS INNOVATOR AWARD (2016) 

"Easy to play, fun to master"

CONTACT: 
INFO@YOU.FO 
+316 142 133 47 
WWW.YOU.FO 

 

YOUFOSPORTS 
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OVERVIEW OSF EVENTS
1.Presentation 
Yearbook Holland 
sPorts & industrY, 
(december 2017)

4.trade mission 
witH 7 dutcH 
sPorts related 
comPanies and 
start-uPs to abu 
dHabu (uae)(aPril 
2018)

5.incoming 
trade mission 
from australia 
(astn), Hosted 
bY dutcH sPorts 
clusters sPorts & 
tecHnologY, osf 
and fgHs 
(maY 2018)

2.osf meeting at tHe ‘coolste baan van nederland’ (ice sPeed skating at 
tHe national olYmPic stadium in amsterdam)
(februarY 2018)

3.trade mission 
witH 15 dutcH 
sPorts related 
comPanies to tHe 
soccerex in ZHuHai 
and cHengdu 
(aPril 2018)

6.osf event in 
cooPeration witH 
brabantsPort for 
a business side 
event during tHe 
cHamPions troPHY 
in breda 
(maY 2018)

7.incoming trade mission 
from our cHinese Partner 
dao Pureland

(June 2018)
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OVERVIEW OSF EVENTS
9.osf attended 
tHe smart cHina 
exPo in cHongqing 
witH a sino-dutcH 
sPorts innovation 
Pavilion witH dao 
Pureland

(august 2018)

12.closing ceremonY of tHe naHss at tHe ministrY of foreign affairs in 
tHe Hague(sePtember 2018)

11.kick-off 
meeting of tHe 
fontYs universitY 
of aPPlied sciences 
for tHeir inter-
national business 
Program 
(sePtember 2018)

8.osf meeting at tHe volvo ocean race finisH in tHe Hague in cooPeration 
witH red bull,
(June 2018)

10.osf meeting 
togetHer witH tHe dutcH 
embassY in doHa, qatar 
about tHe market oPPortu-
nities related to sPorts 
(sePtember 2018)

13.cHina 
netHerlands business 
forum witH tHe Prime 
minister from cHina 
and tHe netHerlands

(october 2018)

(october 2018)
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Service Bureau Jansen, or SBJ for short, has traditionally been known as a mail and fulfillment specialist. SBJ was set up 
in Eindhoven in 1953 with the support of Philips Nederland. Philips supplied some of the earliest television sets, and SBJ  
handled the shipping of television guides. A long-term relationship developed from this first collaboration. SBJ is still a  
preferred supplier for various links in the marketing and (after)sales strategy of Philips Personal Health, while also serving 

about 80 other diverse companies.

WHO IS SBJ?

Service Bureau Jansen
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More than 60 years of experience
The family-owned company is now run by the 
third generation of Jansens, and the customer 
base has been expanded to include Signify, 
TP Vision, Whirlpool, Q-Park, Kinderpostzegels, 
BMW, Fluke, Valeo Services, Staples and Aon.  
All these customers benefit from the knowledge 
and expertise that SBJ has built up over more 
than 60 years. The company is focused on  
helping entrepreneurs and organisations  
achieve their goals. So, whether you are a  
freelance trader or a multinational, SBJ is equal-
ly committed to your success. Customer and  
consumer care are everything!

Developments at SBJ
SBJ has developed in leaps and bounds as it 
responds to questions posed by the market 
and its customers. The family business has now  
become a full-service marketing and (after)sales 
agency with a very high degree of automation. 

On-demand printing of catalogues, dealing 
with excess stock, handling an entire web shop,  
product recall and reverse logistics (across  
borders), packing and sending special mail  
deliveries, taking care of exhibition and stand 
materials; SBJ provides all this and more, while 
always looking for a more efficient approach.

SBJ innovates
With 60 years of experience, SBJ knows the  
market better than anybody else, and is 
able to think one step ahead. That’s why we  
developed our own warehouse management 
system (WMS) and response management  
system (RMS) that give you real-time insight into 
the status of your stock or campaign. 

These systems allow users to make direct  
contact via a chat function, to view the status 
of special dealer actions (RMS), to quickly ar-
range appointments for delivery to the door 

and to reverse a delivery if necessary (WMS). 
Moreover, our ‘e-logics web services’ ensure that 
the RMS and / or WMS connect seamlessly with 
your own systems. The whole environment is  
designed to allow easy switching between the 
many functions.

Full management data and reports will be 
available to you. If you wish, SBJ’s IT department 
can even set up special (GDPR proof ) action 
sites for you. They show all the data you need 
to complete a specific task and to measure 
the result. For example, you may wish to know 
what effect your marketing activities had on 
sales – whether the budget was well targeted 
or whether it would be better spent elsewhere. 

SBJ offers the following services
 •  Print on demand & direct mail
 •  Warehousing, (reverse) logistics & (e-)fulfilment
 •  (Online) actiemarketing & response 
    management
 •  Promotional concepts & visual branding

All these components are connected with each 
other, which is why SBJ calls them ‘links.’ They  
developed in response to growing requests 
for services other than (direct) mail. SBJ  
responded to the demand from its customers 
but also looked ahead, developing additional 
support offerings in-house. 

Today, you can be confident that our link  
services will provide a solution to your  
marketing, (after)sales and fulfilment  
challenges. But, more than that, you can expect 
SBJ to support your changing needs, linking you 
with new possibilities.
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In 2017, OSF started a PIB (Partners for International Business) program for the Chongqing, Chengdu and Xi’an  
region in Western China, in collaboration with a consortium of Dutch companies. During this 3-year program, OSF will 
be stimulating football development in the region, with each partner contributing their own expertise. The program 
is being run in close cooperation with the Dutch government (Ministry of Economic Affairs / Netherlands Enterprise 

Agency) and the Dutch Consulate General in Chongqing.

DUTCH CONSORTIUM’S 

FOR FOOTBALL DEVELOPMENT 
MULTI-YEAR COOPERATION

IN CHINA



103

OSF took the initiative in 2016 by forming a  
consortium to respond to these opportunities. 
It works through a PIB program to enable a joint 
approach to China. Since 2017, there have been 
several successful missions, both incoming and 
outgoing.

China and football
In recent years, China has dominated the  
headlines of international football during the 
‘transfer windows.’ Players and trainers leave  
Europe for China, earning immense amounts 
in a short space of time. For example, in 2016,  
China spent €331 million on transfer fees for 
foreign players! For comparison, that is only 
€60 million less than the five largest European  
competitions spent in the same period. Many  
European countries’ football unions and clubs 
see a formidable competitor in China and, in 
the future, perhaps even a threat to European  
competitions. However, there has been a change 
in this policy over the last year. Chinese clubs can 
have a maximum of three foreign players in their 
pick for a match, and, for each player purchased, 
a percentage is charged on top of the transfer fee, 
which goes into a national fund. This fund is then 
used to develop Chinese talent. 

This new strategy to make football in China  
better and more popular is coming from  
President Xi Jinping. He believes that China  
must become a major football power before  
2050. This is not just about top-class sport.  
Huge amounts are also being invested in  
recreational sport. For example, China wants to 

integrate football into education, so that children 
come into contact with football at a young 
age and can be scouted early. Football is even  
becoming a compulsory part of Chinese  
education. By 2020, China wants to have 20,000 
football schools throughout the country. This 
means there are likely to be 50 million Chinese 
footballers by the same year. In addition, star 
football players from all over the world are being 
lured to China by means of generous salaries,  
further professionalising the game.

In 2020, China wants to have 70,000 football  
pitches, with the figure rising to more than 
140,000 by 2050. That is one per 10,000 residents. 
However, football pitches and venues are not  
enough. Tens of thousands of Chinese trainers 
and coaches are needed to train all those  
Chinese footballers, both on an amateur and 
a professional level. The quality of the trainers 
is currently far behind European trainers, but  
China wants to change that too. In terms of  
talent development, the Netherlands still has an  
excellent reputation in China, which means there 
are many business opportunities for the country 
to help China as it races to catch up in the world 
of football. 
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with DAO Pureland, a Chinese company that 
successfully managed the Yalp business in China 
for several years. DAO Pureland is part of a listed 
company, and they are very interested in Dutch 
sports innovations, but also in the knowledge  
and services that the Netherlands offer in  
connection with sport. After an initial  
introduction and various visits to trade missions  
in China, DAO Pureland planned a visit to the 
Netherlands in June 2018, during which it  
visited various Dutch sports-related companies. 
On behalf of the PIB program, OSF invited DAO 
Pureland to visit companies in the Netherlands.  
They were very impressed by the sports  
knowledge, products and services they  
encountered, and, as a direct result of OSF’s work, 
developed a new concept called WeParks. 

WeParks are public sports grounds where Dutch 
sports innovations and services are incorporated. 
DAO Pureland expects to complete the first  
WePark in 2019, and 5 to 10 Dutch companies are 
expected to be involved in each one, depending 
on the size and local needs. The whole concept 
fits seamlessly with the Chinese government  
policy of encouraging a healthy lifestyle for the 
Chinese population.

A Consortium of Dutch companies
In the field of football, the youth academies of 
the Netherlands are still very highly regarded, 
partly because talent development has been an 
important factor in Dutch football for many years. 
The Netherlands has a large number of certified 
(youth) trainers and officials, excellent (artificial 
grass) fields and good venues. In addition, the 
Dutch competition is organised in such a way 
that the strongest youth teams compete against 
each other in the top competition, making the 
competition much tougher. 

Because the Dutch approach stands out on the 
global stage, people in other countries are very 
interested in our knowledge of football. That 
includes China. As a collaboration of 15 Dutch 
companies, each bringing their own expertise,  
the consortium wants to pass on the Dutch  
educational philosophy to Chinese trainers, 
coaches, clubs and football schools.  
Players like Rijkaard, Gullit and van Basten are  
still immensely popular in China thanks to the 
European Championships ‘88. Guus Hiddink  
was recently appointed as coach to the  
Chinese Olympic team. By using this in a  
well-thought-out way, the potential in  
China is massive. Dutch companies can  
also help with the construction of innovative  
and sustainable sports facilities in China. 

Focus on the west of China: Chongqing, Cheng-
du and Xi’an
Because China is such an enormous country, the 
consortium will initially focus on western China. 
With cities like Chongqing, Chengdu and Xi’an, 
this region has ± 250 million inhabitants and 
massive potential. 

Chongqing is still relatively unknown compared 
to Beijing and Shanghai, and yet it is a  
major city in one of the fastest growing regions 
of China and has a direct train connection with  
Rotterdam.  Chongqing’s sports participation  
rate of 44% also makes it one of the most  
sporting cities in China. It has a club in the  
Chinese Premier League – Chongqing Dangdai 
Lifa – and, since the summer of 2018, the club’s 
head coach has been Jordi Cruijff. 

Xi’an will be hosting the China National Games 
in 2021. Sixty-four sports venues are required for 
this major sporting event, of which 12 will be 
newly built, 23 completely renovated and the 
others adjusted in smaller ways. The city, which 
is well known for its pandas, has very ambitious 
plans to grow into the business centre of Western 
China in the coming years. 

There are big plans for the development of  
offices, housing and sports facilities throug-
hout China, and various Dutch sports-related  
companies, such as Yalp, have already made 
good in-roads into this market. OSF recently  
signed a collaboration with DAO Pureland on 
behalf of the consortium. They will be creating 
a number of WeParks in China, which will  
incorporate various Dutch sports 

WeParks
Through Yalp, the consortium came into contact 
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OSF was invited to participate in several trade  
fairs in China In connection with WeParks,  
including the Smart China Expo (22 – 25 August  
2018) and the Macau International Trade  
Investment Fair (18 – 23 October 2018). Several  
PIB participants were also present. These events  
offered OSF, DAO Pureland and the PIB  
participants an excellent opportunity to bring 
WeParks to a broader audience. 

Smart China Expo 2018 attracted 436 exhibitors 
and 700,000 visitors, giving OSF a big opportunity 
to raise the profile of Dutch sports innovations. 
With the theme “Smart Technology: Empowering  
Economy and Enriching Life” the expo  
included a packed schedule of meetings and 
media events. Participants from Alibaba, Tencent 
and Huawei, among others, discussed topics 
such as big data, 5G and artificial intelligence.  
The Sino-Dutch Sports Innovation Pavilion  
on the DAO Pureland stand, created in  
collaboration with by OSF, attracted plenty of 
media attention. SmartGoals and interactive  
playground equipment from Yalp ensured  
there was plenty of activity on the stand every 
day. Visits from various well-known figures from 
sport and business, as well as from Mr. Koen  
Sizoo, the consul general for the Netherlands in 

Chongqing, more than justified the decision to 
exhibit.
A similar approach was taken at the Macau  
International Trade Investment Fair, where the 
‘Sino-Dutch Sports Innovation Pavilion,’ covering 
400 m², attracted many visitors, with various  
Chinese stakeholders showing interest in the 
concept. The Dutch consul general in Hong 
Kong, Mrs Annemieke Ruigrok, as well as a num-
ber of influential figures from Macau were pre-
sent at the official opening of the pavilion.

In 2019, the consortium’s program of activities 
continues with various trade missions and trade 
fair visits designed to raise its profile in China.  
An incoming mission from the province of Hubei  
(capital city: Wuhan) is scheduled for the  
beginning of 2019. They have expressed a keen 
interest in the concept of WeParks and want 
to use the visit specifically to follow this up. In  
addition, an outbound mission will take place 
in China in the course of 2019. This mission will 
include the 15 PIB participants, but it is also  
possible that the delegation will bring on board 
other Dutch companies that are interested in the 
Chinese market.

The recent visits to China by various Dutch  
ministers and the Dutch Royal Family, as well 
as the incoming delegation of 150 Chinese  
companies led by the Chinese Prime Minis-
ter, show that the relationship between the 
two countries is very good and important for 
both economies. The experiences of the PIB 
program also show that there are plenty of  
opportunities for Dutch and Chinese organisations  
to collaborate on wonderful sports projects.  
It is clear that sport is of great economic value and 
can serve as a catalyst for various other sectors.

Trade mission April 2018 (Zhuhai & Chengdu)
From the 15th of April to the 21st of April, a trade mission to Soccerex in Zhuhai and Chengdu took place under the auspices of the PIB. Fifteen Dutch 
sports-related companies and organisations took part in the mission, as well as representatives from the Dutch embassy in Beijing, the consulate general 
in Guangzhou and the consulate general in Chongqing.

Soccerex is considered one of the biggest football fairs in the world and has taken place in various countries over the past 22 years. The Dutch PIB  
delegation was represented by 15 Dutch companies and had a striking, well-attended stand. More than 1,000 (mostly Chinese) guests visited.

There was an excellent program, with speakers such as FIFA secretary general Fatma Samoura, Nasser Al-Khelaifi (president of Paris Saint-Germain F.C.), 
Corné Groenendijk (AFC Ajax) and Ed Engelkes (Guangzhou R & F F.C.). In addition, various top European clubs and competitions were represented. But the 
fair also included plenty of time and space to meet directly with interested parties. The Dutch delegation drew attention at the highest levels of Chinese 
and international football.

After Zhuhai, there was also a meeting with China Resources in Shenzhen, following up on an earlier contact at mission in October 2017. China Resources 
is responsible for all 64 stadiums being used during the National Games of China in Xi’an 2021 and is the largest investor and manager of sports facilities 
in China. 

The trade mission continued to Chengdu, where, among other things, it visited the city’s biggest football club, Chengdu Annapurna United.  
This ambitious club is very interested in Dutch expertise – not only in relation to football but also the development and exploitation of sports facilities. 

There was also a seminar at which Dutch and Chinese organisations had the opportunity to present themselves to more than 75 Chinese guests. This 
Sino-Dutch Sports Forum was organized by the Dutch consulate general in Chongqing and the sports bureau of Chengdu. The many presentations  
provided a wealth of insights into the many possibilities for cooperation between Dutch companies and organisations in Chengdu.

Finally, there was a visit to the Chengdu Sports University. The only sports university in Sichuan province, it has more than 10,000 students. In the coming 
years, the university will receive a new campus incorporating sports facilities. They have expressed strong interest in working with Dutch companies 
on this. In addition, the Chengdu Sports University is very interested in Dutch sporting ‘software’ – in other words, our knowledge in the field of sport,  
including training and coaching expertise as well as sports management and sports marketing programs.

The mission to China once again yielded plenty of leads for Dutch companies, with the delegation being well received wherever they went. 
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HollandSports & Industry
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Your Connection to the Dutch Sports Industry

SHAPING THE STADIUMS 
OF TOMORROW TODAY

T/ +31 20 311 1333   E/ innovation@johancruijffarena.nl   W/ johancruijffarena.nl

As the first truely multifunctional stadium in Europe, 
Johan Cruijff ArenA, formerly known as Amsterdam 
ArenA, has been an inspiration to many. Unforget
table AFC Ajax and Dutch national teammatches,  
fabulous concerts and a well developed ArenA area 
all contributed to the profitability of the stadium.

Over the years we have succesfully advised on FIFA 
World Cup stadiums in Brazil and Qatar and UEFA 

Euro stadiums in Poland and Ukraine to name a few.  
Today we are shaping the future of stadiums by  
using our venue as a fieldlab for new fan experience,  
mobility, safety & security, sustainability and facility 
management services. 
 
Secure your sustainable future and profit from our 
experience? Use our stadium hospitality for your 
inspiring event? Contact us!
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